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This message will not 
be of interest to everyone. 
It may, however, be of 
interest to those of you 


who have evér considered 
any of the following: 

J. Everything you see is only 
a reflection. This page. The photo 
below. Everything. 

2. This reflection is created by 
light waves from space travelling at 
186,000 miles per second. 

3. Stopping these waves is more 
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fun than playing golf or fishing. 

In fact, it’s worth having people 
think you’re a nut, standing out there 
on the median at rush hour. It’s worth 
finding the courage to say to a stranger, 
“Excuse me, would you mind if I...” 

It’s worth buying a new camera 
for, and worth reading a little further 
to see if the Nikon N8008s might be 
the new camera to buy. 


ca: 


See the N80085s at authorized Nikon Dealers 
where you see this symbol. For more informa- 
tion on the N8008s, and the benefits of the 
exclusive Nikon MasterCard, call 1-800-NIKON-35. 


Above: The Nikon N8008s. Below: 
Photo courtesy Spot Metering, the 
Nikon N8008s, and Galen Rowell. 


By our count, the N8008s 
presents you with at least 
forty-five possible focus- 
ing, metering, and exposure 
combinations. In light as 
dim as a single match, its 
two hundred CCD sensors detect fine 
details even on low-contrast subjects. 
When shooting oncoming subjects, 
Focus Tracking can actually predict 
where the subject will be at the 
moment of exposure. 

The N8008s has Spot Metering, 


Center-Weighted Metering, and 


Nikon’s exclusive Matrix Meter, that 
instantly compares the light patterns in 
the scene you’re about to shoot with 
those from 100,000 photographs. 


By adding the Nikon SB-24 AF 
Speedlight, you can automatically 
balance the flash illumination with 
ambient background light without 
calculating fill-flash ratios. Using the 
infrared autofocus illuminator, you 
can even shoot a properly exposed 

and focused photo- 
graph in a pitch- 
black room. 

And you can do all this using the 
amazing autofocus Nikkor lenses, part 
of the largest, most legendary system 


of optical lenses in the world. 

We confess, however, that for all its 
technological firepower, the N8008s™ 
has no idea what a great picture looks 
like. Or where to find one. 

Or what it’s like to feel like a nut 
standing out there on the median. 

There is no machine capable of 
leading you to the decisive moment. 

As you depress the shutter release, 
however, we have one that can help 
you do almost anything. 


Wolfgang Kaehler 


Grace Schaub 


Mike Kirk 


Mike Powell/ALLSPORT 


i} 
£ 
oO 
a 
2 
= 
we 


APRIL 1993 


FEATURES 


ON TOP OF THE WORLD 

Wolfgang Kaehler trots the globe in search of nature and travel subjects—and 

runs a successful stock business at home. Here’s how he’s created a lifestyle most 
photographers only dream about. By Jo Brown ...c.c.ccccssssscssesesecesseessesesesseecsessssessscsees 22 


TWELVE STEPS TO STOCK SALES 
Wondering how to get started in stock photography? This is the way to create, 
organize and market pictures that will sell again and again. By George Schaub........30 


MEANS OF SUPPORT 


Selling pictures isn’t the only way to make money in photography. Nature 
specialist Mike Kirk turned his machining skills into a thriving photographic business. 


BVERUSSCLIELATE sit tees aos sseorsiesnsseg tes retaseaetat cas Boxe DOr ER 36 
A WALK ON THE WILD SIDE 

If you’re better at stalking then selling, a specialty stock agency may be the answer to 
marketing your photographs. By JB Bidner..........scsssssssssessessessessesseesesssessesessesseeseesees 44 
PERENNIAL PROFITS 

Greeting card and calendar companies offer a wide-open market for freelance nature 
photographers. Here’s how to tap it. By Mary Cressé.....ccccccsssssssesessssesesessessscscssseesees 56 


THE MOOSE, THE MAGAZINE, THE MASTHEAD, AND THE MAILING 


Why is a well-crafted portfolio a professional necessity? Because you can’t sell your 
pictures if you don’t know how to show them. By Steve Pollock ...cc.cccccccccecessesesseeees 


COLUMNS 


SLR Outlook Nikon’s N90 produces superb pictures in tough situations. By Steve Pollock...8 
Over 35 A complete guide to processing black-and-white sheet film. By Russell Hart......10 
Film Forum Does film size affect your stock picture sales? By George Schaub ........c0000000. 12 
Nuts & Bolts Computer software for all your photo management needs. By Greg Barnett..14 


DEPARTMENTS 


ECHOnSINOIO ie fied sols calicptecnescsctnieel Buyer’s Guide: Tripods .......0..00......:cccccccce: 70 
Business Notes... New Products 
FECRON Si CHONCO 5 .cic)scccosscssccocsssstbistss tocesscsssstbe Trips, Tours & Workshops 


COVER STORY 


Clockwise from upper left: Peruvian girl at Chinchero Market, Wolfgang Kaehler; 
Red-eyed tree frog, John Shaw; Blooming Yucca at Colorado’s Garden of the Gods, 
Rich Buzzelli/Tom Stack & Associates; All-American car, Grace Schaub; Colorful 
panorama of a Minneapolis building, George Schaub; Summer flower, Larry Murphy; 
Zebras, Judd Cooney/Natural Selection. 


OUTDOOR & TRAVEL PHOTOGRAPHY 3 


© 1993 Nikon Inc 


DIAL 


1-800-55-NIKON 
TO IMPROVE 
YOUR IMAGE. 


Our videos offer instruction from 


some of the worlds greatest 


photographers on how to get the 
most out of your F4s, N90, 
N8008s, N6006, N5005 cameras 
and SB-24 or SB-25 Speedlight. 


Youll even see how pros use and 


manipulate light in “The Essence 


SLIK . of Light” They're just $29.95 


TRIPODS each, so give us a call today. 


Everyone will notice the difference. 


Nikon 


We take the worlds 
greatest pictures? 


For Outdoor Adventure 


REI has the best selection of outdoor gear and clothing for 
camping, hiking, climbing, cycling and water sports. 

Try us for top name brands and our own specially 
designed and tested outdoor products. 

Call or mail today for your free REI catalog. 


r-------------- 
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l Address 
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| Mity. State Tip 
I Send to: REI Dept.N3015 Sumner WA 98352-0001 Or call toll free (U.S. and Canada): 


1-800-426-4840 
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Gear and Clothing Since 1938 


I 
1S 


4 1 REI supports 
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Neither rain, 
Nor snow, 

Nor gloom / 
of night... ] 


The new weather resistant ; 
IQZoom 9OWR from Pentax 

means fantastic pictures without ly 
worry, nO more missed oppor- 

tunities, and a lot more fun. 


yl 
Uri now you had to be careful } 
or moisture and dirt would 
destroy your camera whether 
you were white-water rafting or 
having a water fight in the back 
yard. Now the |QZoom 90WR 
brings weather resistant zoom 
lens technology to action 
photography. 


-* I. addition to weather proofing, 
if ia ° the |QZoom 9OWR features a 

. unique remote control that 
allows operation of both zoom 
and shutter. The |QZoom 90WR 
also has red-eye reduction, 
automatic zoom flash, multi- 
beam or spot auto focus, and full 
auto back-light compensation to 
make sure your selected subject 
is beautifully photographed. 
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PENTAX 8 
zon TR 


W.. or dry, the 9OWR from 
Pentax is the camera for active 
lifestyles. 
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Only OP/TECH USA 
straps are good enough 
to make it to the top of 
Mt. Everest! 


OP/TECH USA straps 
were chosen as a 
“bare essential” by the 
Swedish Himalayan 
Paldor Expedition for 
their weight reduction 


comfort, high quality 
and durability. 


Make OP/TECH USA 
straps one of your 
essential accessories! 


For the dealer nearest you call 1-800-251-7815 


OP/TECH USA! 
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Safe, Organized, 
nd Accessible... 


t 


...with our PhotoArchive® Systems for Slides (shown) & Prints. 
Available in a variety of colors and capacities, PhotoArchive® 
Systems can be found exclusively in the Light Impressions Archival 
Supplies catalog. 


Call us at 1-800-828-6216. We'll send you a free catalog featuring 
our PhotoArchive® Systems, plus 100s of the highest quality archival 
supplies and visual resources. 


W v0 IMPRESSIONS 


Dept. 845R, P.O. Box 940, 439 Monroe Avenue 
Rochester, New York 14603-0940 
1-800-828-6216 
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EDITOR’S NOTE 


The biggest challenge most photogra- 
phers face doesn’t have anything to do 
with lens selection, film choice or deter- 
mining depth of field. It has to do with 
finding ways to make photography pay 
for itself. And to do that, you need to 
know how to market yourself. You can be 
the most skilled photographer on this 
planet, but if you aren’t organized, don’t 
know how to present your work, and 
aren’t willing to do lots of market 
research, you won’t go anywhere. 

This issue is devoted to helping you 
make money with your photographs, by 
giving you the framework that you need 
to be successful. We cover everything 
from what film format sells best, to com- 
puter software programs for photo man- 
agement, to the art of presentation. We 
talk about how to get involved in stock 
photography and why you might want to 
consider speciality agencies. 

We also look at people who found 
other ways to make money besides selling 
beautiful images. Mike Kirk, an accom- 
plished nature photographer, has a prof- 
itable business designing hardware to aid 
in camera stability. Ron Sauter, a com- 
merical photographer in Rochester, NY, 
transferred his love for nature and wildlife 
into a successful stock agency, Natural 
Selection. Wolfgang Kaehler does make 
money selling superb images, but he also 
has a great (and I mean really great) rep, 
Danita Delimont, who markets his work 
for him. We’ll tell you how to find a rep, 
if that’s for you. 

Marketing is like a seed. You plant 
it, nurture it, and watch it grow. Hope- 
fully, with this issue, we’ve planted a 
seed for you. -K.M. 


BUSINESS NOTES 


BY KATE MUSICK 


Serious about marketing your work? 
Here’s our list of “must have’s” for your 
bookshelf, plus lots of other reference 
material you’ll find invaluable. 


1993 Photographer’s Market 

Edited by Michael Willins 

Wnier’s Digest Books, 618 pages, $22.95 
With over 2,500 buyer listings that give 
complete, current information on contact 
names, address, submission requirements, 
photo specifications, and pay rates, this 
book is a must for photographers. There 
are also listings of contests and work- 
shops, along with tips from photographers 
and photo buyers on everything from mar- 
ket trends to cost-saving promotion ideas. 


Negotiating Stock Photo Prices, 1992: 
Sellers Guide 

by Jim Pickerell, $28.00. 

Pickerell’s updated guide assists sellers in 
establishing prices for all types of usages 
of photographs. Base numbers from 
which to build fees are listed for such 
stock photography uses as brochures and 
catalogs, all types of advertising, editorial, 
advertorial, textbooks, and record albums. 
Pickerell covers a new pricing strategy 
that enables sellers to take production 
costs and the real value of each specific 
image into account when establishing the 
price. There is also a section devoted to 
the digital revolution pointing out what 
the impact will be on the industry. (To 
order, call (301) 251-0720. 


Sell & Resell Your Photos 

By Rohn Engh 

Writer's Digest Books, 

368 pages, $14.95 

Known as the photographer’s “bible” for 
over a decade, Engh’s book has been 
updated to reflect current industry trends 
and prices, and includes new material on 
equipment and film, changes in the tax 
law, and pricing guidelines. (Also avail- 
able in a five-part video series, $89.95 for 
over 4-1/2 hours; contact Photo Concepts 
International, 14 Choctaw Trail, Ormond 
Beach, FL 32074, 904/ 672-6505). 


Photo Marketing Handbook 

by Jeff Cason 

Images Press Inc., 301 pages, $21.95 
Considered the international companion to 
Photographer’s Market, Cason’s book 
includes 650 detailed listings of interna- 
tional Photo Agencies, 250 paper products 
and book publisher listings, photogra- 
pher’s business forms and releases, news- 
paper and photo gallery listings, a directo- 
ry of photographic organizations, and 
agency and specialty indexes. 


Photographer’s Publishing Handbook 

by Harold Davis 

Images Press, 184 pages, $19.95 
Davis’ book includes a comprehensive list 
of resources, a glossary, and sample legal 
forms, and explains the nuts and bolts of 
the production process, and the mechanics 
and philosophy of marketing. 


The Photographer’s Organizer 
by Michal Heron 
Allworth Press, 32 pages, $8.95 
The Photographer’s Organizer covers 
sample forms for photo project records, 
budgeting, tax calendars, tax worksheets, 
and legal reference sheets. 

(continued on page 78) 


Introducing the 
QUANTUM’ BATTERY 1+ (PLUS) 


50,000 photographers have already 
found flash power confidence 
using a Quantum Battery. 


Now we introduce the new generation, Quantum 
Battery 1+ ‘Plus’... A smaller, sleeker version of 
the Quantum Battery 1. 

The “‘Plus’’ provides the same 250 full power 
flashes as the QB1 (with Guide No. 110 flash). And 
you get hundreds more on TTL or automatic. 
Recycling is three times as fast as alkalines and a 
third faster than nicads. Gain the freedom to capture 
your shot without worrying if your flash will keep up 
with your camera. 

The proof of Quantum’s 
reliable performance is simple: 

Its rugged sealed lead cell can 
easily be recharged hundreds of 
times, giving you over 100,000 
flashes. Nothing else powers 
your flash like Quantum. 


Automatically shuts 
itself off if you forget to. 


ye) Electronic Circuit Breaker 


protects your equipment 
— faster than a fuse, never 
has to be replaced. 


More precise readout 
of remaining battery power. 


Battery power from lead 
cell without “memory” 
problems of nicads. 


Charges faster 3 to 10 
hours charge light goes out 
when charging Is complete. 


QUANTUM INSTRUMENTS INC., 
} Dept. OTP, 1075 Stewart Ave., 
Garden City, NY 11530 @ (516) 222-0611 

In Canada: Peachtree Marketing, 
85 Citizen Ct. Unit 14 
Markham, Ontario 
L6G 1A8 
Available worldwide. 


Manufactured in USA 
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THE BEST DAMN TRIPOD 
IN THE WORLD 


And archival print washers, field cam- 
eras, camera cases, cold light heads 
for enlargers, stabilizers, modified spot 
meters, meter holsters, zone dials, view- 
ing filters, dry mount jigs, and custom 
prints are only a few of the 248 reasons 
for ordering our new free catalog. 


We manufacture most of the products 
we sell and test them under field con- 
ditions. We guarantee everything! 


CALL TOLL FREE 1-800-457-1114* 
or mail this form fora FREE CATALOG 


Address 


Name 


City 


pee re a ee ee SICHO Zip 
“For orders and customer service, call 4-802-257-5164 


ZON E VI stupios inc 913 Elm St.. Newfane, Vermont 05345 
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Nikon’s Fine Balance 


The Nikon N90’s AF 
and AE systems work 
together to produce 
superb pictures in 
tough situations. 


me centy visited the Nikon booth at 
the Photo ‘92 trade show in New 
York. As I got there, a young tech rep was 
explaining to two professional photogra- 
phers the essential differences between 
the new N90 and their familiar N8008s 
cameras. Her narrative, which took about 
20 minutes, detailed a myriad of mechan- 
ical and electronic improvements: 
stronger body, better weatherproofing, 
faster AF, larger AF spot, special subject- 
oriented AE programs, multi-segment 
flash metering, PC socket for studio 
flash. To my mind, however, the most 
interesting change was not a feature but 
a concept—the integration of autofocus 
and autoexposure. 

The idea is simple. Once the N90’s 
AF system has determined the subject 
distance, the camera factors that informa- 
tion into its AE settings. It “knows” that 
your main subject is the backlighted 
model six feet from the camera, not the 
white beach behind her. If the model is far 
enough off-center to require you to lock 
in the focus and recompose, the N90’s 
AE system “remembers” that she’s the 
most important subject in the scene. 

As intuitively obvious as it may seem, 
this “3D matrix metering” requires a 
tremendous amount of technical innova- 
tion. The system depends on Nikon’s new 
CAM 246 AF array, which utilizes 246 
sensing elements to cover a comparative- 
ly large 3x7mm section of the picture 
area. This array is noticeably wider than 
that of the N8008s, but Nikon’s claim that 
it is the largest array of any 35mm SLR 
is subject to some qualification. 

Other camera models, such as the 
Minolta 9xi and the Canon A2, use several 
arrays to create even larger AF areas. Nikon 
has not adopted this approach because of its 
concern about possible “dead spots” 
between the arrays. So the CAM 246 is 
really the largest single-array AF system, 
certainly big enough for most situations. 
(At the touch of a button, the AF area can 
also be confined to a small central spot.) 
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Size counts, but speed and accuracy are 
even more important in an AF system. 
Compared directly with an N8008s, the 
N90 consistently focuses faster and more 
decisively. Only in very low-brightness 
and/or low-contrast situations does the 
CAM 246 system sometimes “hunt” briefly 
before locking onto the correct focus. 

While the N90 continues Nikon’s 
admirable policy of system compatibility, 
only the new D-type AF Nikkor lenses 
permit 3D matrix metering. These lenses, 


Nikon’s N90 is solid, well-shaped, and 
nicely balanced with the 28-70mm f/3.5- 
4.5 AF Nikkor lens and SB-25 Speedlight. 


including the 283—70mm f/3.5-4.5D zoom 
that I used, have special electronic circuit- 
ry to “feed back” the AF distance to the 
camera, allowing it to evaluate the relative 
brightness of in-focus and defocused 
areas. This information, plus the raft of 
data gathered by the eight-segment matrix 
metering system, allow highly sophisticat- 
ed exposure evaluation. (Center-weighted 


HIGHLIGHTS 
¢ 3D Matrix and spot metering 
¢ Wide-area CAM 246 AF system 
¢ Built-in 3.6 fps motor drive 
¢ Shutter speeds to 1/8,000 second 
¢ 3D multi-segment metering with 
Speedlight SB-25 
¢ FP flash synch to 1/4,000 second 
¢ New D-type AF Nikkor lenses 


and spot metering are also available.) 

In practice, I found that the N90’s AE 
system was able to choose proper expo- 
sures in situations that might fool other 
cameras. It virtually ignored small light 
sources, such as out-of-focus lamps, or 
even the fuzzy disk of the sun, in favor of 
sharp foreground subjects. Although 3D 
information undoubtedly makes a contri- 
bution to this success, I would also give 
credit to Nikon’s long experience with 
multi-segment metering. In fact, test 
exposures that I made in harsh light with 
the N90 and a non-D-type lens (and 
therefore without the benefit of 3D input) 
came out quite well. No need to replace 
all those old lenses... 

In extensive shooting with a variety 
of film, I noticed that the N90 tends to 
give just enough exposure to create beau- 
tifully saturated color transparencies. 
That’s fine, because many professionals 
and advanced amateurs shoot slides most 
of the time. But color-negative films tend 
to thrive on a slightly higher level of 
exposure, perhaps two thirds of a stop 
more than their transparency siblings of 
the same ISO speed. Fortunately, this dis- 
crepancy can be compensated for simply 
by changing the camera’s ISO setting or 
dialing in a little exposure bias. 

A vital element in the N90 “system 
within a system” is Nikon’s new SB-25 
Speedlight. This bounce-head, dedicated 
unit reveals a veritable bag of tricks when 
mounted on the N90: Rear-curtain synch 
for sharp flash images with light “trails” 
created by long exposures. Multi-image 
“strobe” exposures. Manual “FP” synch 
at shutter speeds to 1/4000 second. Red- 
eye-reducing pre-flash. Automatic 
adjustment of flash-output angle as the 
camera lens zooms. And LCD readout of 
focal length, aperture, ISO setting, flash 
range, and exposure accuracy. 

Naturally, the SB-25 allows 3D, multi- 
segment metering for flash photography. 
Using a virtually invisible pre-exposure 
“test” flash burst and its own five-section 
TTL exposure evaluation scheme, the SB- 
25 rapidly exchanges information with the 
N90. In my trials, the SB-25 added enough 
light to properly illuminate the subject 
without overwhelming the existing light. 
Again, with color-negative films this 
required a slight down-rating of the film 

(continued on page 66) 


Find a windy outcropping on a high ridge line facing north. 
Sit on a cold rock for hours, then watch and count those 
exciting birds of prey as they ride the updrafts. 
———e From Cape May to Hawk Mountain to the Golden 
Gate Headlands in California, there are few birding pursuits as addictive and demanding 
as hawk watching. And, knowing the demands that hawk watchers and all serious birders SWAROVSKI 
place on their optics drives Swarovski engineers to design and make the finest scopes 
and binoculars on the planet. ag oe 
If you need high magnification, our newest ST-80 straight or AT-80 angled eyepiece 
spotting scopes are waterproof/submersible and have light transmission factor of 
over 82%. And, their resolving power is better than any other 20-60X scopes, anywhere. 
If you want new binoculars, our remarkable 7X42 and 10X42 SLC models are setting 
new standards of clarity, resolution and light transmission for roof prism binoculars. 
Swarovski optics can make your vision sharp as a hawk’s and that’s what you 
need if you're truly serious about birding. To find out how, visit your nearest 


deal all 800-426-3089. e e e 
foe The Ultimate Birding Glasses 


Swarovski Optik North America, Limited, One Wholesale Way, Cranston, Rhode Island 02920 
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Darkroom Developments 


From trays to tanks 

to tabletop processors, 
here’s how to soup 
black-and-white 

sheet film. 


F or photographers accustomed to 
tight spools and neat cassettes of 
their favorite emulsion, there’s something 
a little unnerving about film in sheets. 
Delicate to begin with, film seems espe- 
cially vulnerable in that form. And if 
learning how to load sheet film holders 
takes practice, processing your own sheet 
film seems fraught with danger. 

It’s worth mastering, though, espe- 
cially if you’re into black and white. Let 
alone the oft-touted advantages of better 
image quality and perspective control, 
sheet film lets you switch from one emul- 
sion to another on a shot-by-shot basis. 
And even if you tend to stick with one 
film, you can vary exposure and develop- 
ment with each shot instead of commit- 
ting an entire roll. 

Still, why not let the lab do the devel- 
oping for you? That’s a fine idea in the 
tidy, one-time-fits-all world of color pro- 
cessing. Indeed, large-format color pho- 
tographers routinely ask their labs to push 
film in fractions of stops. Black and white 
is a different story. Reliable black-and- 
white labs are harder to come by, charge 
a premium for developers other than their 
standard soup (if they offer them at all), 
and simply can’t give your film the kind 
of attention you will. Black and white is 
the perfect medium for control freaks—so 
why relinquish control? 


TRAY PROCESSING. If you’ve souped 
35mm or 2-1/4 rollfilm, black-and-white 
sheet film processing differs mainly in its 
mechanics. For example, the simplest, 
cheapest way to do it is in open trays. 
(Don’t try that with color; it’s expensive 
and probably unsafe.) Because the film is 
unprotected, tray processing must be 
done in total darkness; even a darkroom 
that’s lighttight for paper and roll film 
may fog tray-processed sheet film 
because it’s in the open for so much 
longer. If you have doubts about yours, 
test unexposed sheets before running 
important film. 
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Conventional darkroom wisdom says 
to use trays one size larger than your 
sheet film—-5x7 trays for 4x5 film. That 
gives you room to maneuver if you’re 
processing more than a sheet at a time. 
Arrange the trays just the way you would 
for paper, adding a tray for a water pre- 
soak before the developer. Pay special 
attention to solution temperatures; the 
solutions’ large surface area when in 
trays makes them especially susceptible 
to changes in air temperature. You’ll also 
have your fingers in the developer, which 
can raise its temperature considerably. 
(Be sure to use thin rubber gloves if your 


by “rotating” a small stack of sheets in 
the developer; start with two or three. 
With practice, it’s usually safe to run as 
many as six at a time, provided develop- 
ment isn’t too short. 

Start the stack by unloading, with 
clean hands, the needed number of sheets 
from holders or film boxes. Then slip the 
sheets one at a time, emulsion side up, 
under the presoak water’s surface. Avoid 
touching the emulsion surface at any 
time, or you may leave a fingerprint. Wet 
film is more susceptible to scratching, so 
protect it from fingernails and the corners 
of other sheets. 


Process makes perfect: Jobo’s new CPE-2 Plus combines temperature control 
and automatic agitation for greater processing consistency and efficiency at an 


affordable price. See text for details. 


skin is sensitive to photo chemicals.) 

Keep in mind that developing times 
for sheet film are usually different than 
those for 35mm or 120 rollfilm. The poop 
sheet should suggest developers and 
times for tray processing. As for solution 
volume, use at least three ounces per 4x5 
sheet, 12 per 8x10; make sure the devel- 
oper is deep enough to cover the film 
even when you’ve got a finger or two 
underneath it. 

The safest way to tray-develop sheet 
film is one sheet at a time—and with a 
sheet that needs a different development 
time than any other, it’s the only way. But 
for practicality’s sake you'll probably 
want to soup several at once. You do that 


Once all the sheets have been placed 
in the presoak, one on top of another, 
slide out the bottom sheet and place it on 
top. Repeat the process through the full 
minute of the presoak, using your other 
hand to keep the sheets aligned in the 
stack. Then remove the stack from the 
tray, let it drain briefly, and transfer it one 
sheet at a time to the developer. (Peel 
each sheet from the bottom of the stack.) 
Rotate the stack from bottom to top 
throughout the entire development time, 
rocking the tray intermittently. To prevent 
uneven development, turn the stack or 
tray 90 or 180 degrees every minute. 

When development is complete, drain 
and transfer the stack to the stop bath, 


then the fixer, rotating it in each. You can 
wash the film the same way, running 
water into one corner of the tray and 
dumping it completely every 30 to 60 
seconds. Then treat the film in a wetting 
agent and hang it up to dry by one corner, 
with a plastic clothespin. 


TANKS AND HANGERS. If you’ re expect- 
ing to process relatively large amounts of 
sheet film, consider film hangers and 
“deep” tanks. Usually made of stainless 
steel, a sheet film hanger is a frame that 
holds one sheet of film (some 8x10 hangers 
have slots for four 4x5 sheets) and features 
a long handle at the top. The handle rests 
on the lip of the tank as the film develops. 
Deep tanks are made of stainless 
steel, hard rubber, or plastic. When filled 
they contain enough solution to cover 
4xS’s four-inch (or 8x10’s eight-inch) 
short dimension, with room to spare, 
when the film is placed vertically within 
them. That’s much more than tray devel- 
opment requires—about half a gallon for 
4x5. But you can leave chemicals in the 
tanks for extended periods by using float- 
ing lids that limit their exposure to air. 
Deep tank development involves 
moving film hangers from tank to open 
tank, so as with tray processing you need 
to work in the dark. Sheets slip easily into 
the hangers, and you can gang a half 
dozen by resting each end of their han- 
dles across your extended fingers. Agita- 
tion is accomplished by lifting the hang- 
ers out of the solution, tilting them almost 
90 degrees to one side, reimmersing 
them, lifting them out again and tilting 
them to the other side before placing 
them back in the solution. Use deliberate 
movements—10 or 15 seconds to com- 
plete the cycle —and when you’ re done, 
tap the hangers several times on the lip of 
the tank to dislodge any air bubbles. 
Agitate continuously for the first 
minute of development, then once a 
minute thereafter. As with trays, a presoak 
ensures even penetration of the emulsion 
by the developer; check the literature for 
tank development times. Film can even be 
washed and dried in the hangers. 


DAYLIGHT TANKS. If you’re spooked by 
the idea of developing film in open trays 
and tanks, consider a daylight sheet-film 
tank. Like its small-format counterpart, it 
lets you work with the lights on once it’s 
closed. (Daylight tanks are available for 
4x5 only, but you can process 8x10 film 
one sheet at a time in a plastic drum such 
as those made for processing color prints.) 

Daylight tanks usually accommodate 
six to eight sheets of film, and come in a 
variety of designs. Certain models can’t 


be inverted; that makes uneven develop- 
ment more likely, so avoid them. One 
tank I’ve had great luck with is the HP 
Combi-Plan T, an austere-looking model 
available from Adorama. (See sources at 
the end of this column.) In my experience 
it produces even development with inter- 
mittent agitation. 

Some darkroom authorities think con- 
tinuous agitation is needed to avoid 
uneven development with daylight sheet 
film tanks, but I agitate the Combi-Plan 
much the same way I do a 35mm 
tank—with frequent inversion and a ran- 
dom pattern of motion. I do use a pre- 
soak, and I slip the rack that holds the 
loaded sheets into the solution, then close 
the top, instead of pouring solutions in 
and out through the rather meager light- 
tight openings in the tank. (Filling and 
draining the required 35 ounces of solu- 
tion simply takes too long.) So I have to 
turn the lights off when switching from 
one solution to the next. 

Another popular daylight sheet-film 
tank is the Jobo 2521. In place of the rect- 
angular Combi-Plan’s rack holder, which 
has slots that are gently curved to keep the 
film in position, the cylindrical Jobo fea- 
tures a rollfilm-style reel. A special loader 
lets you feed up to six sheets onto the reel, 
and a two-reel model (#2553) is available 
for processing of 12 sheets at once. 

Officially, Jobo doesn’t recommend 
the 2521 for intermittent inversion pro- 
cessing because filling it to capacity 
(about 36 ounces) takes four times the 
solution volume required by Jobo table- 
top processors—the application for 
which the tank was actually designed. 
Those processors agitate the tank by con- 
tinuous motorized rotation. But many 
photographers report good hand-pro- 
cessed results with it. (Make sure you use 
the new 2509N sheet-film reel.) 


TABLETOP PROCESSORS. For photog- 
me with a little spare change, the Jobo 
processors offer greater efficiency— and 
thanks to temperature control and auto- 
mated agitation, greater consistency than 
is probably possible with tray or tank pro- 
cessing. The most affordable Jobo unit is 
the recently-upgraded CPE-2 Plus. It’s 
essentially a thermostatically-controlled 
water bath into which you place your bot- 
tles of chemicals and in which the tank is 
partially submerged. Once you’ ve got the 
system going, you don’t have to monitor 
solution temperatures constantly. 

The CPE-2 Plus motor rotates the 
tank continuously at 75rpm, reversing 
direction every two turns. That makes 
tray development times a good starting 

(continued on page 68) 
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Before you get 
locked into any Medium 


Format System. ..get this 
FREE Buying Guide. 


Find out about 
all of your medium 
format options 


* Digital Back « Polaroid® Back 


The advantages and 
disadvantages of each. 
System capabilities. 
Automation and 
manual options. 


Please send me the Mamiya Medium Format 
Camera Guide featuring the Mamiya 6 RF, 
M645 Super SLR, RB67 Pro S, RZ67, C330S, 
plus Mamiya lenses. 
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FILM FORUM 


Is Bigger Better? 


Does film size affect 
stock picture sales? 

It depends on how the 
image is used. 


£ n the competitive world of photog- 
raphy you need every advantage you 
can get. Though unique shots have been 
sold from nearly every type of image 
source, there are buyers who most certain- 
ly take film format into account when 
making their purchasing decisions. When 
presented with two like images of the 
same subject, one on, say, 35mm, and the 
other a 6x7cm format on 120 film, many 
art directors and stock houses will auto- 
matically go with the larger format. 

Before you start shopping for a new cam- 
era, look at why larger formats are often the 
buyers’ choice in many markets—because of 
the image’s ability to hold up when enlarged 
for reproduction. Simple mathematics tells us 
that if an image is to be reproduced in an 8x10 
size, a 6x7cm or 4x5-inch transparency will 
have to be enlarged less than a 35mm frame. 
Put the two head-to-head in those cate- 
gories—provided the techniques are 
equal—and the medium and large format 
frame wins every time. 

Another factor, though perhaps a more 
subjective one, is the way buyers view 
images. If you’ ve ever stood there while a 
prospective client views your sheets of 
slides you know that they breeze through the 
pages at a very rapid clip. Under these cir- 
cumstances, a 35mm slide has to be a real 
stopper to grab their attention. Give that 
same buyer sheets of 6x7cm transparencies 
or matted 4x5-inch chromes, and their eye 
tends to slow down. 

What are the markets in which these 
larger-format buyers function? Think of 
any editorial media in which the repro- 
duction is larger than 5x7 inches—full 
pages in magazines or magazine covers, 
for example. Have I sold 35mm for these 
uses? You bet, but you can also wager 
that if my 35mm was up against a 6x7cm 
chrome of the exact same image I’'d have 
probably lost the sale. Although it’s ulti- 
mately the subject matter and your own 
point of view that counts, when push 
comes to shove, having a larger format 
image gives you a decided advantage. 
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This is especially true in the calendar, 
greeting card, puzzle and paper products 
market, even though they do use 35mm 
images. The same goes for the advertising 
market, where the biggest bucks in stock 
photography are earned. Professional stu- 
dio and field photographers don’t shoot for- 
mats larger than 35mm on a whim—they 
do it because they know clients demand the 
higher image quality. And if you’re vying 
for a piece of the promotional or advertising 
poster pie, you can be assured that the larger 
format is the way to go. 

Those who shoot medium to large for- 
mat also have an excellent choice of film 
on which to work. Though there are some 
film types available in only 35mm format, 
the best of the crop are also available in 
120, 220, and 4x5-inch size. Admittedly, 


you do get more shots to the roll with 
35mm, but quantity does not always mean 
quality. With a 6x4.5cm format, for exam- 
ple, you get 15 shots to a roll with 120 
film; 6x6cm yields 12 exposures per roll; 
while 6x7cm gives you 10 shots per roll. 
(Double those exposures if you have a 
camera that can accept 220 film.) 

If you are going to stick with 35mm, use 
the format to its best advantage and show a 
point of view that may be a difficult chal- 
lenge for the larger format crew. No, this 
doesn’t mean that everything you shoot has 
to be taken while hanging over the edge of 
a cliff, but it does mean that there is a time 
and a place for each format. Take the 
35mm off the beaten path where fewer 
large-format cameras have traveled, such as 
on back-country hikes or river rafting trips. 


Given a choice between 
a 6x7cm (above) or 
35mm (below) shot of 
the Star of India in the 
San Diego Harbor, 
which would you prefer? 
All else being equal, 
most discerning photo 
buyers prefer the larger 
format. 


Grace Schaub 
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You also have an advantage with 
35mm’s wide range of lenses. Work with 
extreme wide angle lenses (such as a 
20mm) to capture shots with dramatic 
depth of field, or long-range telephoto 
lenses (such as 500mm) to stack perspec- 
tive in a unique way. 

If you are going to work more com- 
monly-photographed scenes with 35mm, 
use a tripod when possible, and work with 
slow-speed, fine-grain slide films. Serious 
35mm stock photographers understand the 
importance of razor-sharp images, and 
both factors mentioned above can make a 
real difference. Today’s 35mm films are of 
superb quality, and can deliver outstanding 
resolution, at least when compared with 
films of the past. However, your 35mm 
shots must be technically superb to com- 
pete today, and that means doing every- 
thing you can to get the best exposure, 
sharpness, and color rendition. 

With 35mm, you can also concentrate 
more on action and candid images. For 
example, if you’re photographing wind- 
surfers from a bobbing boat, the super-fast 
shutter speeds available on modern 35mm’s 
(as fast as 1/12,000th of a second on the new 
Minolta 9xi) have the advantage over any 
medium format camera I know. Use the 
techniques that make 35mm special (but 
avoid the garish special effects) and you’ Il be 
competitive. That goes for street photogra- 
phy in areas where brandishing a large cam- 
era can be a problem, or in crowds where 
cameras requiring a tripod can be cumber- 
some. These more personal and narrative 
images are the stock-in-trade of the 35mm 
format—that’s why news, sports and special 
events photographers overwhelmingly use it. 
Apply those lessons and techniques to stock, 
and you’ll be ahead of the game. 

Though I spent most of my years in 
stock shooting with only a 35mm camera, 
I have switched to a medium format for 
much of my stock travel location work. My 
rule these day is: if it ain’t moving, use the 
larger format whenever possible. I don’t do 
this because I enjoy lugging the bigger 
camera—lI do it because I know what my 
competition is. There’s simply no reason to 
shoot certain images for stock, such as 
cityscapes, landscapes or even set-up por- 
traits, with a 35mm camera. Unless I come 
back with a great shot (and stock shooting 
is often making a new version of an old 
cliche), I know that my 35mm frame just 
won’t cut it in the marketplace today. 

The key is to match film format to the 
task at hand. Study the end use of the image, 
and see where a larger format would be the 
best bet. Understand the market, and the 
way buyers select format to fit the repro- 
duction needs, and you'll be giving your- 
self a true competitive edge. + 


STAND OUT 
IN A CROWD 


Use A Beattie Screen And One Up The Competition 


INTENSCREEN PLUS™ with its unique brightness and anti-reflective 
coating for 4x5 view and field cameras ensures faster & more accurate 
focusing--even without a dark cloth. 

INTENSCREEN PLUS™ is available for 35mm, medium and large 
format cameras. 


SS P.O. Box 3142, Cleveland, TN 37311 
Ie. Toll Free 1-800-251-6333 In TN (615) 479-8566 
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Foto + Video Panorama-Head 
The Art 1 Interchangeable camera screw, 1/4" + 3/8" 


of perfection Rapid-release camera platform. Revolves 360° and 


locks. 


Locking screw (brake) for above rotary movement 
‘Can be exchanged for panning handle. 


Rapid-release device for removing camera 
platform. 


5aiant ball of 60 mm diam 


Removable “ball axis” (option between tilting or full 
ball liberty). 


‘Panoramic scale from 0 to 360° (zeroing). 


Locking screw (brake) for panoramic base 
movement. 


1O ian le are tripod bush, thread 1/4" + 3/8" 


1 Removable tripod base exchanges for rail-type 
base which accepts EMO rails (combination 2 + 

10 = 360° panoramic device) 

1 [Rapic-release ring for tripod base. 


1 Stepless adjustment for camera weight via 
Pressure on ball (adjustable 50g - 5000g), 


1 Bposttionabie ball locking lever. 


aT Diam. = 80mm, H = 165mm, weight = 1700g, 
material alum., brass + steel, finely finished. 


Spectra 


photo, Inc. 


7466 Girard Avenue # 3, La Jolla, CA 92037 
Phone: (800) 879-8118 
Fax: (619) 551-9759 
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Getting Organized 


Simple computer 
programs to help you 
catalog and label 
your images. 


he best shots in the world won’t do you 

a bit of good if you can’t find them 
quickly and get them out to the picture edi- 
tors. Organization isn’t just a handy skill to 
keep your slide files neat, it’s a matter of sur- 
vival if you expect to sell your photography. 
Regardless of where you’re marketing your 
work, editors and art directors all want the 
same thing: they want their jobs to be easier. 
When they’ re looking at hundreds of slides 
a day, they don’t have time to deal with ones 
that aren’t labeled properly. Yours should be 
clear and legible, and include your name, 
address, phone number, caption, or other 
identifying information, and anything else 
that is relevant. 

Fortunately, there’s a wide array of com- 
puter software programs available to fulfill 
your image management needs. Essentially, 
the software reviewed here falls into two 
categories: full-featured or basic data base 
programs, and each is identified by what 
platform it runs on (IBM compatible or 
Apple Macintosh). Full-featured database 
programs, such as Full Spectrum, Photo- 
track, Stock View, and StrucSure, offer the 
most powerful search and sorting features 
along with other integrated tools such as 
extensive report generators and bar coding. 
(Note: Stock View and StrucSure require the 
purchase and installation of stand-alone 
database software). With the exception of 
Cradoc Captionwriter, which is designed 
specifically for captioning and label print- 
ing, all of the other programs listed here pro- 
vide varying levels of database management 
for images. Generally speaking, as the price 
goes up, so does the level of sophistication 
and range of features. All of these programs 
are designed to be compatible with most 
standard printers, but before you invest in 
one, call the manufacturer to make sure it 
will work with your hardware. 

How do you decide which one is for 
you? Take a look at what your real needs 
are. Do you want a simple system to 
caption and label slides or are you interest- 
ed in a powerful, sophisticated manage- 
ment program? How much can you afford 
to spend? The following programs cost 
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anywhere from $69.95 to $780 with an 
equally wide range of features: 


FULL SPECTRUM (professional version) is 
a powerful Mac-based business and image 
management system, available in two con- 
figurations based on hardware require- 
ments. Full Spectrum takes full advantage 
of the Mac’s intuitive user-friendly inter- 
face, and is developed around the concept 
that organization and efficiency are critical 
to a photographer’s success. Customizable 
image numbering, combined with a hierar- 
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mat label printing and bar codes. Phototrack 
has a highly flexible numbering system so 
the user can work with their existing system 
(up to 21 digits) or Phototrack’s. In either 
case, the program is customized by Photo- 
track to each user’s specifications. $695.00. 
PHOTOTRACK Software, 6392 S. Yel- 
lowstone Way, Aurora, CO 80016, (303) 
690-6664, Fax (303) 693-4750. 


STOCKVIEW, for Mac, requires either 
Panorama Direct or Panorama II as the 
database engine to drive the program. 
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Phototrack (IBM compatible) represents the high-end of image management software. It 
has a wide array of features to meet even the most demanding photographer’s needs. 


chical keyword system, gives the user total 
control over stock libraries. Full Spectrum 
allows you to record highly detailed notes 
and searchable text for each photo. The 
“Custom Label Design Editor” gives you 
complete control over every aspect of label 
printing. (Version 2 of Full Spectrum is 
scheduled for release the early part of 1993.) 
$780.00. Parhelion, P.O. Box 107, Cornish 
Flat, NH 03746, (603) 675-2966. 


PHOTOTRACK is a fast, feature-rich stock 
management program for IBM compatibles 
(Phototrack also has SuperLabel, a Macin- 
tosh version, with many of the same fea- 
tures). Phototrack was intended as a total 
solution for individual photographers or 
stock agencies and provides such features as 
fully relational databases, powerful key 
word search routines, ASMP compliant 
submittal forms and invoices, multiple for- 


Designed to be highly efficient, Stock View 
does not resort to disk space-hungry index- 
ing. The “Photo Researcher” feature pro- 
vides you with a highly intuitive method for 
scanning your stock library. Literally any 
information contained in a record can be ref- 
erenced in a search. Several built-in formats 
will handle most label printing needs, and 
of course, fully customizable labels can be 
produced. ASMP/APA compatible forms 
are also included in the reporting functions. 
Stock View has full bar coding capabilities, 
and with the addition of a bar code reader to 
your Mac, you can log your images in and 
out in seconds. $300.00. Hindsight, P.O. 
Box 4242, Highlands Ranch, CO 80126, 
(303) 791-3770. 


STRUCSURE for Macintosh (an IBM- 
compatible Windows version is in the 
works), is unique in that it’s not a stand- 


alone program. Designed as a template, 
StrucSure uses Claris Corporation’s File- 
MakerPro as the database engine to drive 
the system (note: you must have FileMaker 
already installed on your system to use 
StrucSure). This provides a considerable 
amount of flexibility; all of the features 
available in FileMaker Pro can be called 
upon when using StrucSure. The eight dif- 
ferent pre-formatted files provided with 
StrucSure give you a wide variety of choices 
for entering information. Because these are 
templates, customization to meet your indi- 
vidual needs is easy. The powerful “Find” 
feature allows for multiple search criteria to 
help you locate a specific image or a set of 
images. A wide assortment of built-in 
reports will produce ASMP compliant 
forms and contracts. $249.95. StrucSure, 
P.O. Box 11633, St. Louis, MO 63105, 
(314) 993-7577. 


QUICKSTOCK is a Mac-based labeling and 
management program for stock photogra- 
phy (SlideScribe also offers an IBM com- 
patible program with similar features called 
LABELbase.) This program has enough 
features to handle any size operation, from 
one photographer to an entire agency. The 
database can sort and search by key words, 
image number, photographer, group codes, 
or combinations of these and other fields. 
For really fast searches, QuickStock uses a 
special indexing feature to locate images 
with a specific “Key Word.” Two separate 
labels per slide can be printed, providing 
plenty of room for captions and other impor- 
tant information. The program can generate 
delivery memos, invoices, and specific 
reports such as photographer’s commissions 
and image usage history. $199.00. 
SlideScribe, 7521 Washington Ave. S., Min- 
neapolis, MN 55439, (800) 345-4118, Fax 
(612) 942-7852. 


SLIDEBASE-PRO is an IBM compatible 
program that offers unlimited storage (with- 
in the limits of your hard disk space) and 
organization of your images with up to 1000 
categories per file. Originals and multiple 
dupes can be filed and tracked with equal 
ease. Several powerful database features 
allow for image retrieval based on indexes 
or multiple search criteria. Each image can 
be cross-referenced in up to 12 different cat- 
egories. SlideBase-Pro can print two labels 
per slide and up to three lines of text per 
label using dot matrix printers (two lines per 
label with laser printers). Other printing 
options allow you to produce invoices, sales 
histories, and image catalogs. $195.00. Mul- 
tiplex Display Fixture Co., 1555 Larkin 
Williams Rd., Fenton, MO 63026-3008, 
(800) 325-3350, FAX (314) 326-1716. 
(continued on page 69) 


MORE 


POSITIONS 
THAN THE 
KAMA SUTRA 


Thanks to the Benbo tripod’s unique Quick Lock 
universal joint design and incredibly versatile 
monorail, you can set up camera positions that 
would make other tripods blush. So add a little 
spice to your photography. Get a Benbo tripod 
and let your imagination run wild. 


> BENBO’ 


Tripods for impossible places. 
A Division Of The Saunders Group 
For a copy of our new full color catalog, 
call, fax or write: The Saunders Group, 
21 Jet View Drive, Rochester, NY 14624. 
TEL: 716-328-7800 FREE FAX: 800-635-0670 
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eAzimuths/altitudes, rise/set times, 
phase 

Detailed daily output, multiday charts 
eWorldwide locations 
¢|IBMPC compatibles 


SUNTRACKER provides highly 
accurate information on the sun 
and moon for any location world- 
wide. In addition to rise/set 
times, compass bearings, and 
moon phases, it can provide the 
sun's position throughout the 
day, both altitude and bearing. A 
chart provides detailed daily infor- 
mation, and a chart of the most 
essential data for the week, 
month, or any desired time peri- 
od. The program will run for any 
year up to 2100. 
SUNTRACKER 
4439 189th PI. SE 
Issaquah, WA 98027 

(206) 644-0077 


unique & hard-to-find items. 
Both well illustrated& described! f 
* The Photo Catalog contains over 
4,000 items! ; 


Camera Store 
Box 628, Dept. 03 XO 
Cedar Falls, IA 50613-0628 
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Our Readers’ Best Photographs. 


CHOICE 


As a professional photographer, 
Brenda Tharp is always searching 
for unique, behind-the-scene 
images. Such was the case as she 
was photographing the Colorado 
State Fair while on assignment for 
the Colorado Board of Tovrism. As 
Tharp wandered into the horse 
stall area, she saw this horsekeeper 
taking a brief rest on the edge of 
the stall. Tharp liked the contrast 
of his colorful clothes against the 
rough white walls, and just as she 
got ready to take the photograph, 
the man lowered his head and a 
horse head appeared. Tharp quick- 
ly took the shot with her Nikon FE2 
and 85mm f/2 Nikkor lens on 
Ektachrome 100 Professional Plus. 
Tharp is based in Ross, Califor- 
nia, and specializes in outdoor and 
travel photography. She’s just as 
creative with a pen as a camera, 
and has had numerous images and 
articles appear in a number of 
national publications. Doing busi- 
ness as Brenda Tharp on Location, 
Tharp leads photography seminars 
(often in her native California) and 
photo tours, such as a 14-day 


safari this July to Costa Rica. 
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Rudi VonBriel 


Richard Cummins of San Jacinto, Cal- 
ifornia, was driving past this old Ireland 
cottage one cold night when the warm col- 
ors radiating from the windows caught his 
eye. He dodged busses and cars as he set 
up his camera across the street, and cap- 
tured the scene on Fujichrome 100 with 
his Olympus OM2 and Tamron 70-210 
lens. Photography became an obsession of 
Cummins’ during the 10 years he spent as 
a lighthouse keeper in his native Ireland, 
where his job took him (and his camera) 
to places few would travel. 

This shot of New York’s South Street 
Seaport is one of many stock images sub- 
mitted from New York travel photogra- 
pher, Rudi VonBriel. VonBriel has been 
selling his work professionally for over 
six years, and took this with his Nikon 
FE2, Nikkor lens and Fujichrome 50D. 


Richard Cummins 
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Lane Erickson’s “Weather Worn” was 
captured with a Minolta X-700, 24mm 
lens, and Fujichrome 100D film. Erickson 
is a college student from Idaho Falls, Ida- 
ho, and although he’s majoring in Busi- 
ness Management, his passion lies in pho- 
tography, particularly nature and the 
outdoors. 

Connie Thompson is a full-time cattle 
rancher from Pollok, Texas, who takes 
prize-winning photographs in her spare 
time. She captured this Everglades egret 
on Fujichrome Velvia with a Canon EOS 
620 and 80-200mm f/2.8 lens. Thompson 
has had a number of images appear in 
national publications, and is soon to have 
a one-woman exhibit of photographs in 
her hometown. 

Darren Makarenko, from North Bay, 
Ontario, is a baker by night and photog- 


Connie Thompson 


Lane Erickson 
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Darren Makarenko 


SPR, 


Larry Murphy 


rapher by day. He spends most spare 
moments pursuing photography, and as he 
says, “will shoot anything having to do 
with nature.” Makarenko takes many of 
his images on weekend canoe trips in 
northern Ontario, and found these mush- 
rooms when he was walking down a trail. 
It was an overcast day (translated: great 
lighting) and Makarenko photographed 
them with his Canon Al, Tamron 90mm 
f/2.5 lens on Fujichrome Velvia. 

Larry Murphy has been teaching high 
school in Brooklyn, New York for the past 
16 years and enjoys photographing Brook- 
lyn’s natural images in his spare time. He 
took this colorful summer flower at Old 
Westbury Gardens on Long Island with his 
Canon A1 on Fujichrome Velvia. + 


GUIDELINES FOR 
CONTRIBUTORS 


Editor’s Choice: Send your slides (no 
more than 40) or your prints (no larger 
than 8x10) addressed to Editor’s Choice. 
Please make sure your slides are secured 
and protected in page-size plastic sheets. 
Each slide should include your name, 
phone number and a caption, or brief 
description of the shot. Prints should 
have the same information on a label 
affixed to the back. Include a brief note 
about yourself, anything unusual or 
interesting about the photo(s), and per- 
tinent technical data (camera, lens, film 
and exposure information). Be sure and 
include your name, address and tele- 
phone number so we can reach you if 
we have questions. You may enter Edi- 
tor’s Choice as often as you like, but 
please allow about 8 weeks for a 
response. 

Nikon’s Choice: Anyone using Nikon 
equipment (particularly the F4, N8008s 
or N90) is eligible to submit material for 
Nikon’s Choice. Please follow the 
above procedure, and address your 
work to Nikon’s Choice. 

Contributor Guidelines: To contribute 
feature material, please send a query 
letter to the Editor briefly describing the 
article you have in mind. Include a bio 
that lists your experiences as a writer 
and/or photographer. You may send 
samples of your work, but please do 
not send original material—send 
tearsheets, promotional cards, prints 
or slide dupes. Be sure to label your 
slides or photographs and wrap secure- 
ly before sending. 


Please send all material to us at: 
Outdoor & Travel Photography 

1115 Broadway 

New York, NY 10010 

All materials will be handled with rea- 
sonable care, however, we cannot 
assume responsibility for the return or 
safety of photographs or manuscripts. 
Please include a self-addressed, 
stamped envelope if you'd like your 
work returned. 


IKON'S CHOICE 


For the past 25 years, Gene Stinson has run a welding shop with his brother in the small town of 
Henderson, Kentucky. When he’s not at the shop, Stinson picks up his Nikon N8008s and heads for the 
woods in search of colorful wildflowers, beautiful scenics, and everything else in between. 

Henderson is tucked in the northwest corner of the state, not too far from the Indiana border. It’s 
location gives Stinson three states to choose for his excursions—Kentucky, Indiana and Illinois—each 
of which offers an abundance of nature subjects. A true outdoorsman, Stinson traded his hunting rifle 
and fishing pole for a camera shortly after the birth of his first child. He and his wife now have three 
children, and his family competes with nature for his photographic attention. 

Family won out one balmy night last summer, when Stinson packed them (and his camera) off to 
the Henderson County Fair. The bright lights of the ride inspired him to set up his tripod for this study 
in brilliant color, which he calls “Night Rides.” To create it, Stinson relied on the N8008s’s sophisti- 
cated metering system to provide accurate exposure information. Because the ride itself filled the mid- 
dle of the frame, Stinson set his N8008s to its center-weighted meter, adjusting aperture and shutter 
speed manually. He chose a shutter speed of 30 seconds to blur the motion. “The N8008s has a great 
range of shutter speeds, from 1/8000 second to 30 seconds,” says Stinson. “I use the whole gamut, 
depending on what I’m photographing.” 

Stinson bought his first camera during a tour in Vietnam. About five years ago switched to Nikon 
equipment, picking up a Nikon FM. Though the FM still get a good workout, the N8008s is now is 
favorite camera. Why? “I love the N8008s's bright viewfinder,” he says. “For this nighttime image, it 


made all the difference.” 
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WOLFGANG KAEHLER ON A (3 SUCCESSFUL TRIP AROUND THE GLOBE 
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Wolfgang Kaehler lives a life most 


amateur photographers dream about. 

ie: His nature and travel images have 
graced the pages of such prestigious 
publications as Smithsonian, National 
Geographic, Islands, and Conde Nast 
Traveler, and he spends six to eight 
months each year on assignment in far- 
flung destinations around the 
globe: With a collection of 
more than 200,000 stock 
images, the files in his 

office are near to burst- 

ing and business is bet- 


ter than ever. Glory 


soft-spoken, 40-year- 
old Kaehler claims the 
key to his drive and suc- 


cess is really quite simple. 


a great way to see the world.” True 


him handle the business 


and glamour aside, the 


“I’ve always loved to trav-’ 


el,” he says, “and photography is . 


oa 


PREVIOUS SPREAD: Kaehler was unable 
to join this North Pole expedition group 
in a toast—the champagne in his glass 
had frozen solid. He did manage to cap- 
ture the celebratory mood with his Nikon 
FM2, 16mm f/2.8 Nikkor fisheye lens, on 
Kodachrome 64; CLOCKWISE: This col- 
orful portrait of a young Peruvian girl is 
one of Kaehler’s most popular images. 
Taken with a Nikon FM2, 80-200mm £/2.8 
Nikkor-Zoom lens, on Kodachrome 64; 
Kaehler caught this lovely scene of the 
snow-white pigeons at Seville’s Plaza de 
Americana, with a Nikon F4, 28mm f/2 
Nikkor lens, on Fujichrome 50D; Every 
spring, the daffodil and tulip fields in 
Washington’s Skagit Valley burst into col- 
or. Kaehler captured a lighter moment 
during the harvest with a Nikon F4, 28mm 
f/2 Nikkor lens, on Fujichrome 50D. 


24 OUTDOOR & TRAVEL PHOTOGRAPHY 


As a child in his native Germany, 
Kaehler’s keen interest in nature instilled 
in him a desire to capture it on film. “T 
was always experimenting with growing 
things, and I wanted to show them to oth- 
ers. So I shot two rolls of some of my 
plants on an old box camera when I was 
11,” he recalls. “I graduated to an insta- 
matic, then a few years later my parents 
bought me a Reflex. That was really 
exciting because you could change lens- 
es and experiment.” 

Inspired by wildlife documentaries on 
TV, Kaehler decided he wanted to become 
a television cameraman. Buta fascination 
with still photography soon replaced that 
goal, and at 22, he enrolled in a vocational 
school in Cologne to pursue a degree in 
photo engineering. “I started working as 


= 


a photographer for a local newspaper to 
support myself,” recalls Kaehler. “I cov- 
ered everything—sports, weddings, 
chicken exhibits. Every once in a while, 
I’d get one of my nature shots in when 
there was space.” 

After graduating, Kaehler went to work 
as a photographer for a cruise line, which 
was soon taken over by Seattle-based Soci- 
ety Expeditions, the first adventure-travel 
company to specialize in exotic destinations. 
As a ship’s photographer, Kaehler’s job was 
to take pictures of the passengers, but the 
wildlife and landscape shots he took on his 
off hours sold equally well. Kaehler spent 
four years on cruise ships, shooting roll after 
roll of film from the Amazon to Antarctica. 
“Living on a cruise ship is a nice life,” 
admits Kaehler. “Your laundry and cooking 
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TOP: During one of his many trips to Antarctica, Kaehler came within touching dis- 
tance of these nesting grey-headed albatross by approaching silently on all fours. He 
used a Nikon F4, 20mm f/3.5 Nikkor lens, and Fujichrome 50D; LEFT: A favorite photo 

subject, penguins have provided Kaehler with many of his most successful and 
beloved images. He caught these Falkland Island King penguins, involved in a minor, 
yet noisy altercation, with a Nikon F4, 80-200mm f/2.8 Nikkor-Zoom lens, on Fujichrome 
50D; RIGHT: Traveling through Nova Scotia on his own schedule gave Kaehler the lux- 
ury of spending an entire day photographing the picturesque village of Peggy’s Cove. 
He shot this lighthouse just before sunset using a 81C Cokin warming filter with a 
Nikon FM2, 85mm f/1.4 Nikkor lens, and Kodachrome 64. 
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and everything is done for you. But it makes 
it hard to adjust to reality again.” 

In 1981, Kaehler decided to settle on 
dry land in Seattle, continuing to work 
for Society Expeditions, traveling and 
photographing their new destinations on 
a freelance basis, providing images for 
the company’s brochures and marketing 
literature. About a year later, Kaehler got 
acall from a photo editor at /slands mag- 
azine who heard he had images of Sey- 
chelles, a subject they were planning to 


a REVOLATION in 
Camera Bag Design 


Za 
Orr NEW ALL-WEATHER SERIES BAGS INCORPORATE THE LATEST ADVANCES 
E4 IN MATERIALS TECHNOLOGY AND INNOVATIVE DESIGN TO PROVIDE 
MAXIMUM PROTECTION FOR YOUR VALUABLE EQUIPMENT. 


FEATURES SHARED BY ALL Ay SERIES BAGS ONE EXAMPLE: THE EXCITING ORION A W 


AW COVER* 

Every AW bag has a hidden 
all-weather cover built right 
in to give additional 
protection when the weather 
turns bad. *Patent Pending 


OVERLAP ZIPPER™ 
This unique lid closing 
system provides better 
protection from dust and 
moisture than a regular 
zipper, but is quick and 
easy to open and close. 


Distributed in U.S.A. by: 


Lowepro U.S.A. Inc. 


2194 Northpoint Parkway 
Santa Rosa, CA 95407 


NO-DROP HINGED 
FRONT POCKET™ 
The front pockets have 
organized storage space to 
help you locate all your 
small accessories. 


NEW MATERIALS 

The outer shell of all AW 
Series bags, except the 
Orion, is covered with water 
resistant, durable, non 
abrasive Ballistic Nylon. 
(Pictured is the Magnum AW) 
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Camera Bags For The Real World 


This revolutionary belt-pack 
comes with a separate day 
pack for storing clothing, 
food and other equipment. 
When not required, the day 
pack stores neatly in the 
front pocket. 


The Orion AW features an 
innovative reverse opening 
top for convenient access to 
equipment and the Overlap 
Zipper™ provides a tight fit 
for protection from the 


elements. It holds one SLR 
and up to five lenses with 
room for accessories and 
film. For comfort, 
convenience and protection 
in the field you won't find a 
better bag than the new 
Orion AW. 


(Pictured is the Orion AW 
Beltpack, the Beltpack with 
Backpack attached, and 
Beltpack with AW Cover in 
place) 


Distributed in Canada by: 
DayMen Photo Marketing Ltd. 
#22 - 3241 Kennedy Road 
Scarborough, ON M1V 2J9 
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~~ PROSLIDE IT . 


Joan 

PO. Box 23907 
Abugerge NM ATE? DOF 
(08) 283.8005 


Image Management 
And Labeling Software 


Professional Data Base & Labeler 
Unlimited number of fields Multiple fonts 


Powerful Sort/Search Copyright 

Report Generation Caption Any Label 

LASER, Ink Jet, Dot Matrix (Slide, VCR, Cassette...) 
Horiz & Vert Captions 


PROSLIDE il — $139.00 (Labeler Only — $74.95) 
Archival Labels 


35 mm Slide Labels 17/8” x 7/16” Strip Labels 
1000 Pin Fed-$22.95 1000 Pin Fed-$12.50 
1000 Laser-$28.50 


plus $3.50 Shipping & Handling 


FREE DETAILS or CHECK, M.O. to ELLENCO 
P.0. Box 23307, Dept. R, Albuquerque, NM 87192-1307 
505/281-8605 
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WITH THE MS512 
LONG-RANGE 


Portable 
Wildlife 
some Caller 


FROM 


Johnny Stewart 


The Industry Standard 


Experience the thrill 
of luring wild birds 
and animals almost 
within touching 
distance using the 
Johnny Stewart 
Portable Wildlife 
Caller and cassette 
tapes! 


* Compact * Lightweight 
* Durable * Provides 
Family Fun, Day or Night, 


All Year Long! 


CASSETTE TAPES $9.95 EACH 

CT102C Cottontail — High pitch 
squeals of half grown rabbit. 

CT116A Squealing Bird — 
Woodpecker sound great for all 
predators. 

CT130 Songbird/Screech Owl Call — 
Calls songbirds during the day, 
Screech owls at night. 

CT131 Barred Owl Call — Calls 
Barred owls, day or night. 


MS512 MR Portable 
Wildlife Caller with 
Mid-Range 

Speaker $4 g9% 


QUALITY PRODUCTS SINCE 1961 


gd Johnny Stewart 


Walcot; D-L IF eG. GoACk Ss 
P.O. Box 7594 * Waco, TX 76714-7594 * 1-800-537-0652 * 1-817-772-3261 
>» Circle #28 on Reader Service Card 
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feature in an upcoming issue. By this 
time, he hired an artist’s representative, 
Danita Delimont (see sidebar), whom 
he’d worked with on S. E. cruise ships, 
to handle stock photo requests while he 
was away on self-financed trips. 

Today, Kaehler works out of the base- 
ment of his spacious home in Bellevue, near 
Seattle. “Working at home is great,” says 
Kaehler. “I take phone calls in the morning 
and at night, and do research on upcoming 
trips and take care of routine business dur- 
ing the day.” Kaehler’s photo library con- 
sists of nine file cabinets containing careful- 
ly labeled slides arranged alphabetically by 
subject matter, from Adelie penguins to 
Zweisimmen, Switzerland. 

“When you have this many images 
you have to be organized,” explains 
Kaehler, who uses a sophisticated com- 
puter software package called PhotoTrack 


that labels slides with bar codes that cor- 
respond with extensive stored caption 
information for each one. “I’m a perfec- 
tionist,” he admits. “But because most of 
our requests have to arrive at the publica- 
tion the next day, it’s important that we are 
able to locate images quickly.” With the 
system, and the help of his full-time assis- 
tant, Kaehler has the capability to organize 
and print out the paperwork on a 500-slide 
submission in a mere ten minutes. 
Though his 850-name client list is 
diverse, including companies that pro- 
duce calendars, travel brochures, greet- 
ing cards, and puzzles, the bulk of 
Kaehler’s business editorial—encyclo- 
pedias, textbooks, and magazines. To 
keep up with the demand for images, 
Kaehler carefully monitors incoming 
requests: “If we don’t have any images 
of a particular place that seems to be in 


“Having me around frees up Wolfgang to do what he does best—shoot great pic- 
tures.” Danita Delimont is talking about a winning combination. For 12 years, she has worked 
as photographer Wolfgang Kaehler’s representative, taking calls for photo requests, tapping 


FINDING THE RIGHT REP 


into potential new clients and 
markets, and maintaining old 
contacts, while Kaehler con- 


a z : : centrates on current shooting 

Hiring an artist’s representative can give your | assignments. 
freelance business a boost. spac ato deed ot 
SARE R RA four hours each morning on 


the phone with magazine and book editors, commercial travel clients and others. “Over 
the years, we've built relationships, and often friendships, with people all over the country,” 
says Delimont. “They come back to us again and again because they know we can deliver.” 

Delimont usually doesn’t handle Kaehler’s assignment work, concentrating instead 
on marketing images from his 200,000-slide photo library. “A big part of my job,” says 
Delimont, “is educating clients about what we have, especially new subjects or places 
that Wolfgang has shot.” Delimont sends out mailings to regular clients, then makes 
follow-up calls to gauge interest. “You definitely have to be a people person in this 
job,” she says. “And you have to be patient and sensitive to busy editors’ moods.” 

Delimont and Kaehler met on a cruise to the Amazon while both were working for 
Society Expeditions. When travel magazines began to show an interest in the pho- 
tographs Kaehler had shot on cruises, he realized he would need help with marketing. 
Delimont’s love of travel, background in anthropology and experience handling slides 
made her a natural candidate, and the two became a team. “It’s important for a rep 
to be knowledgeable about the photographer’s subject matter,” says Delimont. “I try 
to keep up on my research by watching nature programs and reading so | can speak 
intelligently with editors and photo researchers about our subject matter.” 

The time to hire a rep, advised Delimont, is when a photographer has built up a 
substantial library of stock images. “They aren’t doing you any good if they’re not being 
circulated,” she says. “And if phone requests come in and you're not there, you may 
have lost that opportunity. Our goal is to get the images on their desk first, and beat 
out the competition.” Delimont is also adept at “cold-calling,” making initial contact 
with potential clients. “Some photographers don't like to do it, and most don’t have 
time,” she says. “But it’s really necessary from a marketing standpoint, and if you 
don’t want to do it, you need to hire someone who will.” 

Photographers seeking a rep should peruse specialized photo publications and local 
media indexes for advertisements and listings of available candidates. Photographic 
annuals and books on photographers also often list their reps, another good source. 
“It’s often hard to find a rep,” says Kaehler, “even for really talented photographers” 
— especially advanced amateurs who haven't had a lot of their work published. He 
suggests finding a friend or acquaintance with a marketing degree and plenty of enthu- 
siasm, such as Delimont, who is willing to work as a team to learn the business. “It 
took a while,” says Kaehler. “But it worked out well for me.” 


Discover Why 
Hasselblad is 
the First Choice 
of the World’s 
Most Significant 
Photographers. 


If you’re seriously considering 
an investment in medium format, 
you owe it to yourself and your 
art, to send for this FREE deluxe 
Hasselblad presentation! 


This beautiful forty-page brochure clearly 
defines what makes the Hasselblad system 
so special, and why, after over fifty years, 
Hasselblad continues to be the singular 
choice of photographers who consistently 
produce the world’s most significant images. 
It features magnificent photographs and 
comments by noted Hasselblad artists, 


While on photo safari in Massai Mara, Africa, Kaehler managed just a few shots illustrating how the Hasselblad system 

of this charging elephant before his nervous guide insisted they drive away. can help you produce significant images 
When shooting wildlife, Kaehler always has several cameras loaded and ready to of your own. ; ; 
go. He caught the elephants with his Nikon F4, 80-200mm f/2.8 Nikkor-Zoom lens, Racabapeers = § mitt er dana inet 
on Fujichrome Velvia. —the first choice in medium format. 


demand, I’ll plana trip there and finance vate field. During an upcoming trip to 
it myself.” To prepare for wildlife assign- Antarctica, his 18th, Kaehler plans to 
ments, such as shooting chameleons in — shoot no less than 500 rolls of film. 

Madagascar or quanacos in Chile, Kaehler’s expertise and business 
Kaehler reads as much as possible about savvy put him high in demand as a lectur- 
the species and scans the television list- er for photography organizations and 
ings for nature shows to tape. museums, and he leads photo safaris 
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tages of the Hasselblad system. Please send 
me your free presentation. I’ve enclosed 
$2.50 to cover first class postage and handling. 


Attach your business card or print clearly below: 


Name 


which is quickly becoming a hot travel _ other private tour companies, and on his} !. Address 
destination. “When I go somewhere, I own. His advice for novices seriously 
photograph everything I see,” says thinking about getting into the business? 
Kaehler, “especially in a place that’s “Right now it’s difficult to break into the 
recently undergone extensive social market because of the economy,” he cau- 
changes. Readers are interestedin seeing tions. “Magazine advertising pages are : 
what the people are like,” he says, indi- down, and that cuts the number of edito- HA S SE LB f A D 
cating a photo of Russian peasants in _ rial pages too, so there’s more competition The Significant Picture. | 
Kamchatka harvesting potatoes in a pri- (continued on page 68)  Ghinks Soe ioi eae maces Gale = 
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City eS Si state Zip 


Send to: Victor Hasselblad Inc, OT2/93 
10 Madison Road, Fairfield, NJ 07004 
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hat do the words “stock 

photography” mean to you? 

If you guessed that it’s a 
business that involves leasing already 
existing images to a wide variety of buy- 
ers, you’d be right. But you might have 
thought that stock is comprised of pic- 
tures of far-flung places, when in actu- 
ality, a lot of stock photographers do 
well by specializing in certain subjects, 
and many of them close to home. 

Stock photography is big business. 
It supplies the lion’s share of images 
for the editorial, public relations, greet- 
ing card and calendar market, and to a 
lesser extent, the advertising market. 
Both individual photographers and 
large stock agencies vie for a piece of 
the pie, with many photographers work- 
ing both on their own and with estab- 
lished stock agencies. Though stock 
can be lucrative, the business is built 
slowly, with a very steep learning curve 
and a large investment of time and 
money up front. Yes, there are cases of 
photographers earning big bucks for a 
single shot, but more often than not, 
stock sales average a few hundred dol- 
lars per shot, with repeat business on 
a single image, or a quantity of small 
sales of many images. 

Stock is more than just taking pic- 
tures and waiting for the world to beat 
a path to your door. Actually, it’s more 
like having to kick in a few doors to get 
your pictures seen, let alone published. 
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George Schaub 


With that in mind, here’s an 


A BUSINESS IN STOCK PHOTOGRAPHY? HERE’S A PRIMER FOR THE PERPLEXED. 


overview of what it takes to get involved 
with stock photography. 


STEP #1: CREATE AN INVENTORY 
OF IMAGES 

Simply put, you have to take the time 
and invest the money required to build an 
inventory of images. (Slides are the 
medium of choice in the stock market.) 
Begin by shooting images locally or 
when you travel. Take a good look at the 
type of pictures that have been pub- 
lished in your area of interest, and devel- 
op an eye for stock. Don’t merely clone 
the pictures you see, but take note of 
the subject matter and create images 
with your own style. Variety is important, 
but if you can’t travel far and wide, be 
sure to cover your subjects in depth. If 
you already have a large picture file, edit 
your present images with an eye on what 
is being used in the market. 


STEP # 2: ORGANIZE YOUR FILES 

Without organized slide files you'll 
have a tough time with stock picture 
sales. Get a light box and good loupe, 
edit your images mercilessly (poor expo- 
sure, unsharpness or other technical 
flaws are not acceptable), and place 
them in slide file pages in some sort of 
coherent order. For example, if you are a 
travel photographer, you might have 
sheets marked Amsterdam, Belgium, 
France, and so forth. If you have lots of 
shots of Munich, use that as a file header. 

If you’re just starting out, begin your 
filing now; if you have thousands of 
slides already, be prepared to spend 
many nights and weekends on this task. 
As you get more involved you may find 
that you change file headings as you go, 
but you must begin somewhere. 


STEP #3: CREATE A MASTER LIST 
A Master List serves two purposes. 
First, it gives buyers a quick inventory 
of what you have to offer; second, it 


Above: We have a built a file around antique cars, and always attend rallies and fairs to 
add to our collection. This shot is a natural for stock and works well for greeting cards: 
it has fairly straightforward elements that appeal to many people, and the flags add a 
great touch to the scene. Below: Keep an eye out for the unusual when you're driving 
around looking for pictures. This license plate-covered barn is located in northern Mas- 
sachusetts, and found its way into our “Roadside America” file. 
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Far left: This piper was photographed at the St. Patrick’s Day Parade in New York City. 
Near left: When you travel, take shots of the major sites, but also keep an eye out for 
splashes of color that give a flavor of the locale. This Old San Juan, Puerto Rico, fruit 
stand could be used for an article on the destination, or in a travel brochure. Left: 
Once we had some face-forward shots of this cooperative young man, we asked him 
to tilt his head so that the shape and texture of his hat became more the focus. 
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gives you an indication of your own 
strengths and weaknesses. Create the list 
from your file headings and organize it 
around your target market. 

Some buyers work exclusively from 
the Master List. For example, one buyer 
for a travel magazine places the list of 
each photographer in a computer file, 
then issues calls to individual photogra- 
phers for pictures for each issue based 
upon what the computer spits out. 

Only put your strongest files on this list. 
If you have only ten shots of Paris in your file, 
I’d recommend leaving it off the list. But if 
you have many pictures of France, list France 
as a header, then break it down to other sub- 
jects, such as Paris—Cafes/Museums/Mon- 
uments; Avignon—Pope’s Palace/Gar- 
dens/Cafes/Markets, and so forth. If you find 
that a certain file has a small number of strong 
pictures, make it your business to shoot more 
of this subject at your earliest opportunity. 
That’s how a stock inventory is built. 


STEP #4: BUY A COMPUTER 

A computer is essential for the serious 
stock photographer. If you plan to market 
your own stock, you’ ll be dealing with lots 
of paperwork, including delivery forms, 
invoices, query letters, mailing lists, and 
even a data base for image inventory. Stock 
is in some ways like a parts business, with 
many small items making up a large inven- 
tory. Though keystroking all the informa- 
tion can be burdensome, having it in an 
organized form will make a big difference. 
Suggested software includes a slide labeling 
program (which we’ll cover next), a word 
processing program, and a mailing list pro- 
gram to start. You might also want to use a 
data base program for searching out slides 
in your file, one that works with key words 
and “fields” as organizing principles. 


STEP #5: CAPTION YOUR SLIDES 

Using the computer, you can do double 
duty with one entry that both captions slides 
and places them in a data base at the same 
time. Regardless of whether you will be 
marketing your work yourself or through an 


TOP: For us, decorative shots of natural 
subjects are mainly geared toward the 
greeting card, calendar and paper prod- 
ucts market. We often spend Sunday 
afternoons working in parks, greenhous- 
es, and formal gardens for these pictures. 
BOTTOM: Always be on the lookout for 
abstracts that give both a sense of 
design and color, and a taste of subject 
matter. Go too far into abstraction, how- 
ever, and the subject loses context and 
its value as a destination shot. Picture 
editors use photos like this Mediter- 
ranean boat to add spice to a layout. 


Sailwind photo systems 
Presents 
Our New 
Glamour Soft 
Filters 


Sailwind Photo Systems is proud to present our newest high- 
quality hand cast glass diffusion filter series, the Glamour Soft 
Filters. 


These filters offer a more intense diffusion which can, in effect, 
“wipe away” many small wrinkles, freckles and skin blemishes. 


Designed specifically for the glamour photography industry, 
many other photographers wanting a new “Hollywood” look have 
turned to Sailwind Glamour Soft Filters. 


Examples as shown above: top photograph taken with Glamour Soft #3, bottom photograph with no filter 


Sailwind 
Ultra V 


All that it’s name says - the ultimate in ultraviolet 
blocking from your negatives or transparencies. 
Unwanted ultraviolet rays can cause an overall 
blue cast with daylight or electronic flash. Ultra V 
is specially formulated to block UV and warm 
your pictures more than any other filter on the 
market today. 


€} Camera World, 


1809 Commonwealth Avenue « Charlotte, NC 28299-9426 
(704) 375-8453 « (800) 868-3686 
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SHARP TELEPHOTO SHOTS 
WITHOUT A TRIPOD 


New Trigger System 
Supports Full 
Auto-Focus 
Functions 


STARTING AT $69.95 
New BushHawk® II fast-action camera mount is a 
must for serious 35mm & video photographers. Specially 
designed for smaller video camcorders and 35mm auto- 
focus systems. Get the support you need for 6:1, 8:1 and 
10:1 zooms. Comfortable, easy to use. You'll be amazed 
at the professional results. GUARANTEED! 


TOLL FREE 1-800-325-8542 
In California Call (619) 291-2557 
BushHawk® Products 


DIVISION OF OCEAN INSTRUMENTS, INC 
5312 Banks Street * San Diego, CA 92110 
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OVER 100 WORKSHOPS 


LEARN FROM THE MASTERS 
Architecture * Commercial *- Landscape 
Fashion « Photojournalism + Nature 
Portraiture * Studio + Travel + Stock 


ELECTRONIC IMAGING 
The cutting edge in digital imaging 
technology ... designed specially for 
photographers, graphic designers, art 
directors and professional seeking to 


stretch their imagination 


ON THE ROAD 


Travel workshops take you to ... Daytona) 
Beach for Bike-Week ...Yellowstone & 
theTetons ...The Everglades...Lakeland 
for Sun 'n Fun Aviation...Alaska...Vermont 


Supported by: Canon and Kodak 


Call (407) 391-7557 or write for a free brochure 

THE PALM BEACH PHOTOGRAPHIC WORKSHOPS 

2310 East Silver Palm Road-Boca Raton FL 33432 
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agency, you will have to caption your images. 
It’s a proven fact that proper captioning results 
in an increase of at least 50% in picture sales. 
Indeed, some buyers, and all stock agencies, 
won’t even accept slides without captions. 
The caption first and foremost tells 
researchers what they’ re looking at. Though 
some images will be obvious, those of 
regional attractions, or specific animals or 
plants will need identification. In addition, 
your caption must include a copyright notice, 
which protects you from unlawful use of 
your image. Many captioning programs 
make the job easier, but it’s still a big effort, 
and an absolute necessity in this business. 


STEP #6: CREATE SAMPLE 
PORTFOLIOS 

When you eventually go out and make 
contacts with buyers you’ ll usually be asked 
to submit a sample portfolio of your work. 
Many buyers will not request pictures for a 
specific need without putting you through 
this screening process. I suggest that you 
create a portfolio for each and every specific 
market in which you think your work will 
sell. For example, make one portfolio for 
the greeting card market and one for the 
travel market. You might even hone your 
portfolios to specific areas of interest, such 
as skiing, boating, or fitness. Show your 
best work, and keep it simple. You don’t 
have to show hundreds of images (unless 
asked to do so); most buyers have limited 
time and can judge your qualifications from 
a few sheets of slides. Include any tear 
sheets or published work in the portfolio, 
especially those that address the buyer’s 
specific area of interest. If you don’t have 
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any publishing credits, keep the portfolio 
limited to your best shots. 


STEP #7: GET BUSINESS FORMS 
AND BOOKS TOGETHER 

As I said, this is a business, which 
means that you have to keep books, have a 
business letterhead, track images, and send 
out invoices. If you’re serious, talk to an 
accountant and get his or her advice about 
what you can and cannot deduct and how 
to keep records. Also, you should be work- 
ing with standardized forms that cover pic- 
ture deliveries, contracts that spell out lease 
agreements and, if you’re doing people pic- 
tures, model release forms. When you get 
going in stock sales, keep an expense diary, 
remembering that you are involved in cre- 
ating inventory for future sales. 


STEP #8: RESEARCH MARKETS 

Once you’re ready to do business, 
research your target market(s). Scan the cards 
in stationery stores, noting greeting card 
companies that may use your type of images. 
Browse through magazines, and get the 
names of the picture editor and art director, 
along with the address of the editorial offices. 
The library is an excellent source of informa- 
tion, with directories on advertising and pub- 
lic relations agencies, and publishing compa- 
nies. Compile lists, take note of the type of 
images the publications and buyers use, and 
get ready to market yourself. 


STEP #9: BEGIN MAKING CONTACT 
The first step in making contact is to 
write a letter requesting submission guide 
(continued on page 79) 


The Wide View: Most magazines use photos in one- or two-column widths, or full or half pages, but picture 
editors may break those boundaries if the shot is right and they want to try a more daring layout. This photo of 
colorful buildings in Minneapolis was made with the Fuji 617 camera. Though we use this format sparingly, we 


have built a file of select pictures with this wide view. 


EXPO/DISC 


“THE ULTIMATE GRAY CARD” 


18% Neutral Density * Glare Free * Hands Free © Color Balanced © Calibrated 
Near-Perfect Exposures Every Time 


Easier Color Printing Later On 
Satisfaction Unconditionally Guaranteed 


49mm, 52mmM.........00000e0e $21.75 
55mm, S8MM.......ovceeeeeeee 923019 
60mm, 62mm...........-00000 $25.75 
67mm, 72MM...........000e000e $27.75 
BOR, COR tercseceststcvecasteaces $24.75 
Check, M.0., Visa, MC Accepted, Next Day Shipment, First Class Mail 
WALLACE PHOTO PRODUCTS 
13715 Wallace Place 


Morgan Hill, CA 95037 
INFO: (408) 778-2040 ORDER: (800) 446-5086 
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WALLACE MEDIUM FORMAT 


OUNTING UP? 


For 6x7, 6x8, & 6x9 formats 


Then present, protect and store your #120/220 or] 
film images in Wess Presentation Mounts. Black ¢ 
tic frame is made for easy insertion and removal fn a 
Enhances viewing and ing photography or % 
graphics. Ideal for handling and filing stock plidialhsishoecs. ed 
Optional Wess WVR pin registration aligns images for special — 
effects work. Labels, storage pages and custom imprinting 
available. Write or call for a free sample to mount up! 


Products for the We | 
(ne ora 


of are enc) 
70 Commerce Drive, Hauppauge, N.Y. 11788, Toll Free: 1-800-487-9377 (Except-516-718-212) 
(516)231-6300 Fax: (516)231-0608 
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ANGOLA, INDIANA LIES ABOUT 
halfway between Fort Wayne and Battle 
Creek, Michigan, just west of the Ohio 
line. Mike Kirk’s farm is on the town’s 
outskirts, right off old U.S. Route 20. Kirk 
stopped farrhing long ago. He rents his 
arable land to the neighbor, and has torn 
down the old chicken coop and put up a 
spanking new machine shop in its place. 

Within that structure’s unassuming 
walls Kirk creates elegant solutions to 
one of photography’s most persistent 
problems—lack of camera stability. 
“Photographers are quick to blame 
unsharpness on their lenses,” says 
nature photographer Larry West, an old 
friend of Kirk’s and longtime devotee of 
his specialty gear. “But more often than 
not, especially with bigger lenses, the 
culprit is shake. Most of Mike’s acces- 
sories deal with that problem.” 

Kirk’s way with metal had its roots 
in the legendary series of Michigan 
workshops conducted by West and fel- 
low nature photographer John Shaw 
throughout the-1970s and 1980s. Then 
a designer of commercial printing 
equipment, Kirk was one of the work- 
shop’s early and regular participants— 
and Shaw and West noticed that when 
the need arose, he was fashioning his 
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own hardware. “We got talking about the 
gear we wished we had, and all the little 
things we didn’t like about our off-the-shelf 
equipment,” John Shaw remembers. “I 
complained that my 400mm £/3.5 Nikkor 
telephoto was frontheavy when mounted 
on its built-in tripod collar. Mike came back 
with a little piece of machined aluminum 
about 3/8-inch thick that shifted the tripod 
socket a few inches farther out. That simple 
plate vastly improved the handling on that 
lens. I didn’t have to worry about it crash- 
ing down into the tripod anymore.” 

For Larry West, Kirk’s first master- 
stroke was a rotating macro flash bracket. 
West longed for a device that would allow 
him to switch back and forth between hor- 
izontal and vertical composition, but still 
keep his small flash unit directly above a 
close-up subject. He asked Kirk if he could 
make such an animal. “At first I told him 
it couldn’t be done,” Kirk recalls. “But then 
I thought about it some more and built it.” 
Kirk phoned West the next morning and 
asked him to meet him halfway between 
their houses, which are exactly 100 miles 
apart. (West still lives in Michigan.) 

Kirk presented West with a flash 
bracket that revolved—literally—around 
the Nikon PK-13 extension tube that he, 
West and Shaw routinely placed between 
lens and camera to improve reproduction 
ratios with their 105mm manual-focus 
Micro-Nikkors. (“The added extension 
let us cover the full range of butterflies,” 
says Kirk.) Kirk had “sweated” a rotating 
collar around the tube, then attached a 
shaped metal arm for the flash to the col- 
lar. The collar had three spring-loaded 
detentes; all you had to do to change for- 
mat was pull out a locking pin and swing 
the bracket around. 

All three photographers—and Kirk is 
an accomplished one himself—have 
since moved on to longer lenses for much 
of their close-up work. A favored optic is 
the 200mm Micro-Nikkor. “If you work 
with animate subjects, the extra working 
distance usually puts you outside their 
fear circle,” Kirk explains. The 200mm 
Micro-Nikkor has its own rotating tripod 
collar, which means you can switch easily 
from horizontal to vertical composition 
with Kirk’s nonrotating flash bracket, one 
of his most popular items. The latter fea- 
tures a small ballhead at the top of the 
main frame; the head supports a long, 
slotted metal plate. A flash shoe slides 
along the slot, tightened with a thumb- 
screw that allows a small unit to be placed 
anywhere along its length. 

“It’s an incredibly sweet outfit to 
work with,” says Larry West, who likes 
the fact that the entire bracket is built on 
a dovetailed Arca-type quick-release 
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FOR THE BIRDS: Mike Kirk photographed a snowblown cardinal (top) with his 400mm 
£/3.5 Nikkor, pushing the optic to 800mm with Nikon’s 2x teleconverter and supporting 
the rig with a special tripod bracket that pairs converters and long lenses. Larry West’s 
similar bracket (above), also made by Kirk, pairs his 2x teleconverter with a 300mm f/4 
AF Nikkor. ENDEARING DEER: Photographer Jim Roetzel’s edgy deer (top right) were 
photographed at 1/60th second with an 80-200mm f/2.8 AF Nikkor and the support of 
Mike Kirk’s tripod bracket for that popular lens (center right). Kirk’s intriguing 
abstraction of a log full of abandoned woodpecker holes (right) was made with a 
400mm f/3.5 Nikkor and braced with his new camera body-to-tripod leg strut (see text). 
That additional steadiness permitted a water-blurring exposure of 15 seconds. 


Mike Kirk 


Larry West 


Jim Roetzel 


Russell Hart 


Mike Kirk 


plate—the standard “platform” for much 
of Kirk’s equipment. In this case, the 
plate is conveniently long. “Not only can 
you instantly mount the bracket on a tri- 
pod, but you can also move the entire 
assembly back and forth in the quick 
release mount,” says West. “In effect that 
gives you a non-geared focusing rail—a 
tremendous advantage with a lens as long 
as 200mm. And it also means you don’t 
have to weigh yourself down with a sep- 
arate focusing rail.” 

Kirk’s creations do more for West than 
lighten his camera bag, though; they’ve 
made him rethink his attitudes about what 
lenses can and can’t do. Instrumental in 
that change is a Kirk-fashioned tripod 
bracket that pairs teleconverters (which he 
and John Shaw call multipliers) with long 
lenses. It’s available in configurations for 
different lens and teleconverter combina- 
tions; West’s teams up the Nikon 2X (TC- 
301) teleconverter with his 400mm /3.5 
Nikkor telephoto. 

“That TC-301 multiplier is so long 
that it completely unbalances the rig when 
you mount it on the lens’s built-in tripod 
collar,” says West. Kirk’s bracket solves 
the problem with a rotating collar that 
slips around the teleconverter; the brack- 
et’s collar is bolted to one end of a five- 
inch long Arca-type quick release plate, 
the other end of which attaches to a female 
Arca plate on the lens’s tripod collar. (You 
can switch from horizontal to vertical sim- 
ply by loosening both collars and rotating 
the lens.) “It ties everything together so 
beautifully that ve been using the 2X 
multiplier on my 400mm much more than 
I did before,” says West. “And I’ m getting 
remarkably sharp results even at slow 
shutter speeds. Last spring I was using the 
bracket to photograph swimming ducks in 
low light, and discovered that I could pan 
to follow them—then shoot safely at 
1/30th second.” 

Indeed, West thinks the combination of 
400mm and 2X teleconverter—the equiv- 
alent of an 800mm f/7 optic—yields better 
sharpness than an 800mm prime lens. Sta- 
bility accounts for the difference, in practice 
if not in theory. “Besides, I’m never going 
to own a prime 800mm lens,” says West. “‘T 
can barely lift a prime 800mm!” (Nikon’s 
800mm f/5.6 weighs about 12 pounds, 
twice that of the 400mm £/3.5.) 

West also points out that the combi- 
nation of converter and shorter focal 
length gives him a much better close- 
focusing distance than he’d get with the 
800mm prime lens—15 feet as opposed 
to 30. That could be an enormous advan- 
tage in filling the frame with smaller- 
than-duck-sized subjects. What’s more, 
to get as close with the prime 800mm 
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NEW-Arca type mount 
for 80-200 2.8 Nikon 
to F.4s or 8008. 


Check on our close-up flash sys- 
tems or ones made to your spec- 
ifications. Bogen 3020 tripods 
modified to go to ground level. 
Custom Arca type plates for lens 
and bodies that work. Watch this 
ad for more new products. 
VISA/MC accepted. 
Write or call: 


KIRK ENTERPRISES 
4370 E. U.S. Hwy 20 
Angola, In 46703 
(219) 665-3670 
For Orders Only 


1-(800) 626-5074 
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you’d have to use an extension tube, and 


even with a starting aperture of f/5.6 


you'd end up with effective lens speed 
not much better than f/7 anyway. 

Kirk’s bracket has even encouraged 
West to stack 2X and 1.4X teleconverters 
together—a glass sandwich that turns his 
400mm f/3.5 into an 1120mm f/10 lens. 
“T’m astonished at the quality I’m getting,” 
he says. “I’ve come to the conclusion that 
modern optics are so good you can probably 
do almost anything with them if you keep 
them steady.” John Shaw apparently holds 
a similar opinion; he’s been using Kirk’s 
invention to turn his 2X converter and 
500mm telephoto into a 1000mm lens. 

For such long loads, West and Shaw 
often add a special strut that runs between 
the (otherwise unsupported) camera body 
and the nearest tripod leg. A recent addi- 
tion to Kirk’s growing catalog, it clamps 
to the leg, attaches to the camera either 
with tripod screw or quick release, and 
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BRACING SOLUTIONS: Jim Roetzel used 
Mike Kirk’s sturdy car window mount 
(top left) to steady his 300mm f/4 AF 
Nikkor while he photographed a pleas- 
antly plump prairie dog (top right) in 
South Dakota’s Badlands. Larry West’s 
delicate side view of a bloodroot flower 
(above center) was made with Kirk’s 
“low arm” (above), as West refers to it. 
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‘The Great American Scene Sh Weekend is a fun; friendly and infor- 
mation-packed weekend that allows partitipants to socialize with 
people that share their passion for, the great outdoors while photo- 
graphing in spectacular locations. “Joined in this adventure by some of 
America’s premier outdoor photographers, participants will experience 
the joy of learning and thefeeling of accomplishment st come from 
active involvement in ie ts event! ; 

, = 
From. Friday evelting to Suniel afternoon, participants will receive over. ¥ 
eight hours of slide lecture & AV.programs and full access to our staff. The 


“jn the field” on. Saturday. The provided roll of Fujichrome slide film will 
be processed overnight and photographers will receive their slides 
Sunday morning. Participants will be able te enter.their two best nature “# y 
slides in the Great American Photography- Weekend Shoot-Out Contest. eas 
While slides are judged, photographers will enjoy athree-hour slide - eS 
lecture and question and ansWer period. After lunch, winners will be 
announced with certificates and prizes presented by our sponsors. 


To registercal: 


1 800 876 PHOTO 


$145 registration cast includes all programs, one roll Fujichrome 
Velvia film and processing, entrance into the weekend shost- out 
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features a hemispherical ball joint on the 
bottom so you can pan freely, a locking 
ball-and-socket head on top so you can 
rotate from horizontal to vertical, and a 
lever-locked telescoping design that lets 
you tilt up and down. “We haven't even 
included it in our literature yet,” says 
Kirk, “but the word of mouth response has 
been awesome.” 

Another Kirk original is a “dedicated” 
tripod bracket for the popular 80-200mm 
f/2.8 AF Zoom-Nikkor. The lens lacks a 
tripod collar, so its size and weight can 
make for a ponderous rig—and shaky 
results at slower shutter speeds. The 
black-anodized bracket features a collar 


Bob Watts 


Wilson using the 600mm lens support that 
Mike Kirk custom-built for him. Wilson 
says the rig has dramatically improved his 
mobility with his low-angle shooting. 


that slips around the front end of the lens, 

which is supported on nylon set screws. 

Attached to the collar is a long Arca plate; 

at the far end of the plate is a thumbscrew 

that secures to the camera’s tripod socket. 

The bracket lets you place the tripod 

head under the lens, rather than the cam- 

“= era, for better balance. For photographers 

who want to mount the rig directly on a 

standard tripod head rather than an Arca 

quick-release mount, the plate is drilled at 

regular intervals with 1/4-inch threaded 

tripod holes—as are most of Kirk’s offer- 

ings. The bracket is a must for secure 

shooting of verticals with the lens, which 

can droop when mounted sideways on a 
standard tripod screw. 

Not all of Kirk’s gear relates directly 
to stability; some of it is intended to com- 
bine solid camera mounting with special 
positioning. One such item is a beautifully 
machined, heavy-duty window mount, for 
times when you need to turn your car into 
a blind. Another is what Larry West calls 
a “low arm.” It uses a system of plates and 
a ballhead to enable true ground-level tri- 
pod-mounted photography—not possible 
with a normally mounted camera even if 
the tripod goes flat to the ground. “It’s a 
much more comfortable and practical 

SE SS arrangement than inverting your tripod’s 

center post,” says West, who is Kirk’s fre- 

JOHN SEXTON ON JOBO quent shooting companion. “Mike and I 

Photography is an important part of my life, and my Jobo aghigg photographing wild orchids in 

processor produces the most even, consistent sheet film Michigan S upper peninsula when we real- 
processing I have ever been able to achieve. | ized the need for it.” 

dunt on it for its precision repeatability, reliability, Therein lies the secret to Kirk’s suc- 

ne kat 2 al cess—that his creations grow out of a first- 

hand knowledge of the needs of photog- 

raphers. “My research center is right out 

: i my back door,” says Kirk, referring to the 

i : igh OK eens eee woods and fields that surround his home. 

¢ That experience is supported, of course, by 
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a mechanical aptitude that might have net- 
ted a perfect score on the spatial relations 
section of the SAT. “Mike doesn’t have to 
go from step one to step two to step three,” 
says John Shaw. “He instantly goes to step 
three.” Larry West seconds that thought. 
“It’s as if he sees the design floating in 
front of him in three dimensions,” he mar- 
vels. “I’m the type who builds it first, then 
draws up the plans after it’s working,” 
Kirk allows. “Most engineers have a full 
set of prints before they start on a project.” 

Kirk can also modify equipment to a 
customer’s specifications. Take the Bogen 
model 3020 tripod, a favorite of nature pho- 
tographers. Kirk carefully remachines its 
castings so that it can be lowered to within 
an inch and a half of the ground, rather than 
the usual six. “It’s a tripod that’s almost per- 
fect for nature work,” he says, “‘and after the 
modification, it is perfect.” Kirk sells pre- 
modified Bogen 3020’s directly, and even 
supplies the two-section center post that’s 
no longer available on the current version. 
He handles between ten and fifteen such 
modifications a week. 

Demand is also heavy for Kirk’s gear- 
driven 39mm polarizer, a great boon with 
big telephotos. It drops into a lens’s rear 
slot like standard-issue filters—but 
instead of going through the awkward 
business of removing it each time you 
want to rotate it, you can adjust it with an 
external thumbscrew as you’re looking 
through the lens. 

Lest readers think that only Larry West 
and John Shaw benefit from Mike Kirk’s 
ingenuity, Kirk sells to any and all 
callers—provided you can reach him. To 
inquire about his services call the number at 
the end of this article, and try to use a phone 
with redial capability. Business is booming, 
and Kirk doesn’t have call waiting. 

When you finally reach the wizard of 
Angola, keep in mind that he can make 
just about any kind of mounting and 
quick-release equipment you need. His 
designs are adaptable to most 35mm 
systems, and there is similar hardware for 
medium- and large-format gear too. 
“We’ ve been setting up complete mount- 
ing packages for people,” says Kirk, who 
quit his day job five years ago to devote 
full time to machining photographic solu- 
tions. “You just have to tell me what you 
own and how tall you are, and we’ ll tailor 
a system to your specifications.” 

One satisfied customer is Mark Wil- 
son, a staff photographer at the Boston 
Globe. About a year ago, Wilson ran into 
Kirk (whose reputation preceded him) at 
Florida’s Ding Darling wildlife refuge. “I 
do a lot of low-angle photography with 
my 600mm f/4 lens,” says Wilson, “but 
it’s a hell of a thing to drag around at 


ground level. So I asked Mike if he could 
build a set of wheels for it.” 

Kirk made some sketches, took some 
measurements, and when he got home 
crafted a strange-looking contraption 
around a pair of five-inch diameter rub- 
ber tires filched from a model airplane 
kit. Wilson uses the one-of-a-kind device 
to photograph birds on the beach, among 
other wary subjects, and finds that mak- 
ing small changes in working distance is 
no longer an onerous chore. “I can stalk 
subjects in open areas much more easily 
now,” he says. “I even get closer to seals, 
just humping along the way they do.” 
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date all equipment 


. 
formats. 


Maybe you have it all - 
telephoto, wide angle and 
zoom lenses. Multiple cameras 


XV Fi 


Despite strange looks from nearby 
humans, Wilson is grateful. “Thank God 
there’s a Mike Kirk in the world,” he says. 


Mike Kirk can be phoned or faxed at 
(219) 665-3670; to order, call (800) 
626-5074. Send written inquiries to 
Kirk Enterprises, 4370 East U.S. High- 
way 20, Angola, Indiana 46703. 


Russell Hart is former Senior Editor of 
Popular Photography and American 
Photo magazines. 


705 Quarter Moon Hip Pack. 
One of five hip pack designs 

in our Travel, Adventure and 
Action series. 


from 35mm to 4x5. Problem is, whenever you take on the great outdoors, you have 
to leave most of it home—indoors. Maybe your passion for quality photo 


T equipment has outgrown your ability to carry it 
AKE IT OUT crises), And get to it quickly. 


With Tamrac’s Travel, Adventure and Action Series 
# you can take it all and leave nothing to chance. 


Whether scaling sheer rocky cliffs or biking down a wilderness path, there's a 
Tamrac bag to keep you ready for peak photo adventure. Take it out and use it. 


Call or write for our FREE 36 PAGE COLOR CATALOG and direct order information. 


Made in U.S.A. 


© Tamrac, Inc. 


@)tamrac 


Call 1-800-662-0717 


Tamrac, Dept. OT, 9240 Jordan Avenue 
Chatsworth, CA 91311 
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IF YOU'RE BETTER AT STALKING THAN SELLING, A SPEGIALTY STOCK AGENCY 
CAN MARKET YOUR NATURE AND 
OUTDOOR-SPORTS PHOTOS. 


Steve Kaufman/Natural Selection 


WiLD SIDE 


John Cancalosi/Natural Selection 


BY JB BiDNG 


hen the urge hits out- 

door and travel photog- 

raphers, fantasy takes 

over. Dreams of travel- 

ing the globe, tracking 

elusive wildlife, and 

doing little else than 

taking pictures flash 

through their minds, as they imagine 
themselves as full-time professionals. 

Those photographers who do go pro 

tell a very different story. They complain 

of too many days spent behind a desk 

before and after any expedition, doing 

research, balancing their books, taking 


inventory, captioning slides, etc. And all 


Successful stock images take on a variety 
of forms. Clockwise from lower right: The 
gorilla is saleable because of its human- 
like expression and body language. 
Snakes often emote feelings of fear, or old 
metaphors like “sneaky, slippery, or 
speaking with a forked tongue.” The green- 
on-green color scheme can also illustrate 
adaptiveness, camouflage, surprise and 
survival. Majestic scenics, such as Mt. 
McKinley cloaked in clouds, Denali 
National Park, Alaska (above), are always 
great sellers. These illustrate such diverse 
themes as beauty, peace, environmental- 
consciousness, strength and freedom. 


Ken Graham/Natural Selection 
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this is before they even start trying to 
make a living by selling their slides. 

For all types of photographers, from 
celebrity to still-life to industrial, there 
are just two basic ways to sell pictures. 
One is assignment photography, in which 
a potential client describes an image that 
the photographer then creates. The other 
is stock photography, where the client 
chooses from images that already exist. 

Stock photography involves selling 
usage rights to existing photographs to 
people who need them for many purpos- 
es—in a magazine, book or calendar, on 
a note card, for a new business presenta- 
tion, or as part of a slide show. Some 
photographers sell their own stock as all 
or part of their business. Others turn their 
photographs over to stock agencies, who 
sell them and then take a percentage of 
the profits. Some photographers do both. 

From the client’s point of view, the 
idea of a stock agency is wonderful, 
which explains the rocket-speed at which 
the industry expanded. The advantages 
are clear: It’s one-stop shopping. For 
example, let’s say the client needs the 
“perfect” eagle photograph for an adver- 
tisement—perfect because it is technical- 
ly excellent, aesthetically appealing, has 
the right color scheme, the correct verti- 
cal or horizontal orientation, and the 
image communicates the feeling of the 
advertisement. They can spend most of 
an afternoon contacting 20 different pho- 
tographers, and making arrangements to 
see their photographs of eagles. Or, they 
can make one phone call to a stock agen- 
cy that represents many photographers, 
and have the agency do the work for 
them. In this fast-paced world, the stock 
house makes a lot of sense. 


THE BUSINESS SIDE 
From a business point of view, you 
might be wary of the idea of sharing your 
profits with an agency. Many people 
choose the solo route for this reason, or 
because they don’t want to compete with 
other photographers at the same agency. 
The reality of selling your own stock 


Left: Simple scenics are sold for more 
than just their beauty. In this case, the 
low angle the photographer chose 
emphasizes victory and strength. 
Desert scenes also illustrate the busi- 
ness concept of survival, or thriving in 
a tough (business) climate. Right: Ani- 
mal photographs, such as the zebra 
(top) and dolphin (bottom), are always 
popular. The animals appear friendly, 
which is reinforced by the apparent 
eye contact between the photogra- 
phers and their subjects. 
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Judd Cooney/Natural Selection 


Brian Parker/Tom Stack & Associates 


is daunting, however. As a solo busi- 
nessperson, you must promote yourself 
through direct mailings, personal phone 
calls. and portfolio drops, or costly adver- 
tisements in books and magazines that 
potential clients will see. You have to 
give the potential client a reason to call 
you for the eagle photographs, instead of 
one of fifty stock agencies that may also 
have eagles. That chore takes time and 
money, and keeps you out of the field, 
unless you can hire a partner or rep to run 
the business side of things. 

The lure of associating with a stock 


STOCK STARTERS 


The following nine stock agencies 
specialize in wildlife and nature photog- 
raphy. If you are interested in having 


agency is a big one. Once you join an 
agency, your business work-load is 
reduced. All you have to do is research 
your trips, shoot great photographs, 
accurately caption the best images, and 
then send them off to the agency. 


FROM THE AGENCY’S VIEWPOINT 
Once you've set your mind on a stock 
agency, you might be surprised to learn 
that they are going to screen you as close- 
ly as you screen them. For example, if 
you're a fair-weather weekend shooter 
who has 1,000 good—and I mean really 


Sharon Gerig/Tom Stack Associates 


them represent you, please WRITE them for their guidelines, and enclose a self- 
addressed stamped envelope. Please read their guidelines carefully, and do NOT 
submit images unless you feel you meet ALL their criteria. 


Adventure Photo 

56 East Main Street #202 
Ventura, CA 93001 

(805) 643-7751 


ALLSPORT USA 
Gramercy Place #13B 
280 Park Avenue South 
New York, NY 10010 
(212) 979-0903 


Animals Animals/Earth Scenes 
580 Broadway, Room 1111 
New York, NY 10012 

(212) 925-2110 


Animals Unlimited/Superstock 
10 West 20th Street 

New York, NY 10011 

(212) 633-0200 


Allstock/Animals for Advertising 
AlaskaPhoto 

222 Dexter Avenue North 
Seattle, WA 98109 

(206) 622-6262 
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Focus on Sports 
222 E. 46th Street 
New York, NY 10017 
(212) 661-6860 


Mountain Stock 

425 North Lake Blvd, Suite #6 
Tahoe City, CA 96145 

(916) 583-6646 


Natural Selection 
183 St. Paul Street 
Rochester, NY 14604 
(716) 232-1502 


Tom Stack & Associates 

3645 Jeannine Drive, Suite 212 
Colorado Springs, CO 80917 
(719) 570-1000 


Note: If you do decide to submit work 
and are rejected, don't ask for a critique. 
Agency people are not photo instructors, 
but men and women who have a busy 
business to run, and reviewing portfolios 
is a time-consuming process. 


good—slides in your files, you might 
find a lot of doors closed to you. You’re 
simply not generating enough images to 
justify your paperwork in a large agency, 
and many will steer clear of you. 

Here’s the scenario from the agency’s 
point of view. Photographers A and B 
both have great images. Photographer A 
shoots six days a week and gives them 
5,000 terrific new images a year. Photog- 
rapher B gives them 500. In the account- 
ing department, they still have to keep the 
books on Photographer B, even though he 
or she is generating one-tenth the product. 
When given a choice, they'll likely choose 
the more productive photographer. 

Beyond volume and quality, the agen- 
cies are interested in professionality. Do 
you submit your slides in a neat way, all 
properly captioned and copywritten? Do 
you respond to the agency’s request that 
eagles are “hot” right now, and they’d 
love to see you shoot more? Do you make 
in-camera “dupes” of your best shots to 
avoid the need for duplication in a lab, 
which is both expensive and degrades the 
image? And, do you shoot with stock in 
mind-i.e., taking compositional variations 
of a particular subject because you are 
estimating your potential client’s needs. 


BIG FISH OR BIG POND? 

Your criteria for the agency of your 
dreams comes from a hard, critical look 
at your own imagery. What do you do 
best? If you have 2,000 quality images of 
the elusive Tasmanian Devil in all vari- 
ations of it’s life-cycle, you can probably 
rest assured that you’re the nation’s fore- 
most devil photographer. You might then 
decide you want to be in a small agency 
that specializes in wildlife, using the log- 
ic that a client who wants obscure 
wildlife photographs would call an agen- 
cy that specializes in it. 

Likewise, if you have a diverse col- 
lection of Australian images from Syd- 
ney to the rain forest, you might choose 
a mega-agency that has a general collec- 
tion, and would be more likely to get a 
general stock call on “Australia.” It also 
becomes a question of whether you want 
to be the big fish in a small agency, or the 
small fish in the big agency. 


APPROACHING AN AGENCY 

Most stock agencies are constantly 
looking for new photographers, but the 
competition is fierce. Sometimes the 
head of the agency will realize they are 
weak on images of Australia, and will 
actively search for a good photographer 
who can fill this need. And if you were 
the Tasmanian Devil photographer men- 
tioned above, you’d probably be in good 


Knowl'edge, n. 


The key to survival 
in a changing business environment 


You can't afford to be without it! 


For almost 50 years ASMP has provided the best in the business 
with the best information on the business. 
Take advantage of the experience and wisdom of over 5000 of the nation’s 
top shooters, available to you through ASMP publications. 


© 
ASMP 


_] ASMP Stock 
Photography Handbook, 


2nd ed. 

$29.95 - 208 pages 

Members price $23.95 

Newly revised, the Stock 
Photography Handbook stands 
alone as the most authoritative, 
comprehensive, indispensable 
book on the subject of stock 
photography. Intended to help 
anyone master the intricacies of 
what is quickly becoming pho- 
tography’s fastest growing mar- 
ket place. 


Copyright guide for 
Photographers 

$4.95 

Members price $3.95 

A concise coverage of what you 
need to know about copyright. 
Includes info on copyright 
basics, registration, copyright 
notice, licensing rights, work for 
hire, copyright transfer, fair use, 
buyouts, and more. 


|] ASMP Assignment 
Photography Monograph 
$14.00 - 40 pages 

Members price $11.20 
Assignment Photography con- 
tains much new material includ- 
ing business skills & practices, 
protecting your portfolio, 
trends, stock, studios, represen- 
tation, liability & indemnifica- 
tion and a new detailed section 
on pricing. It also updates and 
revises the assignment section 
of Professional Business 
Practices in Photography. 


Order from 


_| Forms 

$19.95 - 44 pages 

Members price $15.95 

This new booklet explains how 
to use ASMP designed photogra- 
phy business forms in conjunc- 
tion with good business prac- 
tices. Sample forms(which may 
be copied or adapted) include 
estimate/confirmations and 
invoices for editorial, advertis- 
ing, and corporate assignments, 
delivery memos for assignment 
and stock photography, model 
and property releases and more. 


ASMP — The American Society of Media Photographers, Inc. 
419 Park Ave. South, Ste. 1407, New York, NY 10016 (212) 889-9144. 


Ship to: 


Total amount enclosed: $ 


(Shipping and handling: $3.00 for single item; $2.00 each additional item) 
(NY residents please add applicable sales tax) 


ASMP General and Associate Members receive one free copy of these publica- 
tions. ASMP members and affiliates are eligible for a discount of 20% on all 


publications. Call for information about large order discounts. 


OTP 
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Mike Powell/ALLSPORT 
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shape. However, it would do the agency no 
good taking on a second Tasmanian Devil 
photographer, if they already had a file 
drawer filled with great shots—unless they 
predicted a Tasmanian Devil craze, of the 
proportion of the current dinosaur or cow 
crazes that have recently swept the nation. 
You would just be competing against 
another photographer in the same agency, 
which would make none of you happy. 

The best way to find out if an agency 
is interested in you, and vice versa, is to 
show your portfolio. Most agencies pro- 
duce printed guidelines that list their 
requirements. Natural Selection, based in 
Rochester, NY, wants to see an initial 
viewing of 200 well-captioned trans- 
parencies (small, medium or large for- 
mat), in plastic sheets, categorized by 
subject (one page of birds, one page of 
sunsets). If they like these, they’ll ask to 
see larger quantities of images from your 
collection, which hopefully numbers well 
over 10,000 images. 

Other agencies are more particular, 
requesting an exact number of images, in 
certain formats, covering particular subjects, 
or only model-released images. The sidebar 
accompanying this article lists several spe- 
ciality stock agencies that are willing to 
review portfolios of top photographers. 


THE SALEABLE IMAGE 

In preparation to becoming a stock 
photographer, and a rule of thumb once 
you’re in an agency, is to shoot images 
specifically for stock. That means not just 
pretty pictures, but pictures that are suit- 
able for stock—pretty or not. And figur- 
ing out what is suitable for stock usually 
comes out of common sense, an under- 
standing of photo usage, and a knowl- 
edge of your agency’s markets. 


Pick up any magazine or corporate 
publication and you’re bound to see 
stock photographs of sports because 
of the strong, immediate messages 
they can communicate. In one glance, 
a person can “read” a visual message 
that relates to business or life in gener- 
al. Examples include team spirit, unity, 
patriotism, thrill of victory or agony of 
defeat, glory of pursuit, going the dis- 
tance, pursuit of excellence and honor, 
stamina, competition and success. 
Clockwise from upper left: Mike Pow- 
ell, long-jump world record holder and 
World Champion; Gigi Fernandez 
(USA) at French Open/Ladies Doubles 
Final; The Breeders Cup; Lenox Lewis 
(GB), celebrating his victory over 
Razor Ruddock; and a close call 
between the Kansas City Royals and 
the Chicago White Sox. 


tk 
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John Gichigi/ALLSPORT 
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Fast ‘Track. 
Track any slide fast and efficiently with Phototrack* 
state-of-the-art stock photography management 


software. Available in Freelance and Agency ver- 
sions with bar-code capability. 


Whether you're dealing with an inventory of a 
thousand or a million, Phototrack is the program 
for you. Designed for use with hard-disk IBM" PC 
or compatible computers, Phototrack is easy 

to implement, powerful and exceptionally user 
friendly. For Mac users, we have MacLabel* 


Also, track us down for inexpensive slide labels 
and other filing supplies. 


Get up to speed as fast as you can. 
Call or write: 


Phototrack Software 

6392 South Yellowstone Way 
Aurora, Colorado 80016 
303/690-5532 


Professional 


Slide Services 


Send Your Film to 
the Southeast's 
Premier Professional 
Chrome Lab 


* Slide Processing - Kodak Q-Lab 
Member 

+ Slide Duplicates - All Sizes 
35-8x10 

* Canon Color Laser Prints 

* Digital Imaging from Your 
Computer Files 

+ 24-Hr. Turnaround - FedX, UPS 

* Professional Customer Service 

* Free Catalogue - Call Today! 


‘OF ATLANTA INC 
678 Tenth StNW Atlanta, GA 30318 


Fax (404)872-2214 


(404)885-1293 


Serving Professionals for 15 Years 
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A monumental scenic with a human element is extremely saleable. Not only is this 
photograph picturesque, but it can illustrate the pursuit of personal and business 
goals, as well as the strength of human spirit. 


Deborah Free, the manager of Natural 
Selection, has noticed over the years that 
specific types of wildlife and nature pic- 
tures sell especially well. Predictably, one 
type is simply the stunning, beautiful 
image that is pleasing and refreshing to 
view. This can be anything from a pic- 
turesque waterfall to a man in a canoe on 
a beautiful lake. Topics are as simple as 
seasons (or the change of season’s illus- 
trated in a sequence), places (Paris mon- 
uments), or activities (ice climbing). And 
everyone agrees that images that inspire 
warm and fuzzy feelings are good bets 
for excellent sales. For example, kids 
building snowmen, baskets of puppies, 
and comradery in team sports are shots 
most every human can relate to. 

Also popular are timely subjects, so 
it’s important to be aware of current 
affairs. Endangered manatees and other 
animals receive massive attention in 
spurts. Likewise, the rain forest is a hot 
seller. And companies that want to show 
off their “‘pro-environmental” stance are 
gobbling up images of pristine land- 
scapes with crystal blue water and bright 
skies. Pollution, littering, poaching and 


other unpleasant subjects do not neces- 
sarily result in pretty pictures, but a client 
looking to illustrate this subject will be 
thrilled if you’ ve photographed it well. 


METAPHORS FOR LIFE 

You can’t go wrong with metaphors 
for life, human emotions or endeavors. 
Again, Free uses the examples of moth- 
erly love (lioness licking cub), struggle of 
life (salmon’s swimming upstream), 
rebirth of spirit (planting of seeds, sunris- 
es), exhilaration (hang-gliding), victory 
or success (sprinter or marathon runner 
crossing the finish line), defeat (the fallen 
sportsman), nationalism (majestic eagles 
in the United States), strength (lion roar- 
ing), personal challenge (the precarious 
rock climber), savings (nest egg) and a 
countless string of words and feelings 
that can be illustrated through conceptual 
photographs. 

Beyond just looking out for timely, 
beautiful, illustrative and conceptual pho- 
tographs, the stock photographer must 
also become aware of usage. What looks 
great as a photograph for your wall, may 
not be a great stock seller because its final 


end-usages are limited by composition. 

A good exercise is to take a magazine 
and dissect the photographs on its cover 
and in its advertisements. The cover, once 
stripped of the title of the magazine and the 
“sell-lines” might become a terribly unbal- 
anced photograph—but it works wonder- 
fully as a cover because there was “dead 
space” in which to put type! Likewise, 
many advertisements run type through the 
images. And even in editorial spreads, art 
directors love to have a choice of horizon- 
tal, vertical and square of every subject. 
Even beyond this, no photographer should 
shoot precisely “full frame” if they’re set 
on stock. This is because the page layout 
often requires “bleed” space, meaning a 
sliver of one to four sides will be lost dur- 
ing the printing process. 

As a photographer looking to spend 
more time shooting and less time selling, 
stock may be the route for you. It’s not 
always easy, and it opens up its own sets 
of challenges, but for many people, it is 
the right way to go. 


Lanny Johnson/Mountain Stock 


JB Bidner is a freelance photographer 
and writer living in New York City. 


SEARCHING 
FOR A 
BETTER 


YOUR GEAR? 


Then your search just ended. 

Introducing two breakthroughs in 
Photo & Video Fanny Pack design; the 
Ergo-Pack™ Model 460 SLR/Video Waist 
Belt and the Model 470 SLR Waist Belt 
from TUNDRA®/Ruff-Pack™. Both of these 
new packs incorporate an innovative 
neoprene support belt system that makes 
the load feel lighter and 
more comfortable. 


Try on an 
Ergo-Pack”™ 
at your 
nearest Video/SLR 
Photo and Waist Belt 


Video products 
dealer today. 


Model 470 
SLR Waist Belt 


DENVER. CO 80207 
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WHEN YOU WANT 
MORE FROM 
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HUBBARD SCIENTIFIC MAPS 
Hubbard's new world map in raised 
relief is the perfect holiday gift. Details 
latest changes in political boundaries. 
The U.S., 11 national parks, and 200 
regional maps. Available framed or 
unframed. Free catalog: (800) 446- 
8767 Hubbard Scientific, 3101 Iris 
Ave., Suite 215m Dept. SMT, Boulder, 
CO 80301. 
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DALE LABORATORIES 
See the difference professional 
processing can make. Photographic 
Magazine ranked Dale as one of the 10 
best Laboratories in the U.S. kit 
contains everything you'll need for truly 
superior processing, enlargements and 
Photo CD's. A special process even 
gives you prints and slides from the 
same roll of film. FREE. Contact Dale 
Laboratories by mail at 2960 Simms 
Street Hollywood, FL 33020-1579, or 
phone us at 1-800 327-1776. 
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DON’T LET BAD WATER 
RUIN YOUR TRIP 
There's a PUR water purifier for every 
outdoor and travel need. PUR water 
purifiers instantly eliminate Giardia, 
bacteria and the smallest virus for your 
drinking water, whether you’re camping 
in the wilderness or staying in an 
international hotel. The PUR Explorer, 
Scout or Traveler are moderately priced 
($59.95-$129.95), compact and easy to 
use. Call 800-845-PURE for the retailer 
nearest you. Make sure your water is 
safe. Make sure it’s PUR. 
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FREE CAMPMOR CATALOG 
Complete camping and outdoor clothing 
specialists for hiking, climbing, 
canoeing, backpacking, family camping 
and bike touring. Tents, sleeping bags, 
backpacks and accessories. Tough 
clothing for rough wear. Eureka, North 
Face, Camp Trails, Kelty, Slumberjack, 
Peak , Gregory, Columbia, Sierra 
Design, Woolrich. Send for our FREE 
Catalog or call (800) 526-4784. 
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THE FOBA SUPERBALL 
BY SINAR BRON 
This precision-quality ball head features 
one of the strongest, smoothest and 
most durable fixation systems ever 
developed. It provides rock-solid 
support for even the heaviest cameras 
and lenses, at any angle, under the 
most demanding outdoor conditions. 
The Superball offers a large selection of 
accessories including quick-release and 
reversible camera plates for virtually 
every application. 
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SAVE 35- 70% 


SIERRA TRADING POST 
We are a Mail-order outlet store. We sell 
name-brand outdoor clothing and 
equipment at fantastic savings. 


Save on names like: Marmot, Lowe, 
Kelty, Caribou, Rockport, Asolo, Sportif 
USA, The North Face, Sierra Designs 
and more. Satisfaction Guaranteed. 


Free Catalog. 5025 Campstool Rd., 
Cheyenne, WY 82007. (307) 775-8000. 
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EMO PHOTO AND VIDEO 
PANORAMA HEAD 
An outstanding ball head, for the | 
professional photographer, that exceeds | — 
all others in versatility of applications. 
Highly recommended by Leica Fotografie 
International this panorama head offers F 
superior construction, absolute 
reliability and highest German quality 
standard. A panorama head that has 
matured to technical perfection 


*. zee 
BOGEN 3001 TRIPOD WITH 3030 
OR PAN/TILT HEAD 


BOGEN 3001 TRIPOD WITH 3130 OR 
MICRO FLUID HEAD 
One of the most versatile tripods we 
offer. The Bogen 3001 sets up steady, 
quick, and easy. Sturdy, tubular hard- 
finish aluminum legs have sure-grip, 
quick-acting lever locks and three 
separately settable click-stopped spread 
angles. Maximum elevation is 60 in. 
with reversible center post you can go to 
ground level. For complete information 
contact Bogen Photo Corp., 565 E. 
Crescent Ave., P. O. Box 506, Ramsey, 
NJ 07446. (201) 818-9500. 
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NEW IMAGE PRODUCTS 
64 page catalog features super deals 
on major brand cameras and 
accessories. LOWEST film prices. 
HUNDREDS of photo BOOK and VIDEO 
bargains and special offers. Four dollar 
rebate coupon included with catalog. 
ONLY $2. Call 800-367-4854, 
Gould Trading/Image Products, 7 East 
17 St., NY, NY 10003. 
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GENERAL ECOLOGY 
General Ecology’s FIRST NEED® 
TRAVEL-L-PURE® System, the most 
comprehensive effective portable water 
purifiers available. Produces safe water 
that tastes better than bottled from 
almost any treatable source. Perfect for 
travel and camping, yet civilized enough 
to use in restaurants. Complete with 
padded carry case-$119.95 ($5 
Shipping), (800) 441-8166. 
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KIRK ENTERPRISES HUGGER™ 
Designed especially to hug just about 
any surface as well as the camera, the 
Hugger™ gives the versatility and 
stability needed for sharp pictures. It is 
supplied empty and is made of water 
repellent material, medium grey for 
meter reading, has two convenient 
carrying handles and a Velcro opening 
for easy fill, and can be filled with dried 
beans, peas, rice, etc. Contact Kirk 
Enterprises, 4370 E US Hwy 20, Angola, 
IN 46703; (800) 626-5074. Look for us 
on page 40. 
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EAGLE CREEK TRAVEL GEAR 
Prepare for your next travel adventure 
with Eagle Creek’s Travel Gear Guide. 
As the leading manufacturer of travel 
gear, Eagle Creek publishes this guide 

to help you select the right gear for your 
trip as well as provide valuable 
information on what to know before you 
go, choosing travel wear, travel security 
and more. This guide is available 
through select dealers or by calling 
Eagle Creek at (800) 874-9925. 
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Three years ago, when Madonna and sidekick Sandra Bernhard 
pranced about in matching denim and sang “I Got You Babe” for 
asave-the-rainforest benefit concert, it’s a good bet most spectators 
weren’t thinking about greeting card and calendar photography. 
Still, you can’t ignore the fact that since Madonna sang for 
the animals, nature preservation has become far more hip. And 
while we don’t know whether sales of old Sonny and Cher 
records are up, we do know from card and calendar reps that 
there’s a jump in demand for nature-themed notecards, calen- 
GREETING-CARD dars and greeting cards. And nature isn’t the only hot subject, 
either: publishers want a fresh take on every outdoor subject, 
AND CALENDAR from landscapes to America’s funniest animal. 


COMPANIES OFFER 


TWO DISTINCT MARKETS? 
A WIDE OPEN Since many companies that publish cards publish calendars, 
the markets overlap. That’s logical; each business is based on 
MARKET FOR sales of single images. But there are essential differences 
between the two. 
FREELANCE Perhaps it’s best to start with the greeting card market, and not 
just because there are more than 900 companies out there, The cat- 
NATURE egory is uncommonly receptive to freelance work. Why? Number 


One; there’s an active buying public. The Greeting Card Associa- 
UH 1d | aih Mm tionestimates that last year, Americans bought 7.3 billion greeting 
cards. With cards ranging in price from 35 cents to $7.50, and the 
average card costing $1.50, that came to about $5 billion in 1991 

fetail sales. Presently, the industry enjoys an annual growth rate 
BY MARY of one to three percent. Number two, since the nature of the product 
1H 3} Sh) dag demands an annual or biannual tumover, photo buyers are always 
on the lookout for fresh images. 
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Number three, the industry itself is 
becoming more active in opening the door 
to individuals marketing their work. The 
Greeting Card Creative Network, an inde- 
pendent professional organization in Wash- 
ington, D.C., is a good example of this. 
According to GCCN Executive Director 
Nancy Riviere, the network came into being 
because ‘“‘freelancers wanted a more person- 
al link to greeting card manufacturers and 
specific information about the size and type 
of the market.” Those who pay the annual 
dues of $70 ($40 students) get such perks 
as the company’s newsletter, talent and pub- 
lishers’ directories, and updated lists of 
resources, such as trade magazines and 
seminars. While fledgling, GCCN’s list is 
significant because it lists many small card 
companies not always found in the larger 
and more mainstream Photographer's 
Market, (Writer’s Digest Books, about 
$20). Just be aware—in greetings, the polit- 
ically correct has swept the special interest 
card companies. These days, your shot of 
the chimp at the zoo will be received with 
about the same fervor as an errant shipment 
of beef to a vegetarian restaurant. 

Caged animals aside, special interest 
could be the first-time photographer’s best 
inroad. In traditional cards, the competition is 
heavy. Stockhouses, freelance photographers 
on contract and pros can edge out earnest 
amateurs. Hallmark photo buyer Sharon 
Schreiber says that while most of Hallmark’s 
card images are bought from individuals and 
stockhouses, she can also call upon 23 in- 
house photographers if necessary, although 
“we review everything,’ says Schreiber. Hall- 
mark typically gets 1200 freelance submis- 
sions a year (about 50,000 images) of which 
“we actually purchase from between 1200 to 
1500 photos.” Other companies may buy 
only 100 or 150 images per year. 

As for calendars? A fickle market, 
according to The Guilfoyle Report, a New 
York-based quarterly newsletter for nature 
photographers. In a comprehensive treat- 
ment of the greeting card and calendar cat- 
egories (AG Editions, Inc., New York, $15 
reprint; newsletter subscriptions $68) Guil- 
foyle says, “The calendar field is a compet- 
itive, confusing industry that yields regular 
income only to persistent photographers 
who understand its requirements and can 
tolerate the inherent problems of delay, 
rejection and slow payment.” Don’t be dis- 
suaded, however; according to Guilfoyle, 
calendars can offer outstanding print quality 
plus the chance to publish otherwise-hard- 
to-place photos. 

Here also manufacturers are diverse. 
Guilfoyle lists calendars from paper prod- 
ucts manufacturers, like Pomegranate, 
Landmark General, and Brown & Bigelow; 
commercial, non-retail companies, like JII 
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In 1991 several photographer friends and | were lamenting the rejection of sub- 
missions by national calendar companies. One of us commented that we should 
publish our own calendar. After we stopped laughing, we said “why not?” Eight 


c 0 N c IT AL ON E months later our calendar was for sale. 


We attribute our success to two things: 
a good theme and creative financing. We 

There's more to publishing your own 
calendar than having spectacular images. 


knew we needed a unique theme since 
there were hundreds of high-quality 
national calendars already on the market. 
And we also knew we needed help, since 
~ | none of us had any experience financing 
enn OF DUDTSTNE el cealendel: 
if We chose the Cuyahoga Valley, our 
CU YAHOGA VALLEY native Ohio’s most photographed nation- 
al park. It was attractive because it is 
located between two large metropolitan 
areas, has tremendous community sup- 
port, and hadn’t been the subject of any 
previous calendars. Then we aligned our- 
selves with a non-profit “friends of the 
park” organization, which proved valuable 
because of its existing bank and credit 
accounts, resourceful staff, and signifi- 
cant community ties. We formed a com- 
mittee that included several local photog- 
raphers, a National Park Service 
representative, and a graphic artist with 
experience in computer design. 

Since several members of the com- 
mittee were photographers, we had 
plenty of images to choose from. The graphic artist produced a mock-up of the 
calendar. We met with several printers who helped us determine paper size, 
weight, reproduction quality, the number and size of photos to include, and the 
number of calendars to produce. Our first real shock came when we found out 
the cost for 5,000 calendars, the amount we thought we could sell, would be 
between $12,500 and $18,000! 

The exorbitant cost forced us to find creative ways to raise the money. We found 
a community-oriented company (banks and grocery stores are always good bets) 
to underwrite the cost of the calendar. In return, the company would get 1,000 
free calendars, with a full page ad in the front of the calendar, their logo on each 
page, and all sales proceeds would go to them until they were repaid. 

Then the real work began! We designated committee members to handle mar- 
keting and distribution, obtain and select images, and write and proof the accom- 
panying text. The image selection and captions were fairly easy compared to the 
marketing efforts that were to come. Somewhat naively, we thought we could just 
contact local retailers who would be happy to sell our calendars in their stores. 
We targeted bookstores, supermarkets, gift/card shops, and “outdoor-type” stores 
in high-traffic areas, but discovered that most national chains have buyers in New 
York or San Francisco who had to be contacted and that larger stores “lease” space 
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_ to magazine distributors, whose permission we had to obtain. Few retailers 


expressed interest, and we realized that until we had the calendar in hand, it was 
going to be difficult to sell. 

With retail interest low and production underway, it was time to build community 
awareness. We sent out press releases and calendars to local newspapers and 
TV stations, and generated enough good publicity, so that when the calendars were 
ready for distribution, we were ready. Because the calendar was produced locally 
by a non-profit organization, and the profits were going to be donated to the Cuya- 
hoga Valley National Recreation Area, we received plenty of free advertising which 
helped convince local retailers to carry the calendar. 

Sales for the 1993 calendar have been very good, but producing one will not 
make us rich. That, however, wasn’t the original intent. We wanted to build com- 
munity awareness and help people enjoy the park. Of course, seeing our images 
published in a high-quality calendar, and enjoying the recognition we've received, 
isn’t all bad, either. —Kevin C. O'Neil 


Sales Promotion Associations, which pro- 
duce bank-style calendars with company 
logos; and non-profit institutions, like the 
Sierra Club and Audubon Society. And 
some manufacturers may contract the work 
out: Audubon’s seven calendars are put out 
by Macmillan Publishing in New York. 
The five Sierra Club calendars are pub- 
lished by Sierra Club Calendars in San 
Francisco, while Sierra Club notecards are 
put out by Carolyn Bean Publishing in 
Petaluma, CA. However, if you’ re going to 
pursue the calendar market, be prepared to 
take on experienced pros. 

Lastly, while a standard for rates and 
rights for card and calendar images is grad- 
ually emerging, the market remains 
idiosyncratic. Payment schedules can vary 
widely among the companies; there is no 
“watchdog” agency; and it’s not unusual for 
small companies to come and go. Which 
means that in cards as well as calendars, a 
photographer must do good research. 


STEP TWO: LEARN TO SELL 

So where do you get basic information? 
Guilfoyle’s calendar/card markets reprint and 
the 1993 Photographer's Market (PM) are 
good places to start. For rates, pros we spoke 
to liked Jim Pickerell’s Negotiating Stock 
Photo Prices, available in most photo book- 
stores. (Another excellent treatment of the 
overall photo market is Charles Rotkin’s 
Professional Photographer's Survival Guide , 
also from Writer’s Digest, $16.95, cloth.) 
Though mainstream, PM offers the best 
overview, listing 60-plus companies in its 
Paper Products chapter, and—to its 
credit—companies that did not respond or 
wish to be listed. A typical PM entry contains 
the name, number and address of the com- 
pany, plus contacts and descriptions of the 
company’s policies under such headings as 
Subject Needs, Specs, Payments and Terms 
(Rights), and Tips for Sale. Recommended 
method of application is similar among most 
companies. Once you choose the company, 
you call or write for its guidelines. 

If no guidelines are offered, many com- 
panies ask that you send a query letter and 
a couple of your best duplicates (expect no 
return) with captions and/or a self-promo- 
tion card. Seasonal images should be sent 
up to a year in advance. All formats are 
accepted, though card companies seem to 
like 35mm transparencies and calendar 
companies lean toward images shot on 4x5, 
but all prefer transparencies. A self- 
addressed, stamped envelope (SASE) is 
essential. If interested, the company will 
send back a contract for you to sign with 
instructions for you to return the original 
with the signed contract. (This procedure is 
more common for cards than for calendars.) 

(continued on page 80) 


WHO TESTED YOUR CAMERA BAG? 


THE EDITORS of the major photography magazines may not agree on which 
is the best camera, but they all agree on the best camera bag to carry it in! 


DESIGNED FOR COMFORT, BUILT FOR SPEED, 
GUARANTEED FOR LIFE! 


Each one of these bags is a masterpiece of 
practical details and superb craftsmanship . 
. . they're a joy to use. I think the modular 
design of these bags will be the model that 
other makers will imitate for years to 
come.” 

— Jeff Wignall 
Photo District News 


Galen Rowell didn't just create a new 


camera bag — he created an entire system 
designed with the outdoor photographer 
in mind. The extremely versatile Photoflex 
bags were designed to provide the ultimate 
in protection, portability and efficiency.” 


— Kathy McGee 
Outdoor & Travel Photography 


After testing all the camera bags for an 
article, I chose these for my own use." 


— Mike Epstein 
Petersen's Photographic 


IN ALL THE WORLD ONLY ONE CAMERA BAG 
IS BUILT TO OPEN THE RIGHT WAY - OURS! 


Photoflex's Galen Rowell bags aren't just 
for hiking. I've used them for most of the 
long trips I've made in the last year. 
They're innovative, well made, and the 
waist belt support system is the best 
method I've found for comfortably 
distributing camera bag weight." 


—Michael J. McNamara 
Popular Photography 


Unquestionably the finest camera bag I've 
ever used." 

— Don Emmerich 

Professional Photographer 


The Galen Rowell camera bags answer a 
dream I've had for years about what 
perfection would be. Now it exists!" 


— Amy Stone 
Petersen's Photographic 
I've used nothing else since I first saw 
them." 
— Bob Shell 
Shutterbug 


Overnight, Photoflex solved my 
problems of the last quarter century, trying 
to lug cameras to remote corners of the 
world. The bags really work because we 
really work together.” 


— Galen Rowell 
Outdoor Photographer 


This revolutionary concept is sending major shockwaves 
through the industry. Photoflex tore up the conventional 
camera bag design and produced a product so incredibly 
advanced, it will take the 
ae) competition years to catch up. This system is for every 
, photographer who wants to carry his or her equipment 
for hours in comfort, but use it quickly and more 


effectively than ever before possible. 


a PHOTOFLEX: 
iy 
ie 
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complete 

line has a bag 
for every need. 
Call now for 
more details. 


CAMERA BAG SYSTEMS 


Photoflex Inc., 541 Capitola Road Ext., Suite G 
Santa Cruz, CA 95062; (800) 486-2674 
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Before you can sell your pictures, you have to 
know how to show them. 


theMoose, 
theMagazine, 


thOMlastheadé 


theMailine 


In a perfect world, it wouldn’t matter how you presented your photographs—talent would simply 


shine through. But as the former editor of several photo magazines, I know the real world isn’t so 
simple. A well-crafted portfolio can create an impression of professionalism that provides 
valuable support to the pictures within. A weak presentation, however, will have the editor 
annoyed at you before she turns on the lightbox. When competing for a job, that shade of 
perception can make a real difference. © Imagine that you’re a wildlife photographer who 
has decided to approach the (fictitious) American Moose magazine with a proposal for a picture 
story on the rare (and equally fictitious) spotted moose. Ideally, you are a regular reader, familiar 
with the kind of images the publication runs. If not, spend some time in the library checking out 
recent issues. Otherwise you run the risk of sending inappropriate material, or of duplicating a 
subject they have just featured. ‘© While studying the magazine, check out the masthead. 
You need to know their address and phone number, of course, and also to find out who handles 
photo submissions. On many magazines this task falls to the picture editor, art director, or photo 


editor; on a small book the chief editor may handle it. From the outside, there’s no way to know. 


By Steve Pollock ‘© Illustration by Eric Palma 


The best course is to call the magazine 
and ask for details: To whom do I submit 
pictures? How long will he or she keep the 
portfolio? Should slides be arranged in 
sheets or in a tray? May prints be mounted? 
What arrangements should be made to get 
the portfolio returned? 

If you live near the magazine, find out 
if there is a portfolio drop-off day. (And 
when that day comes, be sure to get the 


The best pre— 
sentation tools, such 
as these examples 
from the Light 
Impressions catalog, 
tend to be simple, 
well made, and not 
terribly expensive. 
Above are two types 
of wooden carrying 
cases for large- 
format work, 
available in several 
sizes for under $100. 
At right are sturdy 
mounting boards for 
4x5 transparencies, 
which are sold with 
archival plastic 
sleeves. 


receptionist’s signature on a receipt.) Some 
editors are willing to meet the photographer 
while viewing the work. This may lead to 
a valuable personal connection, or at least 
to a painful-but-instructive critique. 

In most cases you won’t be present at 
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the portfolio viewing. To make certain the 
editor understands the purpose of your sub- 
mission, enclose a concise, well-written 
cover letter. Explain, for example, that the 
pictures are for a proposed feature story on 
the spotted moose, and that you are avail- 
able for interviews to provide the text. And 
enclose a business card or (better yet) a pro- 
motional card featuring one of your photos 
for the editor to keep. To facilitate a quick 


response, also enclose a return postcard 
with which the editor can acknowledge 
receipt of your submission, and add com- 
ments as she sees fit. 

The choice of photographs is perhaps 
the most important element in any presen- 


tation. To start with the obvious, include 
only your best images. A portfolio of 40 ter- 
rific images is infinitely stronger than a 
group of 40 equally fine pictures combined 
with 10 weaker ones. The losers may make 
the winners look like luck, or suggest to the 
editor that you don’t know the difference 
between what works and what doesn’t. 
(Such a perception might prevent her from 
ever giving you an assignment.) If you are 
too emotionally involved to edit your own 
work ruthlessly, get advice from a friend 
whose judgment you trust. 

Any successful picture selection 
requires difficult decisions. Perhaps you 
have four shots of an adorable spotted- 
moose calf being nuzzled by his mother. 
Each image is slightly different in cropping 
and pose, and you love them all. Just pick 
one! If the editor wants to see a calf picture 
with enough space on top for the cover logo, 
believe me she’ ll tell you. 

Keep in mind that the editor cannot see 
your intentions, but only what you show 
her. You may have spent months tracking 
the fabled albino spotted moose, only to 
produce a single fuzzy far-away shot. Leave 
it out, if you want to be perceived as a pro- 
fessional. And if you’re pitching a moose 
story, don’t sneak in any pictures of elk, no 
matter how fine. Likewise, if American 
Moose never runs pictures taken in a zoo, 
don’t include any. 

A more subtle issue is deciding how 
many pictures to send. Naturally, the appro- 
priate number depends on your purpose. In 
my silly example, two or three dozen pic- 
tures will surely tell the editor whether 
there’s a story there or not. Beyond that you 
risk boring the viewer, who may not be as 
fascinated with spotted moose as you are. 
If you have scores of truly superb pictures, 
you may still want to send them all. But first 
try them out on your photographer friends. 

For a greater goal, a larger picture selec- 
tion is usually necessary. Perhaps you con- 
sider yourself a top-notch nature photogra- 
pher, worthy of a profile in Outdoor & 
Travel Photography. To prove the point, 
your portfolio must demonstrate a breadth 
of experience and a depth of talent. Dealing 
with a range of subjects and shooting con- 
ditions would certainly require scores of 
images, perhaps even a hundred or more. 
But the same rules apply: All winners; all 
relevant; no repetition. 

To be considered for inclusion in a stock 
agency, you have to provide far more 
images—perhaps several hundred for a 
start. The agency’s photo editor may be tol- 
erant of similar shots, but he will be abso- 
lutely unforgiving of poor composition, 
lackluster lighting, or any kind of technical 
errors. Remember that both you and your 
prospective agency face rugged competi- 


tion. Any picture you provide must be good 
enough to represent you both. 

Most color photographs intended for 
reproduction are taken on transparency 
film. Depending on the subject area, slides 
as small as 35mm or as large as 4x5 may be 
the norm. But all else being equal, a big 
slide is usually more impressive than a little 
one. The picture editor facing a lightbox 
filled with images is likely to notice the 
medium-format transparencies before the 
35mm slides. At least she can look at them 
without a magnifier! 

For safety’s sake, you will probably 
want to send out dupes rather than original 
images. So you might consider spending the 
extra money to dupe your 35mm slides up 
to 70mm, which gives you the size (and 
most of the visual impact) of a medium-for- 
mat transparency. 

The simplest way to present slides is in 
clear plastic sheets. These allow the editor 
to view the pictures as a group, with all cap- 
tion information visible. (Make sure that 
your name, address, and telephone number 
appear on each sheet and on each slide 
mount.) One reliable brand of slide sheet is 
Print File, which is available at many photo 
retailers. These sheets can also be ordered 
from the Light Impressions catalog (1-800- 
828-6216), a fine source of archival presen- 
tation material. Carousel-type 35mm slide 
trays are also welcome at some magazines 
and agencies. Be sure to check if they’re 
acceptable before sending them. 

Some photographers prefer to show 
their transparencies in black cardboard 
sheets with cutouts for the images. These 
pages tend to emphasize each image by sur- 
rounding it with a wide black border, and 
they also hold up well under rough han- 
dling. Each slide should be properly labeled 
and placed in a clear-plastic holder before 
being slipped into the cardboard page. 
(These holders are sold by Light Impres- 
sions as Trans View Slide Sleeves. They 
also add an extra layer of protection 
when used in clear plastic pages.) 

The bigger-is-better rule does not nec- 
essarily apply to black-and-white or color 
prints. Although impressive, a pile of 
unmounted 16x20 prints is hard to handle 
and easy to damage. Mounting makes them 
sturdier, but with an exponential increase in 
bulk and weight. On the other end of the 
spectrum, 4x6 drugstore prints hardly give 
a professional impression. 

My advice for negative-film shooters is 
to provide prints about the size of the mag- 
azine itself, generally 8x10 or 11x14. These 
are large enough to view and small enough 
to handle. They also give the editor a good 
preview of what the pictures would look 
like in her magazine, which is the point of 
the submission. Whatever the size, your 


prints should be clean, well-spotted, and not 
dog-eared. (Another approach, popular 
with handcolorists and other craftspeople, 
is to send copy slides made from prints.) 
Photographers submit portfolios in cases 
that range from battered cardboard to aircraft 
aluminum. For my money, a standard fiber- 
board or plastic box is the best choice—neat, 
sturdy, and relatively inexpensive. (Just be 
sure to pack the pictures securely within.) 
An exquisitely machined metal housing, 
which is sure to create a stir in the editor’s 
office, may also overshadow your pho- 
tographs. On the other hand, a beat-up card- 


ROCK ° 


board box is unsafe for the contents and dis- 
couraging to the editor who has to open it. 
A successful presentation allows the 
potential client to deal with your pictures in 
a pleasant and professional way. It conveys 
the seriousness of your efforts, and the care 
you take to get everything right. In effect, a 
good portfolio speaks well of you when 
you’ re not there to speak for yourself. 


Steve Pollock was formerly the editor of 
Popular Photography and of Photo/Design. 
He is now a freelance writer, and the author 
of our SLR Outlook column. 


ST EADY! 


Whether shooting on location, with long lenses, or using 
medium or large format, StudioBall eliminates the "slippage" 
that can occur with ordinary ballheads. Once set, 

StudioBall's silky smooth 360° movement locks securely 

and stays put on its stable base. Tension control knob 

allows minute adjustments, ensuring precise positioning. 
Available in either Quick Release or reversible 1/4—3/8 
thread. Rock Steady performance, at a rock-bottom price. 
RTS Inc., 40-11 Burt Drive, Deer Park, NY 11729, (516) 242-6801. 


STUDIOBALL 
PROFESSIONAL 


BALL HEADS From rts 
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Winner's Circle Photo Contest 


SPronssoRED BLT 


Ist PRIZE-CANON EOS REBEL 2nd PRIZE-CANON PHOTURA 3rd PRIZE-CANON SURE SHOT MAX 
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Michael Feldser, a government employee in Hummelstown, Pennsylvania, took this 
image at the Watkins Glen International in New York. The sports car, a Buick Spice 
made in England, was racing in the ISMA Camel GT Light division, and was driven by 
the husband-and-wife team of Scott Schubot and Linda Ludeman. When Feldser con- 
tacted the couple to give them a copy of the photo, he found that the car had been 
destroyed in an accident a short time after this shot was taken. The car has since 
been rebuilt, and both the car and Feldser can be frequently found on the ISMA circuit. 
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Scott Underhill, a whitewater kayaker and photographer from 
Second Jamaica Plain, Massachusetts, captured this shot after 

some hard paddling and positioning in the West River of Ver- 
tion mont. During the spring and fall, dam water is released into 
the river, and hundreds of kayakers can be found in the water. Underhill was 
one of them during a spring morning. After maneuvering his kayak to a rock 
in the middle of the river, he climbed to the top and caught this squirt boat in 
the “stern squirt” move. This photo was a challenge because of the fast 
speed and quick tricks the kayaker was performing, and out of thirty shots, 
this was the best one. Underhill, a practiced whitewater kayaker himself, is 
noted for his whitewater canoeing and sea kayaking photography, and has 
shot for catalogs, stocks, and many outdoor magazines. 


we 
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Kenneth Deitcher, a pediatrician in Albany, New York, likes to 
capture the surrealistic and artsy angles of photography. 
Deitcher made this muted shot of college rugby players in 
Albany by taking the original slide and projecting it on a repro- 
jection screen, then reshooting that image through textured plastic, similar to 
that found on shower doors. Deitcher compares the effect of this shot as being 
similar to the art work of Leroy Neiman, and sees it as being action enhancing. 
Because the image is somewhat blurred, it means a model release is not nec- 
essary, which is always a perk in photography. 


Yellowstone, Grand Canyon, Glacier 
Arches, Yosemite, Rocky Mountain 
Great Smoky, Denali, Mt.Rainier, Zion 


and the list goes on - over 100 map/guides of over 
40 Natl. Parks plus recreation areas in Colo. & Utah 


"Perhaps the best topographic maps of national 
parks are being produced by Trails Illustrated" 
Spokane Chronicle 


"The nicest topos we’ve ever seen" 
Backpacker Magazine 


"...accurate, weather-worthy” For information and 
Outside Magazine a free catalog, 
contact: 
Trails Ilustrated 
PO Box 3610 
Evergreen, CO 
$0439 
(800)962-1643 


"...handsomely illustrated" 
The Denver Post 


Trails Illustrated - More than a map 
Sold in over 2000 locations, ask for them by name. 


TRAILS ILUSTRATED {ER 
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Call or write for your FREE Montana Vacation Guide. 
Name: 

Address: 

City: 

State: Zip: 


MAIL TO: Travel Montana 
Room 317 ¢ Deer Lodge, MT 59722 


1-800-541-1447 ext. 317 


Allow 3 weeks delivery or enclose $2 for first class mail 
© Travel Montana. Department of Commerce. 
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COPITAR: 


ELECTRONIC ZOOM BINOCULARS 


7-15x25m 
at the 


an object at a 7x magnification 


then zoom to 15x for pinpoint accuracy... without 
losing sight! High performance BAK-4 Prisms 
and Multi-Coated lenses provide exceptionally sharp, 


high-contrast images. Compact and lightweight, 
only 11.3 o2z., it easily fits in a totebag or coat pocket. 


Available in 
Black Body 


Available at leading dealers. Call Toll-Free 1-800-967-8427 
or the store location nearest you. 
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PHOTOGRAPHY 
WORKSHOP 


at Quartz Mountain 
Arts & Conference 
Center, Lone Wolf, OK 
SEPTEMBER 30 to 
OCTOBER 3, 1993 


Past faculty include: 
Morley Baer 
Ruth Bernhard 


Jerry Uelsmann 
Huntington Witherill 


Cost: $350.00 includes 
tuition, double-occupancy 
lodging, and meals. 

For more information call 
(405) 842-0890. 


Oklahoma Arts Institute 
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The FILTER 


CONNECTION 
GRADUATE TO BETTER SKYS 


Tiffen N.D. Graduals 


true ND glass 0.6, -2 f/stops 
rotating, direct screw-on 
1/2 clear 1/2 ND gradual 


49, 52 or 55mm $26. 1 8 


58mm $27.40 

62 or 67mm $29.41 

72 or 77mm $31.11 
IN-STOCK!! Tiffen 

P series Gradual ND 0.6 

fits Cokin $66.44 


ONLY 4.90 shipping & handling on 
any qty of filters, Visa, Master, Amex 


1-800-882-2832 


CALL FOR OUR 
FREE CATALOG 


Cokin, Hoya, Tiffen, B+ W, 
Save Heliopan, Bogen, Tamrac 
Lindahl, Sea King, Peak, . 
ON Harrison, G. Rowell ,Clearfile 


box 155, S. Windham, CT 06266 
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SLR Outlook 
(continued from page 8) 
ISO speed for optimum results.) 

The SB-25 automatically adjusts to all 
focal lengths of the 283—70mm zoom, and a 
pull-out diffuser quickly adapts it to even 
wider lenses. There’s even a small white plas- 
tic card that can be pulled out to create a catch 
light with bounce flash. The SB-25 and the 
N90 each function on four AA-size batteries, 
which means that replacements should be 
available virtually anywhere. 

One beef about the SB-25: You have to 
press a lock button to rotate the flash head, 
and another to move it up or down. Whatev- 
er the safety value of these locks for the ham- 
fisted amateur, they slow down the adjust- 
ments needed when switching between 
horizontal and vertical bounce flash. An 
“unlock” option would be welcome. 

With all this talk about technology, I 
don’t want to neglect the more basic char- 
acteristics of the N90. The camera body is 
solid, well shaped, and nicely balanced 
with the 283—70mm zoom in place. Con- 
trols are clearly marked and differentiated 
by size and shape. A large LCD panel tells 
you just about everything. 

Perhaps it goes without saying, but the 
zoom lens creates fine images at every 
focal length, even when wide open. At 
times I wanted a longer tele end or a wider 
aperture, but either one would mean a larg- 
er, heavier, and more expensive lens. If its 
specs fit your needs, the compact 28— 
70mm zoom is an excellent choice. Sev- 
eral other D-type lenses are also available, 
with many more to come. 

The optional MF-26 back performs a 
range of functions with the N90, in addi- 
tion to the usual data imprinting. These 
include AE bracketing for existing light 
and/or flash, a sophisticated intervalome- 
ter, and a freeze-frame mode that auto- 
matically fires when a moving subject 
reaches a pre-set focusing distance. A sim- 
pler accessory, the MF-25, imprints data 
while keeping track of the time around the 
world. Finally, the Nikon Data Link sys- 
tem (available later this year) will allow 
further customization of the N90 via the 
Sharp Wizard electronic organizer. 

Officially, the N90 is not the top of the 
Nikon SLR system—that honor remains with 
the F4s. But is terms of sheer technical virtu- 
osity, the N90 is surely the most advanced 
member of a mighty clever clan. 


Steve Pollock is a writer and editor based in 
New York City. 


During business hours Louis is a bank vice-president. But his hobby has 
always been photography, and his hobby has paid off. Big. When we first 

ran this ad, Louis had already earned $48,000 from one photograph he 
submitted for his first NYI assignment. Not bad. But that was a couple of 
years ago. Today, Louis has earned over $200,000 from that one photograph. 
That’s right. Over $200,000 ! — and he writes that he expects to top a 
quarter-million dollars soon. In fact, with his wife he’s starting a nationwide 
network for his photographs. Louis says, “NY training made it all possible.” 


We say, “Go for it, Louis!” 


Learn professional photography at home with the acclaimed 


**How | earned over $200,000 
from one photograph | took 
for my NYI course. ..%? 


ee i Barlow 
Louis Barton 
Dallas, Texas 


program from the New York Institute of Photography 


Have you ever dreamed of seeing your photos ina 
national magazine? Or earning a tidy second income in 
your spare time? Or starting a new full-time career? Or 
simply becoming the best photographer you can be? 


Why not profit from an aptitude 
that comes naturally? 


If you love photography you can make it all happen — 
at home, in your spare time. You just need the training 
and inspiration of NYI’s world-renowned home-study 
program in professional photography. 

Step-by-step training at your own pace 
NYI’s beautifully illustrated, easy-to-follow lessons 
come to you by mail. But you don’t just read them. 
You listen to lively audiocassettes that guide you step- 
by-step from basics through advanced techniques 
includ-ing sports, travel, glamour, portraits — even 
video. It’s like having the world’s most patient teacher 
at your side! 

Training on 
videotape too! 
But that’s not all. You learn by 
watching too. With NYI’s copy- 
righted “Live-Action” videotapes, you sit back and 
watch top pros in action. You see what they do — and 
you are taught how to use the same techniques too. 


That’s only the beginning 


Best of all, you learn by doing. You shoot your own 
photographs, and send them to the school for personal 
evaluation. Patiently, a top New York pro talks to you 
— by name — on audiocassette, offering you specific 
suggestions and “tricks-of-the-trade” to enable you to 
make your photos totally professional. 

There is, quite simply, no finer course anywhere. 
Our 80 years of experience, low tuition, thousands of 
successful graduates — plus our full money-back 
guarantee — are proof that this remarkable course can 
make you too into the photographer you want to be! 


Getting started is a snap. 


Don’t delay. CALL 1-800-336-NYIP Toll Free 
or return the attached coupon now to get 
complete FREE information. No obligation. 


“I was paid to shoot pictures in the 
Amazon for five weeks...” 


“I was sent to document 
missionary work in the 
Amazon. It was rough at 
times — sleeping ina 
hammock, traveling ina 
dugout canoe. But it was 
beautiful. And NYI 
training made it all 


“T had over 400 photos in print 
before I was old enough to vote.” 


} “Photography was my 
hobby. But you made it 
come alive. In high school 
I became a stringer for a 
local paper, and by my 
senior year had been 
published in over 25 
papers, including the 


possible!” ‘| Chicago Tribune. I’ve 
eamed enough to pay for 
Larry (Buck) Taylor over $4,000 worth of 


Pascagoula, Miss. 7 photo gear. Not bad for a 


en ~ 4 teenager in a small town.” 


Scott Perry 
“Your Home Course gave me the Findlay, OF 
confidence to get started.” 
Since enrolling, FREE CAREER GUIDE 
if: d f Sua ee 
own studio and CALL TOLL-FREE 
already grossed 1-800-336-NYIP 
i A ea Ask for om rae 
I Operator 1643 mm 
June Jacobsen asics ‘ 
Long Island, NY [J > or MAIL yal. 
be COUPON | j= 
Pa ok TODAY \ 


pees sssssssses======§ 


NEW YORK INSTITUTE OF PHOTOGRAPHY fe 


| al L 
pg. Dept. L43, 211 East 43rd St., New York, NY 10017 I 
Boo YES, please rush me, with no obligation, my FREE CAREER GUIDE I 
f and CATALOG describing the NYI Home Study Program in Professional I 
- im asia ps how it oa help me si in photography. - 
) Under 18, check here for special information. 

Hf = (J GIBill information, check here. ; 
I 

I Name | 
P (Please print) | 
I Address. I 
i | 
| | 


City/State/Zip 
Founded 1910 * Licensed by New York State Dept. of Education 
a a a a a a 


Very Professional 


Stock Management 
that's Very Affordably Priced 


Stop wasting your time and money on “stock management software” that’s no 
more than an expensive “slide labeler.” Isn’t it time to get professional? Isn’t it 
time to get IBIS? IBIS is Very Professional. Not only does it permit fast sweeping 
cross reference keyword searches of image categories like no other program, but 
IBIS has all the business tools a photographer needs and does them better than 
any software at any price. IBIS has been shipping for only a few months but it’s 
already on the job at major studios across the United States. 

IBIS Does Them All. Choose your computer platform: DOS, Windows, Unix, 
or Macintosh. IBIS even lets you mix platforms on a network. 

IBIS is Very Easy. Forget those complicated, stupid keystroke combinations. 
IBIS is mouse driven and very graphical on all types of computers. 

IBIS is Very Affordable. $495 gets you the full 
DOS version of IBIS, which includes the powerful 
image management module. Try it for 60 days. We 
1S guarantee you'll love it, or your money back. 


845 Spring Valley Dr e Cumming, GA 30131 
404-889-9827 
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International Freelance Photographers Organization’ 


1 MEMBERSHIP APPLICATION | 


| Enroll me as an IFPO member and send my Membership Packet including Membership I.D. Card, Parchment | 
{ Certificate, and susbcription to /nternational Photographer Magazine, THE MAKE MONEY WITH YOUR CAM- 

ERA MAGAZINE. Each issue is packed with important editorial features, striking images, news and photos from 
| readers, and valuable tips on how to MAKE MONEY WITH YOUR CAMERA. 


CI enclose $44 for Lifetime Membership + FREE 1-year subscription to /nternational Photographer Magazine. 
CI enclose $59 for Lifetime Membership + LIFETIME subscription to /nternational Photographer Magazine. 


ABOUT YOU: 
i 


Which best describes you: 
QO Iam a beginner. 
(optional) business name QO Iam an advanced amateur photographer. 

| Q Iam a part-time professional photographer 
Q Iam a full-time professional photographer. 
Check each area that interests you strongly: 
Q) Press photography. Q  Sports/Action. 
Q Nature/wildlife. Q Travel photography. 
OQ Videography. QO Advertising. 
Q Glamour photography. Q Commercial. 
Wedding photography. O Portrait photography. 
I want to gain PRESS PASS access with my camera to: 
Q Sports events. QO Crime scenes. 
Q Concerts. Q Fire scenes. 
QO Breaking news. Q Press conferences. 
QO Celebrity events. QO Entertainment events. 
Are you available for photo assignments?: 
QO YES. ONO. 


MAIL THIS APPLICATION TO: 
IFPO Membership Dept. T-3 


| address 


city/state/zip 


phone/fax number 


I ENCLOSE O) CHECK 2) MONEY ORDER ©) CREDIT CARD: 


aes ama card# exp.date 


] BENEFITS and PROGRAMS 


ONLY AVAILABLE TO IFPO MEMBERS: 
* PRESS Credentials and PRESS PASSPORT program needed to 
| get you and your camera or camcorder to and behind the scenes at 
sports, concerts or breaking news events. 
| + Get PUBLISHED through IFPO's members only sweepstakes for 
$3000/year in cash plus more than $10,000 in other benefits. 
+ RECOGNITION PROGRAMS using the IFPO credentials and 
business programs to open doors for you. P.O. BOX 18205 
| + WIN CASH PRIZES in International Photographer Magazine's WASHINGTON DC 20036-8205 


$1000.00 photo contest with monthly winners. OR: 
q + IFPO MODEL CONSULTING pays you cash for discovering 
Credit Card Orders: call FREE 


| new faces and figures while starting or building a model Photogra- 
1-800-654-9557 


phy business. 
| ¢ IFPO DISTRIBUTORS eam thousands from their own home in 

FAX Credit Card order line 1-919-945-3711. 
eee ee ee ee eee ee ee eee eee ee ees 


their spare time. YOU CAN TOO! 
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Over 35 

(continued from page 11) 

point for Jobo processing. The accessory 
Jobo Lift attaches with a cog to the business 
end of the unit; it funnels chemicals direct- 
ly into the rotating tank, and incorporates a 
lifting arm for fast draining. 

Two other Jobo units of similar design, 
the CPA-2 and CPP-2, offer more advanced 
features, including variable rotation speed, a 
choice of single- or bi-directional rotation, and 
greater capacity. (Tanks for 35mm and roll 
film fit all units, and all can be used for color 
processing too.) 

The larger dimensions of the CPA-2 and 
CPP-2 make room for Jobo 3000 “Expert” 
series drums. Specifically designed for large 
format film (and bigger prints), they must be 
used with the Jobo Lift. Their drum-within- 
a-drum design—each of six sheets of film 
slips into its own separate cylinder—has a 
following among demanding black-and- 
white photographers like John Sexton, who 
feels that it provides an unequalled evenness 
of development. 

Above all, sheet-film processing is an 
individual matter, subject to your own tastes 
and needs. Be prepared to experiment! 


For more details about processing sheet 
film, see Jim Stone’s A User ’s Guide to 
the View Camera (Little, Brown) or 
Kodak Professional Black-and-White 
Films (Kodak Publication No. F-5, avail- 
able from your dealer or Kodak at 800- 
233-1650). The HP Combi-Plan T tank is 
available from Adorama; call (800) 223- 
2500 or (212) 741-0052 to order. For 
more information about Jobo processors, 
call Jobo Fototechnic at (313) 995-4192. 
The complete Jobo line is available from 
Calumet; call (800) 225-8638. Adorama 
and Calumet both sell deep tanks, hang- 
ers, trays, and other darkroom gear. 


On Top of the World 

(continued from page 29) 

for less work. My advice would be to build up 
a strong portfolio with technically superb pho- 
tos—technical expertise is really important. 
Look through magazines in which you’d like 
to be published, study the kinds of images 
they tend to feature, and send their photo edi- 
tor a good selection in a wide range of subject 
matter.” 

Photographing new, less-explored desti- 
nations that magazines would be likely to fea- 
ture as hot new travel destinations is another 
way to generate interest, adds Kaehler. “If 
you can afford to finance a trip on your own 


and shoota lot of images,” he says, “you can beat 
out the competition by having what your clients 
need when other photographers might not.” 

Another strategy is to come up with an 
image that’s really different, such as a new 
angle on an old subject; “something that will 
make an editor look twice,” says Kaehler. Or, 
he suggests, choose an interesting topic or 
destination that you’ ve already shot and team 
up with a writer who can supply the text. “That 
way, you're able to present a finished prod- 
uct—a package deal—and that’s attractive to 
busy editors who otherwise would have to 
scout for images and assign stories separate- 
ly.” Once you get your foot in the door, 
Kaehler advises, it’s important to respond to 
photo requests right away. “If you get back to 
them quickly, it shows you’ re conscientious, 
whether or not you have what they’re look- 
ing for,” he says. “And whenever you get an 
editor on the phone, pick their brains about 
upcoming stories or future needs.” 

Kaehler’s future plans include a home 
remodeling to expand his office space and make 
room for even more slides—not to mention a 
growing family. He and his wife, writer 
Michelle Alten, have a three-year-old son and 
a four-month-old daughter. “T’d like to spend 
more time at home, especially with the new 
baby,” says Kaehler, wistfully. “But this is what 
I do, and I just can’t say ‘no’.” 

One thing’s for certain: he’s having a great 


NEGOTIATING STOCK PHOTO 
PRICES 1992 


The second edition of 
this best-selling pricing 
guide was published in 
mid-1992 and will not 
be updated until 1994. 
It has the most up-to- 
date currently available 
listing of prices for hun- 
dreds of stock photo 
uses. 


The 120 page book 
gives extensive informa- 
tion on negotiating techniques, industry 
standards, and new developments in the 
field. It also gives factors for adjusting 
prices based on current cost of production. 


Great for professionals or serious ama- 
teurs who only sell photos occasionally. 


The book sells for $25. plus $3. postage 
and handling. 


To order; write, call or FAX : 


Jim Pickerell Ph: 301 424-2455 
110 Frederick Ave. Fax: 301 309-0941 
Suite A 

Rockville, MD 20850 
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time, and he never gets bored. “1 feel like my 
style is constantly changing and developing,” 
says Kaehler. “It’s amazing—you can return 
to a place a year later and see things differ- 
ently. Each assignment is a learning process.” 


Jo Brown is a freelance writer living in Seattle. 


Nuts & Bolts 

(continued from page 15) 

PROSTOCK for IBM compatibles has the 
ability to catalog over one million images. 
ProStock uses a unique “Smart Numbering” 
system that allows you to track images by 
category, sub-category, and photographer. 
The system can also integrate your existing 
physical catalog locations. Images can be 
entered individually or in sets, depending on 
how you want to track them. Sophisticated 
searches can be built on single or multiple 
categories and sub- categories. Full bar code 
support is built into ProStock letting you use 
a reader to directly scan images onto deliy- 
ery memos or return them to your system. A 
full selection of usage and sales reports, 
delivery memos, and labels can easily be 
printed by ProStock. $149.00. 20/20 Soft- 
ware, 17 Center Drive, Old Greenwich, CT 
06870, (203) 637-9939, Fax (203) 637-0529. 


PROSLIDE Il , for IBM compatibles, has a 
combination of a database and a powerful 
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NO NEED 
TO USE FULL 
STRIPS 


FILE AS MANY 
AS 1-5 FRAMES 
PER LINE 


DON'T MISS 
AN ISSUE OF 
THE PHOTO 
MAGAZINE 
WITH 20/20 
VISION! 


VERTICAL PAGES 


openings for easy access. 


WRITE: 

1115 BROADWAY, 
8th FLOOR, NYC 
NY 10010 
(212)-807-7100 


For ring binders or cabinets with our metal 
hanger bars, top load in binders, side load in 
cabinets. Acid-free, PVC free, with wide pocket 


© Clearer — provide easier viewing. . better 
contact prints, polypropylene is clear unlike 
polyethylene which has a cloudy cast. 

© Negatives are top loading envelope 
style with locking flaps. ..Lock-in, 
drop-in storage eliminates negs. falling out 
even when pages are upside down and 
jostled. Top load eliminates scratching when 
filing and retrieving neg. strips. 


label generator designed to meet the most 
demanding user’s needs. Proslide II’s 
database provides the ability to assign and 
sort on unlimited numbers of fields. The 
number of records and databases is only lim- 
ited by your imagination, and the size of your 
hard disk. An interesting feature lacking in 
some programs, is the ability to create and 
use macros, an automated sequence of 
keystrokes, or program commands, used to 
automate repetitive tasks. Proslide II puts 
emphasis on flexible reporting; multiple 
reports can be developed to meet virtually 
any need from delivery memos to inventory 
lists. Ellenco also produces a unique 35mm 
window label for slides, in laser or pin-fed 
versions. $139.00. Ellenco, P.O. Box 159, 
Tijeras, NM 87059-0159, (505) 281-8605. 


PICTURE FILE PLUS is an IBM compatible 
program designed to be a powerful, but easy- 
to-use for organizing and tracking stock pho- 
tography. Starting out with an input screen 
that looks like a 35mm slide, Picture File Plus 
allows you to quickly enter your data. “Key 
Words” are used as the framework to build 
categories for cataloging your images. 
Searches for images can be based on single 
or multiple key word categories. If you 
already have a working file numbering sys- 
tem, Picture File Plus has been designed to 

(continued on page 79) 


NEW! ARCHIVAL POLYPROPYLENE 
TOP LOAD - LOCK IN PAGES FOR SLIDES & NEGS. 


PERMA-SAF 
For 35mm Slides 
and Negatives — 4 wer 


CONVENIENT 
PATENTED TOP 
LOAD DESIGN 
LOCK IN FLAPS 
FOR SECURE 
FILING 


PAGES CAN BE 
TURNED UPSIDE 
DOWN - YOU'LL 
NEVER LOSE 
ANOTHER FRAME 


HORIZONTAL PAGES 
For horiz. ring binders or cabinets with our 
metal hanger bars, top load in cabinets, or 
binders. 
Hanging strips side-punched so bar won't 
snag on binder holes. 
¢ All popular styles for storing 35mm slides & 
neg. film strips, 120 neg. film strips. ..4x5, 
5x7, 8x10 prints or negatives. 
Heavy duty —full 10 ga. for maximum hang- 
ing strength. 
FOR ADDITIONAL INFO, WRITE: DEPT. OP6 
FRANKLIN DISTRIBUTORS CORP. 
P.O. Box 320 @ Denville, NJ 07834 
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BUYER’S GUIDE 


At one time or another all of us get tired of dragging a tripod around, but when you’re serious about your photography, it’s 


critical that you do everything possible to make sure your images are razor sharp. Tripods have but one main purpose—to steady 


your camera. This is especially important when you’re using longer lenses, but it’s a good practice to get into at any time. 


Tripods come in a variety of sizes and styles to fit every photographic need. Highlighted here are tripods of interest to outdoor 


and travel photographers. To get more information on these tripods, or the complete product line, contact the manufacturer at 


the addresses provided below. 


BENBO tripods are labeled the “tripods for 
impossible places.” With a quick lock 
lever, unique “Bent Bolt” swivel joint, over- 
sized leg lock knobs, aluminum alloy legs, 
and Benbo Monorail that allows unlimited 
freedom of movement, these tripods offer 
many unique features that make them a 
perfect tripod. There are many different 
sizes to meet any need: The Benbo 1 
Standard model, weighs 7.5 lbs and 
reaches a height of 62”; Benbo 2 XL 
stands at 97” and weighs 8.25 Ibs. The 
Benbo 3 Low-Boy (26”, 4 Ibs) and Benbo 
Low-Boy with Extending Legs (25”, 6 Ibs) 
allow the camera to get as close to your 
subject as possible. The Trekker 35 is the 
newest model to the series, and is a 
lighter, more compact version of the stan- 
dard Benbo (4.5 Ibs, 64”). The Saunders 
Group, 21 Jet View Drive, Rochester, NY 
14624-4996; (716) 328-7800. 


BOGEN also offers a full range of tripods 
to meet every photographic need. The 
3411 series is designed for 35mm cam- 
eras and is one of the lightest models (4 
Ibs, 60”); it features a reversible center 
post and tubular aluminum legs with sure- 
grip lever locks. The 3011 is the basic tri- 
pod, and weighs 5.25 Ibs and is 60” fully 
extended. The 3011 series is the lightest 
and smallest tripod in the line at 3.75 Ibs. 
and 54.5”, and features legs made of stur- 
dy tubular aluminum with lever locks that 
don’t foul in sand or mud, and have three 
different separately settable click-stopped 
spread angles for easy levelling. The 
3021 is the most versatile tripod, with legs 
that have 3 different click-stopped spread 
angles for maximum adjustability, and the 
3036 features convertible cushion/spike 
tip legs which ensure stable footing out- 
doors, as well as a level built in to the tri- 
pod. Bogen Photo Corp., 565 East Cres- 
cent Ave., P O Box 506, Ramsey, NJ 
07446-0506, (201) 818-9500. 


TILTALL has a series of tripods that are 
made from heat treated aluminum alloy, 
and are extremely stable and lightweight. 


70 OUTDOOR & TRAVEL PHOTOGRAPHY 


—Kate Musick 


TILTALL 


Each tripod model also features all metal 
locking knobs, solid metal pan handles, and 
all terrain legs with spiked ends that can be 
withdrawn into heavy rubber covers. The 
original tripod (60”, 6lbs.) also features a 
non-geared center post with 360° rotation, 
and a multi-position pan head able to tilt 90° 
to the left and forward, and 45° right and 
back. The Tiltall Junior Tripod, a compact 
version of the original Tiltall, weighs only 3.5 
lbs., but expands to the same height as the 
original and offers maximum mobility for 


35mm camera users. For more information, 


contact Uniphot Corporation, 61-10 34th 
Avenue, P O Box 429, Woodside, NY 
11377; (718) 779-5700. 


CULLMAN 


CULLMAN offers the Magic compact tri- 
pod series and the 3000 tripod system. 
The 3000 series offers four basic models 
to choose from; one tripod has a sliding 
column, one has a geared column, one is 
a table-top tripod, and one features a 


| monopod column. All tripods have various 


heads to choose from. The Magic com- 
pact is a fold-flat, small “ever-ready” tripod 
designed for the weekend photographer. 
It collapses to fit into small camera bags, 
can extend to 56 cm., and weighs 590 
grams. For information on the Cullman tri- 
pod line, contact GMI Photographic, Inc., 


| 125 Schmitt Blvd., P O Box U, Farming- 


dale, NY 11735; (516) 752-0066. 
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SLIK has a wide variety of tripods in var- 
ious shapes and sizes to fit any tripod 
user’s needs. The Mini-Pro (9.5”, 3/4lbs.) 
and Mini-Pro II (8.5”, 3/4lbs.) are great as 
table pods or chest pods. Both feature a 
Slik compact ball head, two-section round 
tubular legs, rubber leg tips, and easy grip 
leg locks. The 333-Sport Tripod (61”, 
lbs.) is ideal for outdoor and nature pho- 
tography, and has a metal, 3-way pan- 
head featuring locks for pan, tilt and verti- 
cal movement. The tripod features a gear 
driven center column for positive elevation 
control, self-aligning, single-action, speed- 
release leg locks, and rubber leg tips. Slik 
also features the Universal Tripod (64.5”, 
6.2lbs.) that has a single action head, sin- 
gle action speed release leg locks, quick 
release camera shoe, non-twist legs, indi- 
vidual leg angle override, elevator drag 
control, and retractable rubber leg tips and 
spikes. For more information on the com- 
plete line of tripods, contact Slik America 
Inc., 3 Westchester Plaza, Elmsford, NY 
10523; (914) 347-2223. 


The Grounder GR_ Series from 
TIFFEN/DAVIS & SANFORD features three 
tripods, each designed for all heights and 
leveling surfaces. The tripods feature a 
center brace for assured stability, a quick 
release camera mount, and are made of 
strong, lightweight aluminum. The Super 
Grounder extends to 70” and weighs 6.25 
lbs; the Pro Grounder extends to 70” and 
weighs 4.5 Ibs; the Mini Grounder extends 
to 54” and weighs 3.25 lbs. TIFFEN also 
has available the C/BB Photographic Tri- 
pod that has a reversible lift center, all-metal 
aluminum construction, a two way tilt head, 
adjustable flat or pointed feet, and closed 
channel legs for maximum stability. This tri- 
pod is perfect for 35mm and medium format 
cameras; it has a load capacity of 30 Ibs, 
the maximum height attainable of 63”, and 
weighs only 6 Ibs. For information, contact 
Tiffen Manufacturing, 90 Oser Avenue, 
Hauppauge, NY 11788; (800) 645-2522. 


ZONE VI carries two tripods made from 
mountain ash, with oversized knobs for 
easy set up, spiked feet for firm hold in 
snow, sand, or mud, and legs that can be 
spread out flat to place the camera as low 
as ground level. The Lightweight Tripod 
(66”, 9lbs.) is for 35mm to middle-weight 
5x7’s; the Standard Tripod (72”, 16lbs.) is 
useful for 5x7 to 11x14 cameras. Contact 
Zone VI Studios Inc, 22 High Street, Brat- 
tleboro, VT 05301; (802) 257-5161. 


LINHOF has several tripods that fit the 
needs of outdoor and travel photogra- 
phers alike. The Profit-Port Tripod (62”, 
4.5lbs) is extremely compact and portable 
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LINHOF 


with a sliding dual section centerpost. The | 


Lightweight Hilo Tripod (59”, 4.9lbs) has 
special sliding struts for the legs to unfold 
up to 90° for camera positioning close to 
the ground, and a small geared center- 
post for convenient height adjustment. 
The Lightweight SV Tripod (59”, 4lbs) 
comes in three sections, has detachable 
center struts, and dual leg tips (metal 
spikes/rubber pads). The Lightweight Pro 
GIANT Tripod has a new feature: the 
extra long portion of the 3-sectional leg 
assembly provides comfortable working 
height with only one additional extension. 
For information, contact H. P. Marketing 
Corp., 16 Chapin Rd., Pine Brook, NJ 
07058; (201) 808-9010. 


COAST also has a number of models suit- 
able for travel or outdoor photography. 
The Fluid Action “Wide-Stance” Tripod 
(63”, 5Ibs), with carrying case, has a 3- 
section, rugged, closed-channel leg 
assembly, built-in spirit level, friction- 
adjustable geared center column with ele- 
vator crank, radial tri-brace, and 
retractable spike leg tips is ideal for SLR 
camera outfits. This model also comes in 
a Deluxe version with built-in carrying 
case. The Compact Tripod is a full-feature 
tripod that opens to 51 inches, is useful for 
all cameras, and features a radial tri- 
brace for extra leg stability, vertical, and 
flip-lever leg locks. The Professional “Flu- 
id-Action” Tripod is the giant of the Coast 
line (72”), has 4-section rugged, alu- 
minum tubular legs, side-mount flip-lever 
leg locks, radial tri-brace with locking 
know, and “fluid-action” for easy-action 
panning. Contact Coast Manufacturing, 
200 Corporate Blvd South, Yonkers, NY 
10701; (914) 376-1500. 


GITZO tripods are known for their solid 
tubular legs that offer optimal rock stability, 
versatile design, and rustproof leg exten- 
sions. The Safari series features four 
tripods of varying sizes, all offering corro- 
sion-proof extensions which glide smoothly 
on narrow washers, with soft cushioned 
locking rings. This series has a dark green 
finish, and the tubular leg sections are total- 
ly watertight at the bottom and top, making 
these tripods ideally suited for woods, sand, 
wind, snow, and water. For more informa- 
tion on the Safari series or other Gitzo 
tripods, contact Karl Heitz, P O Box 427, 
Woodside, NY 11377; (718) 565-0004. 


BROMWELL MARKETING offers a series 
of wooden tripods with centerposts, for 
conventional photographic use. All five 
models have standard 3/8” studs, to fit 
most available panheads and ballheads, 
and are made of German ash wood. The 


METZ 45CL-4 


POWERFUL 
DEPENDABLE 
VERSATILE 


For complete information 
Bogen Photo Corp., 565 East Crescent Avenue 
P.O. Box 506, Ramsey, NJ 07446-0506. 
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Bogen 
Monopods. 


The outdoor 
types. 


They're acinch to carry — 
and you'll find them es- 
pecially handy when using 
a telephoto lens. 
Choose the Bogen 
Professional Monopod: 
3 sections and extends 
from 27 to 65 inches. Or 
select the Bogen 3-Sec- 
tion Monopod: lighter 
and slightly smaller, ex- 
tending from 23 to 59 
inches. Both are made of 
heavy-duty aluminum 
and can be equipped with 
a Bogen 3025 3-D Head. 
To find out more, see 
your dealer or write: 
Bogen Photo Corp., 
565 East Crescent 
Avenue, P.O. Box 506, 
Ramsey, NJ 07446-0506. 


We don't sell anything 
we wouldn't buy ourselves. 
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new top-of-the-line Brom Super Master 
has the advantage of crutch leg design, 
for additional sturdiness and ease of 
adjustment. Other medium and lighter 
models, such as the Brom Master, Tilt- 
Sentry, Sentry and Kadette, range in 
weight down to 6lbs. (for 35mm use). 
Contact: Bromwell Marketing, 3 Alleghe- 
ny Center, #111, Pittsburg, PA 15212- 
5319; (412) 321-4118. 


The Beta Series from HAMA has two 
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BROMWELL MARKETING 


practicality. The Beta 


en center column and 
square closed-channel 
legs, quick-acting lever 
leg locks, and rubber 
feet with retracting 
steel spikes that are 
great for digging in out- 
doors. The Beta 51 
(158cm, 1800g) has 
identical features as the 
50, with stronger 27mm 
closed-channel legs 
that make it heavier for 
added stability. Hama, 
Dresdner StraBe 3-11, 


Monheim, Bavaria; (0) 
9091-502-0. 


UNI-LOC tripods, made 
in Great Britain, have a 


most uneven terrain, 
with many features 
attractive to the outdoor 
photographer. The legs 


epoxy coated duralu- 


50 (148cm, 1580g) has | 
a pan-and-tilt head | 
carried by acrank driv- | 


are sealed and may be | 
immersed in mud and | 
water, and are made of | 


P O Box 80, D-8855 | 


has its center column designed using the 
braced column sleeve as the tension adjust, 
and the elevator is a geared, hand cranked 
type with a screw lock. Each leg is tipped 
with a non-skid rubber foot, ensuring good 
stability in treacherous terrain, and each leg 
lock and latches feature sure grips for easier 
adjusting. The extended length of the cam- 
era is 60” and it weighs only 2.5 Ibs. Satter 
Inc., 4100 Dahlia, Denver, CO 80207; 
(303)399-7493. 


BILORA has introduced a new innovative 
tripod design that is useful for both pho- 
tography and use with a video camera. 
The Pro 920 features the Combi 
Panoramic Head which allows for vertical 
and horizontal movement, and a 2-way 
Video Fluid Head that is convertible to a 
Ball Head by the touch of a button. A 


| cushioned center column assures gradual 
| lowering to protect cameras, and the tri- 
| angular column design is very rigid. Bilora 


Uni-Loc system that | 
allows for set up on the | 


min tube and moulded | 


components from modified nylon polymers. 
All tripods have a built-in clip on both ends 
of the center column to enable a carrying 
strap to be fitted to the tripod. Models fea- 
tured are the compact (48”, 6.75 Ibs), the 
standard (61.5”, 7.5 Ibs), and the high lift 
(89.5”, 8.5). Argraph, 111 Asia Place, Carl- 
stadt; NJ 07072; (201) 939-7722. 


The Ultima 33 by TUNDRA is a medium- 


| sized, 3-section, general purpose 35mm tri- | 


tripods designed around functionality and | 


pod with a 3-way nylon head featuring a 
quick release camera platform. The Ultima 
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also has the Favorit-Line, which offers 
four models of tripods, from the Compact 
Favorit 1 Mod. to the Favorit lV Mod. 830, 
which is the top model of the line. Contact 
Argraph Corp., 111 Asia Place, Carlstadt, 
NJ 07072; (201) 939-7722. + 


Ken Hansen introduces [reien Caner 


Support System opens 

the door to creative 

solutions previously 

possible only with 

time consuming, 

costly, and often dangerous scaffolds, 
ladders and cherry-pickers. With juste 


flip of a switch your camera rises from 
C AM & RA five feet to a bird's eyeview -2 feet up 
oranywhere in-between? 
Camera action and head movement 
SU Pp PORT are controlled by a console affixed to 
the main column, Easy-to-use, pressure 
sensitive buttons control zoom, focus, Two Treetop Support Systems are 
SYSTEM @ panftt and shutter action. A coax cable offered: The Treetop 3000 with inter- 
© transmits instantaneous instructions Cae As ei 
to meet the needs of the television 
TI | E from the console to the camera and industry. It supports a 35lb. camera 
head, giving you command of more package. The Treetop 2000 is designed 
visual information than ever before. for 35mm AF photography and most 
3 Treetop Camera Support Systems offer camcorders. Its interchangeable head 
RL D 30 foot elevation on special order. tet up to /Ibs. The 3000 a Aide 
All models retract easily into neat ° ee 
’ 4 = Both deliver precise, vibration-free 
O N LY oe pierre ws sine rotation and 90° tit capability. 
raited or high quality, Dlack-ano- 


dized aluminum alloy and designed for 


optimum stability on any surface, 
Treetop Systems assure years of Visual information from 


reliable service. the camera's viewfinder is read 


Who says America @ by asmall color or black 
doesn't make great j & white television cam- 
) . era affixed to your 
pond vipers sires camera's hot-shoe 
For detals cal, J and communicated 
white, fax or vist ‘vA toa4' TV 
Ken Hansen ; monitor on the 
control console 
ELEVATING |*** a 
the image for 


composition 
® 


It lets you shoot from 
up to 2! feet high... 
with your feet planted ¥,-.., uansen 
firmly on the ground, | Photographic 


920 BROADWAY NR 21st STREET, 

2nd FLOOR NEW YORk, NY 10010 

OPEN MON THRU FRI 9:30AM TO 5:30PM 
PHOTO EQUIPMT. & FILM: 212-777 -5900 
OR 212-777-0292 © FAX: 212-473 - 0690 
LIGHTING & ELECTRONIC IMAGING : 
212-673 - 7530 * LEASE -TO- BUY - PLANS 
ALL MAJOR CREDIT CARDS 

WE SHIPWORLDWIDE 


‘V'S'N. NI SQWW “LD"LYOdLSAM' “ONI “TWWNOLLWNYSLNI ONILSAYWW ILVWYOdYOD 8 DAN‘ DIHDVYDOLOHd NASNVH N3» ‘£661 © 
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NEW PRODUCTS 


BY KATE MUSICK 


Survival Kit 
| the market today. The waterproof contain- 


ing line, a brass whistle and many other 
useful items. This is a perfect gift item for 


or outdoor enthusiast. For more informa- 
tion, contact Hunter, P.O. Box 164, Rough 
& Ready, CA 95975, (916) 273-9202. 


Tripod Head 

Benbo has introduced a new Multi-Age 
Universal Tripod Head. Compatible with 
all makes of tripods and studio stands, the 
Universal Head features all-metal, die- 
cast construction and unrestricted move- 
ment and flexibility. With two indepen- 
dently-locked tilt movements and two 
rotational movements, it enables precise 
camera placement in virtually any posi- 
tion. Finished in electrostatic black with 
red trim, the Universal Head has a stan- 
dard 1/4”-20 camera mount and a combi- 
nation 1/4”-20-3/8” base mount. For a 
technical data sheet contact: The Saun- 
ders Group, 21 Jet View Drive, Rochester, 
NY 14624-4996, (716) 328-7800. 


Acrylic Screens 
Beattie Systems has announced the 
extension of their line of intenscreen plus 
bright focusing screens to include 5x7 and 
8x19 view and field cameras. These new 
one-piece com- 
pression-molded 
acrylic screens 
have the unique 
im) plus” surface on 
"one side and a 
fresnel lens on 
the other. The 
screen is protect- 
ed by an anti- 
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Hunter Products has the smallest, most | 
efficient, convenient size survival kit on | 


er contains 46 pieces, including 20 water- | 


proof matches, safety pins, 30 feet of fish- | 


the hunter, fisherman, backpacker, skier | 
| um alkaline bat- 


reflective glass cover place which elimi- 
nates most ambient light reflections and 
may allow work without a dark cloth. For 
more info, contact Beattie Systems, Inc., 
P.O. Box 3142, Cleveland, TN 37320- 
3142, (800) 251-6333. 


Lithium Batteries 
Ultralife® 9-volt lituium batteries are now 
available. The batteries deliver more 
energy per dollar than any other 9-volt 
battery on the market, and last four times 
longer than premi- 


teries and up to 
eight times longer 
than ordinary car- 
bon zinc batteries. 
Ultralife batteries 
weigh 25% less 
than alkaline bat- 
teries also, mak- 
ing them the battery of choice for portable 
equipment such as cameras and cam- 
corders. For more information, contact 
Ultralife Batteries Inc., 1350 Route 88 
South, P O Box 622, Newark, NY 14513, 
(800) 332-5000. 


Water Purifiers 

Pur water purifiers have introduced the 
Scout system, a compact water cleansing 
device that is just nine inches high and 
weighs only 12 ounces. The system 


perfect for both outdoor camping and for- 


eign travel. For more information, contact | 
Recovery Engineering at (800) 845-7873. 


Smallest APO Zoom Lens 
Measuring just over 
3”, and weighing 
15.7 0z., Sigma’s 
new 70-210 £/4-5.6 
UC APO Zoom is 
an ultra compact 
zoom and_ the 
world’s smallest AF 
telephoto zoom in 
its class. Excellent 
optical perfor- 
mance is achieved 


throughout the entire zoom range, andthe APO 
Zoom is ideal for portrait as well as field photog- 
raphy. It is available for Minolta, Nikon, Pentax | 
and Canon autofocus mounts, and most man- 
ual focus 35mm SLR cameras. For additional 
details contact Sigma, 15 Fleetwood Court, 
Ronkonkoma, NY 11779, (516) 585-1144. 


Celestial Software 

Suntracker has introduced a new version 
of its software program that provides high- 
ly accurate information on the sun and 
moon for any location worldwide. In addi- 


| tion to rise/set times, compass bearings, 


and moon phases, it can provide the sun’s 
position throughout the day, with both alti- 
tude and bearing. A variety of output 
selections includes a highly detailed “dai- 


| ly” sheet, or chart providing the most 


essential information for a week, month or 
year. For more information contact Krebs 
Suntracker, 4439 189th PI. SE, Issaquah, 
WA 98027, (206) 644-0077. 


Depth of Field Tables 
Polar Productions announces the intro- 
duction of their computer designed Depth 


| of Field Tables. Utilizing these tables, 
| photographers are able to assure sharp- 
| ness in their images from front to back 


without having to stop down more than 
necessary, thus avoiding overly long 
exposures, reciprocity problems, and 
image degradation due to diffraction. For 
a limited time Polar Productions is making 
available a special introductory offer con- 


| sisting of a general use table, a critical use 
table, and an information sheet for $3.75 
| per set. Contact: Polar Products, 415 E. 


Orange Street, Santa Maria, CA 93454, 


| (805) 922-6582. 


| Rallye Binocular Series 


The affordable new Steiner Rallye Series 
of binoculars features a new streamlined 


| body style that incorporates the same 
instantly eliminates Giardia, bacteria and | 
smaller viruses from drinking water, and is | 


| shock-absorbing polycarbonate frame and 
| precision-ground glass as found in all oth- 


er Steiner models. Designed for all-pur- 
pose recreational use and for nature 
observation, the Rallye’s optics are fully 


coated to produce bright images in low- 
light conditions and high contrast in bright 
sunlight. Individual eyepiece adjustment is 
available on all models, and once set for 
a user's eyes, provides precise focus from 
approximately 20 yards out. For more 
information, contact Pioneer Research, 
216 Haddon Avenue, Suite 522, West- 
mont, NJ 08108, (609) 854-2424. 


Clip Stop Series 

This Copitar series are the ONLY binoc- 
ulars being made with the “Click Stop” 
focus mechanism, which acts as a focal 


reference point. This allows the user to 
find the most comfortable focus positions 
quickly and easily. The series is available 
in three different models (7x50mm), 
(10x50mm) and (8x30mm). Sturdy case, 
carrying strap, and lens cloth are includ- 
ed. Contact Copitar, 17 Renwick Avenue, 
Huntington, NY 11743, (516) 271-4980. 


Medium Format Mounts 

Wess Plastic, Inc, has added 8.5x8.5cm 
medium format slide mounts to its line of 
photographic and audiovisual products. 
The mounts are being made for 6x7cm, 
6x6cm, or 6x4.5cm images, making it pos- 
sible to use the same projector for all three 
formats. Both glassless and anti-Newton 
glass versions are available; the glassless 
mounts may be ordered in black for dis- 
play purposes. All mounts feature Wess’ 
tradional hinged construction, allowing 
easy, scratch-free, insertion and removal 
of film. For further information, contact 
Wess Customer Service Department, 70 
Commerce Dr., Hauppauge, NY 11788- 
3936, (800) 487-9377, (516) 231-6300. 


Topographical Map/Guide 

Trails Illustrated has announced its 1993 
map/guide lineup. Included in the line are 
over 45 National Park maps and over 60 
Colorado and Utah recreation maps. The 
maps include guides with hiking, back- 
packing, camping, driving and trip plan- 
ning information. Many also include infor- 
mation on topics such as wildlife, history, 
geology and archaeology. Printed on a 
paper-like plastic, the maps are water- 
proof and tearproof. These maps are pop- 


| ular with hikers, skiers, bicyclists, back- 


packers and photographers. Contact 
Trails Illustrated, PO Box 3610, Ever- 
green, CO 80439, (800) 962-1643. 


Telescoping Tripod 

Luksa Instruments now makes possible 
total creative control of impressive bird’s 
eye view photography and videography 
previously only accessible by helicopters, 
booms, ladders and other elevating 
devices. The Telescoping Tripod reaches 
heights up to 50 feet, and the pan/tilt posi- 
tioner moves the camera on top of the tri- 
pod. A micro video camera looks through 
the viewfinder of the photo camera and 
sends the exact image down to the mon- 
itor in the Remote Control Unit on the 
ground. The system includes an alu- | 
minum telescoping tripod, micro video 


| 60462, (708) 403-7576. 


camera, and 12 volt battery pack & charg- 
er. Contact Luksa Instruments, 1017 
Seneca Ave., #608, Mississauga, Ontario 
L5G 3X5 Canada, (416) 274-7828. 


Light Gathering Loupe 
Anew 4X Light Gathering Loupe has been 


| introduced by The Saunders Group. It 
| magnifies the viewing area by four times 


while gathering available light and concen- 
trating it on the subject, making it brighter 
and clearer. The loupe is pre-focused, 
requires no adjustment, and reduces eye 
strain. Unlike conventional loupes, the sub- 


| ject can be viewed simultaneously from 


above by several people, eliminating the 


| need to place the eye close to the magni- 
| fier. Manufactured from ground, polished, 
| optical-quality acrylic, the loupe is ideal for 


viewing contact sheets. For information 
contact: The Saunders Group, 21 Jet View 
Drive, Rochester, NY 14624-4996. 


Panoramic Camera 

Cyclops has introduced its latest Panoramic 
camera, which features 120-220 capability 
with expanding field of view to 140 degrees. 
Coupled with a top of the line 75mm £/2.8 
lens, focusing from three feet to infinity and 
21 shutter speeds from 1/250 to 15 seconds; 
this camera offers more to the panoramic 
shooter than any other camera on the mar- 
ket. It also offers one of the larger images, 
measuring 2 1/4 x 7” and yielding a 3:2 
aspect ratio. For information contact: Double 
2 Inc., 16640 S. 104th Ave., Orland Park, IL 
a 
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Business Notes 

(continued from page 7) 

Stock Photo Forms 

by Michal Heron 

Allworth Press, 32 pages, $8.95. 
Michal Heron’s guide includes stock job 
forms, stock shoot expense reports, model 
releases, and stock agency query forms. 


How To Shoot Stock Photos That Work 
by Michal Heron 

Allworth Press, 192 pages, $16.95 
Includes step-by-step assignments to help 
photographers build an integrated file of 
stock subjects. 


Shooting for Stock 

by George Schaub 

Amphoto, 144 pages. $18.95 

Covers everything from setting up your 
business to selling your stock to various 
markets. 


How to Start & Run a Successful 
Photography Business 

by Gerry Kopelow 

Images Press, $19.95 

Complete information on everything from 
legal and accounting basics through mar- 
keting, client relations, low-cost color pro- 
cessing, studio management, and location 
shooting techniques. 


The Professional Photographer’s 

Guide to Shooting & Selling 

Nature & Wildlife Photos 

by Jim Zuckerman 

Wniter’s Digest Books, 

134 pages, $22.95 

Jim Zuckerman shows you how to take 
fabulous wildlife and nature photos and 
covers such topics as what the most popu- 
lar subjects are and why, how to work 
with zoo curators, biologists and special 
interest clubs to get the photos you want. 


Publishing Your Art as Cards & Posters 
The Complete Guide to Creating, 
Designing & Marketing 

by Harold Davis 

The Consultant Press, 

88 pages, $14.95 

A complete guide to self-publishing or 
having your work published by others. 
Includes market research and production 
information. 


The Guilfoyle Report 

Quarterly report; subscription: 1 year/$68 
AG Editions Inc., 41 Union Square West, 
Rm. 523, New York, NY 10003, Phone: 
(212) 929-0959, fax: (212) 924-4796 

A must for nature photographers who want 
to sell their work. Packed with marketing 
information, including publication contacts 
and specific requests, up-to-date photogra- 


The American Society of Media Photog- 
raphers (ASMP) is a tremendous resource 
for photographers, and has an exhaustive 
list of publications, many of which are 
free to ASMP members (for membership 
information, contact ASMP at 212/889- 
9144). Materials can be purchased from 
ASMP Publications, 419 Park Avenue 
South, Suite 1407, New York, NY 
10016, (212) 889-9144. Here’s a sample 
of what they have to offer: 


ASMP Stock Photography Handbook, 
2nd ed. 

208 pages, $29.95 

This is a comprehensive, authoritative 
book on the subject of stock photogra- 
phy, and is intended to help anyone 
master the intricacies of what is quickly 
becoming photography’s fastest grow- 


ing marketplace. 


Forms 

44 pages, $19.95 | 
This booklet explains how to use | 
ASMP-designed photography business | 
forms in conjunction with good business _ 
practices. Forms include estimate/confir- 
mations, invoices for editorial and adver- 
tising assignment, and delivery memos. 


Copyright Guide for Photographers 
$4.95 

A concise coverage of what you need to 
know about copyright. Includes info on 
copyright basics, registration, copyright 
notice, licensing rights, work for hire, 
copyright transfer, fair use, and buyouts. 


Also available from ASMP: 

The Maria Piscopo Tapes: Marketing, 
Selling, Pricing and Business 

$19.95 per topic 

This highly-acclaimed four-part audio 
tape series takes you through the neces- 
sary steps you must practice for success 
in today’s competitive photo market. 


phy information, and an equipment feature 
by leading nature photographer, John Shaw. 


Green Book 

AG Editions Inc., 41 Union Square West, 
Rm. 523, New York, NY 10003, Phone: 
(212) 929-0959, fax: (212) 924-4796. 

($25 to purchase; about $450 for a listing) 
The Green Book is a directory of natural 
history (and general stock) photography, 
and is considered by many photographers 
to be one of the best investments they’ ve 
made. Listings include photographer’s 
name, address, number of images and stock 
description, geographic areas photographer 
has covered, credentials, comments, non- 
editorial services. The files are extensively 
cross-referenced, making it easy for photo 
buyers to locate exactly what they need. 


Taking Stock 

Bimonthly report; subscription: 1 year/$40 
Jim Pickerell, 110 Frederick Ave., Suite A, 
Rockville, MD, 20850, Phone: (301) 251- 


NIKON SCHOOL CLASS OF ‘93 
One of our photo instructors/con- 
tributing editors, Jim Roetzel, went to 
Nikon School for the day. For eight 
packed hours, two of Nikon’s pros 
covered everything from camera 
basics to composition, accompanied 


by a “visual feast” with a nine-project 
slide presentation. Jim’s “class notes” 
will appear in the next issue. 

Nikon School is scheduled to 
run through March, 1993 and then 
resume again in the fall. For more 
information, contact The Nikon 
School at (516) 547-8666. 


0720, fax: (301) 309-0941 

“Dedicated to encouraging communica- 
tion among photographers,” Pickerell’s 
invaluable Taking Stock covers every 
aspect of the stock photography market. 


PhotoSource International (PSI) 

Pine Lake Farm 

Osceola, WI 54020 

(715) 248-3800 

Rohn and Jeri Engh have four publica- 
tions that connect picture buyers with sell- 
ers: Photodaily (daily, $55/mo.), Photob- 
ulletin (weekly, $45/mo.), Photomarket 
(twice-monthly, $30/mo.), and Photoletter 
(monthly, $9/mo.). Unlike stock agencies, 
photographers don’t split fees with Photo- 
Source. Instead, they contact the listed 
buyers directly, negotiating prices within 
the guidelines outlined in the respective 
PhotoSource bulletin. PhotoSource has 
over 7,300 photo buyers who run the 
gamut from big names like National Geo- 
graphic to small publishing companies 
who produce church magazines. 


Visual Support/PhotoNet 

P.O. Box 25604 

Anaheim, CA 92825-5604 

1-800-869-5687, Ext. 110 

PhotoNet and Visual Support recently 
merged and connect photography buyers 
with sellers either by computer modem or 
fax service. Initial cost is $150, and they 
offer three services: daily ($45/mo.), twice- 
weekly ($30/mo.), or weekly ($24.50/mo.); 
add $25.50/month if you prefer computer 
modem service. 


Additional book reviews on Page 90 


Nuts & Bolts 

(continued from page 69) 

work with you. Extensive support for 
most popular printers and common label 
stock ensures that printing your labels 
will go smoothly. Printing is fully cus- 
tomizable to meet any specific needs. 
$89.95. Frederick Zimmerman & Assoc., 
P.O. Box 1919, Decatur, GA 30031, 
(404) 633-0179. 


SUPERSET, an IBM compatible pro- 
gram, uses the concept of image “sets” to 
help you organize your stock library. 
Images can belong to a single or multi- 
ple set depending on how you want to 
build cross references and categories. 
Extensive technical data can be record- 
ed for each slide or you can just stick to 
the basics. By taking advantage of 
SuperSet’s many information tracking 
features, you can build a personal mar- 
keting plan for your stock business. 
SuperSet is compatible with over 400 
popular printers for outputting labels, 
delivery memos, invoices, and cover let- 
ters. A built-in word processor will allow 
you to merge information directly from 
your databases. $89.95. Rock Creek 
Software, P.O. Box 7892, Missoula, MT 
59807, (800) 222-4229, Ext. 77. 


PIC TRAK 3.0 is an IBM compatible pro- 
gram that boasts 150 printing formats 
with 8 different label sizes. Pic Trak 
manages images by “Albums” which are 
grouped into “Libraries.” Combined with 
a “Page” and “Photo” feature, the system 
can be adapted to just about any type of 
storage medium, such as slide pages, 
trays, and storage boxes. The number of 
Albums and Libraries that can be creat- 
ed are limited only by available disk 
space. Loaded with editing features such 
as insert, overwrite, and word-wrap, Pic 
Trak makes entering your information a 
snap. Its View Window Label shows you 
a screen image of how the label will look 
printed. $89.00. GlacierSoftware, P.O. 
Box 3358, Missoula, MT 59806, (800) 
735-8924, (406) 251-5870. 


CRADOC CaptionWriter, available for 
both Macintosh and IBM, takes a slight- 
ly different approach. This program has 
been designed for high-speed, flexible 
slide captioning. It provides five lines of 
28 characters per line to give the user 
plenty of room. Bars codes and copyright 


symbols can be printed with most popu- 
lar printers. The program provides 
sequential slide numbering that can be 
started or restarted with a user defined 
numbering system. CaptionWriter uses 
a simple database for storage and 
retrieval of captions. This information 
can be exported in ASCII format for use 
in most popular database programs such 
as dBase™ or Filemaker ™. $69.95. 
CRADOC CaptionWriter, 6962 E. First 
Ave. Suite 103, Scottsdale, AZ 85251, 
(602) 945-2001, Fax (602) 945-1023. 


Note:. For more information on any of 
these products, contact the manufactur- 
er at the respective address or telephone 
number. Many have demo disks avail- 
able, and some offer additional software 
programs not listed here. 


Greg Barnett is Operations Manager for 
the School of Photography at RIT. 


12 Steps to Stock Sales 

(continued from page 34) 

lines. These will tell you what the buyer 
is looking for, when and how they want 
pictures sent, and other matters of impor- 
tance. For example, a greeting card com- 
pany may send back a form letter telling 
you to send Mother’s Day card images 
by September and holiday greeting card 
images by June. Or, a magazine may ask 
you to send or drop off a portfolio. What- 
ever the guidelines, follow them careful- 
ly, as they are the standard method each 
buyer has evolved to handle the flow of 
images that come across their desk. 


STEP #10: CREATE SUBMISSIONS, 
AND DELIVER THEM 

This is where the rubber meets the 
road, where all your work gets put to the 
test. When formulating your submission, 
be critical, and play art director. Put 
yourself in the shoes of the buyer, and 
make the submission easy to follow, to 
the point, and composed of top images. 
Also, pack your pictures professionally, 
and be sure to include return postage (if 
you’re mailing the piece) when request- 
ed. Follow up with a phone call or letter 
to make sure that the buyer has received 
the pictures, and be sure to include a 
delivery memo with your package. If the 
buyer shows interest, but hasn’t found 
the particular images that fit his or her 
needs in your first submission, request 


additional information or, if you have © 
them available, ask if you can send more 
images. If they like what you have to 
offer, request a list of future needs, or 
ask that you be kept on their mailing list. 
Show an interest, but don’t be a pest. 
Information is key to succeeding in 
stock, and timeliness can make the dif- 
ference between making a sale or miss- 
ing an opportunity. 


STEP #11: BE PATIENT, BUT 
PERSISTENT 

Rejection is a part of this game, and 
you will have to develop enough self- 
confidence to allow for the more than 
occasional blow to your ego. Freelancing 
is filled with tales of photographers 
spending years being rejected, only to 
become an ‘‘overnight’’ success. How 
many times have you seen picture 
spreads in magazines and thought, “I 
have better pictures than that?” Why 
weren’t your shots chosen? In many cas- 
es, the other photographer was in the 
right place at the right time with the pic- 
tures the buyer needed. There’s lots of 
competition out there, and you have to 
keep working to break into the game. 


STEP #12: YOU’VE MADE A SALE! 
NOW WHAT? 

That first sale is very satisfying, and 
helps reinforce all your time and effort. 
But don’t expect to have buyers rush 
your door. After you’ve hung that tro- 
phy on the wall, reinvest the money in 
more film or gear, or in a trip on which 
you can take more stock pictures. Once 
you’ ve begun the process, you’II realize 
that it takes continual effort to keep the 
momentum going. Perhaps you will 
think about approaching a stock agency, 
or expanding your potential client list. 
Whatever you do, keep in mind that 
stock photography demands continual 
shooting, file updating, and commitment. 

While all this may seem daunting, 
you can’t begin without taking the first 
step. There are many details that couldn’t 
be covered here, but these will fill them- 
selves in as you move through the pro- 
cess. And keep in mind that if stock is 
only part of your photographic endeav- 
ors, it shouldn’t be allowed to over- 
whelm your other creative interests. Keep 
it in perspective, manage your time well, 
and you may be on the road to sharing in 

(continued on next page) 
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(continued from last page) 
the big market that stock picture sales 
represents. Good luck, and keep shooting. 


George Schaub is the author of Shoot- 
ing for Stock, published by Amphoto. 
He also conducts workshops and semi- 
nars on stock photography; his next 
workshop will be held in Florida at the 
Palm Beach Photographic Workshop 
(1-800-553-BOCA) in March, 1993. 


Perennial Profits 
(continued from page 59) 

What about royalties? Don’t quit your 
day job. For cards, the majority of com- 
panies buy images for one-time, exclusive 
rights. Current payments for single images 
on cards average $250, but can range from 
$50 to $475, depending on the company. 
According to Guilfoyle, calendar rights 
usually include “‘one-time, one-year sin- 
gle calendar rights,’ ‘one-year exclusive 
calendar rights, non-exclusive calendar 
rights thereafter,’ and ‘exclusive calendar 
and greeting rights, no time limit, any use 
fully acceptable’ ...the latter means that the 
company can re-use your picture without 
further payment but the chrome will be 
returned to you and your own sales are not 
restricted beyond a year.” At Hallmark, 
however, Schreiber says that if the com- 
pany wants to use the image again, it will 
issue separate contracts for usage. To get 
an idea of calendar rates, Macmillan’s 
Patrick Groome says that, for its Audubon 
series, Macmillan pays on publication (not 
unusual), such rates as $425 per interior 
image for wall calendars and $525 for cov- 
er shots; for their 61-photo engagement 
calendar, it’s $275 for each interior, $375 
for cover. BrownTrout, which produces 
about 100 calendars a year, pays $225 per 
interior image; add $100 if it’s used on the 
cover. 

If something doesn’t sound right, ask. 
While rates are fixed and the number of 
photographers who can negotiate are few 
and famous, you deserve to know the rea- 
sons for the rates and rights you’re giv- 
en. If you can’t negotiate, make sure 
you’re properly paid for each usage. 
“You have to be willing to fight for your 
work,” says Walter Chandoha, a noted 
animal and horticultural photographer. 
“Give away as little as you can for as 
much as you can get.” Chandoha should 
know: in 1949 he started from the ground 
up—by going into stationery stores and 
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copying down addresses of companies 
who put out cards he liked. (That, inci- 
dentally is what you’d have to do if you 
wanted to apply to Hallmark, because 
they aren’t listed anywhere; the response 
from their 1990 PM listing was so great 
they had to remove it in order to proper- 
ly handle current submissions.) Are you 
better off selling to the big guys? Let’s 
put it this way: Where does an elephant 
sit? Anywhere it wants to. Contrary to 
industry standard, Hallmark does not 
offer photo credit on its greeting cards. 
Photo buyer Sharon Schreiber said sim- 
ply, “We just don’t. It’s not our policy.” 
Nor does Hallmark reveal prices paid to 
outside photographers. On the other 
hand, Hallmark, like other large publish- 
ers, has a greater ability to promise high- 
quality reproduction, well-considered 
verse and wide distribution. 


ADVICE FROM INSIDERS 

Pros who sell regularly to the paper 
products market insist that the best way 
to promote yourself is to develop a spe- 
cialty. Maine photographer Benjamin 
Mendlowitz makes a living photograph- 
ing wooden boats. Lynn Stone of Illinois 
earns his keep from nature photography. 
New Jersey’s Chandoha, who started out 
selling pictures of pets, has since carved 
aniche in horticultural photography. Says 
Mendlowitz, whose color shots of sloops 
and schooners and cutters now appear in 
his self-published “A Calendar of Wood- 
en Boats,” “Developing a specialty pro- 
tects you. Business is so competitive 
these days that you’re better off doing 
what you do best, even if that might 
appeal to an extremely narrow market.” 
Groome at Macmillan supports this: 
“We’ll buy from stockhouses, but if we 
know a specific photographer is an 
expert, we might consult that person first. 
The photos are often better.” 

Developing a specialty also has other 
benefits. Establishing yourself in one 
field of photography gives you an edge in 
selling other types of pictures, promot- 
ing a sub-specialty, or augmenting sepa- 
rate artistic projects. Lynn Stone, whose 
sub-specialties include ornithology, fur- 
thered his career as a nature photographer 
by selling photos of birds to Macmillan’s 
Audubon Society calendars. A couple of 
years ago, his work came to the attention 
of Mike Ford, a Macmillan book editor. 
Ford was producing a non-fiction nature 


series for children called “Wild Habits 
and Habitats,” which featured single-sub- 
ject books on animals, such as The Bear, 
The Rabbit, etc. Soon Stone was con- 
tributing to Ford’s project, a move that 
turned out to be beneficial for both—Ford 
got quality photos, and Stone, who was 
also a children’s book author, earned 
more experience in that field. This year, 
Stone will publish a children’s book 
called Vultures, from Carolrhoda Press 
in Minnesota. His calendar work contin- 
ues with more contributions to Audubon 
and with an independent company’s pub- 
lication of a calendar featuring exclu- 
sively his work. 

Lastly, don’t overlook self-publish- 
ing (see sidebar, page 58). Aside from 
offering creative control, it’s great for 
making the most of specialty photogra- 
phy. Mendlowitz’ self-published calen- 
dar, “Wooden Boats,” arose partly from 
his dissatisfaction with the market. “The 
calendar business is dominated by a few 
large publishing companies that will pub- 
lish, among them, 100 to 200 different 
calendars, by buying stock images, and 
it’s hard to sell a new idea, no matter how 
good a photographer you are.” So Mend- 
lowicz, who had been contributing to the 
Brooklin, Maine-based WoodenBoat 
magazine, decided to do it himself. First, 
he approached WoodenBoat to publish a 
calendar of his boat images. After they 
deferred, saying they were too small and 
too busy to handle the job, Mendlowicz 
decided to publish himself. How did he 
get the money? “I was planning to sell my 
house anyway, but I decided not to buy 
another,” he said. Instead, he used the 
proceeds from the sale to pay for the 
$30,000, 14,000-copy print run and also 
to pay designer Sherry Streeter. 

The effort took faith. During the first 
years, Mendlowitz handled the circula- 
tion of the calendar himself, using inde- 
pendent distribution companies and 
phone sales. Today, “Wooden Boats” is 
distributed by the Addison-Wesley pub- 
lishing house, with Mendlowicz handling 
catalog and mail-order sales. The pho- 
tographer credits the calendar with help- 
ing such aspects of his career as publica- 
tion of his photo books by W.W. Norton 
and establishing his own company, Noah 
Publications. We should all be so lucky. 


Mary Cresse is a New York City-based 
writer and editor. 


Introducing a remarkable limited time offer? 
Now buy the CRADOC CaptionWriter”™ 
the slide captioning solution’ 
and get the ready to use, on disk, ASMP business & legal 
forms for photographers FREE. (A $29.95 value FREE.) 
2 highly valuable tools...One extremely low price: $69.95 
Our guarantee: It works. Or your money back 


Turns this... into this 


USED BY: 
Just a partial listing of 
some of our users: 
Eastman Kodak 
Greg Heisler 
HBO 


University of Alabama, 
Department of Journalism 


NOTABLE 
FEATURES: 
¢ We're the only system that 
prints up to 5 lines , giving 
you all the captioning 
capacity you'll ever need. 


¢ Prints Copyright © symbol. 
CRADOC Capti t Often used phrases can be 


IBM Alovquerqsee on 100°8. cast palm 3b repeated with one key 
USA Today $ Fitta, New Mexice a $92 )948- 2601 stroke. 3, 4, or 5 line. You 


choose. For front & back of 
slide. 


¢ Prints file folder labels. 
¢ Date and time stamping. 


* Now with complete laser 
support. 


¢ Prints barcodes. 


* Sequential numbering capa- 
bilities wherever you want it 
to appear on the label. 


© Database capabilities. 


McCann Erickson 


State of Alaska, 
Department of Game & Fish 


Vince Streano 
Retina Vitreous Surgeons, Inc. 
3M Company 
British Ministry of Defense 


TIME Magazine Photographer 
William Campbell 


Boeing Aircraft 
University of Wyoming 


lhe CRADOC CaptionWriter turns your computer and printer into a powerful slide 

captioning tool. With more features than systems costing thousands more. Now with 
complete laser support, and for sophisticated tracking, the CaptionWriter even prints bar 
codes. Here’s what photographers are saying about the CaptionWriter: 


1. “Thank you! Thank you! The CaptionWriter 3. “..your handy little program has made an 
was fully-operational in less than twenty minutes. enormous impact on my stock sales. It has enabled 
Our first day’s run was tackling a variety of 800 me to caption my backlog and keep up with 
transparencies that needed captioning. In less _ current slides. It has paid for itself hundreds of 
than three hours all the transparencies were times over.” 

professionally captioned with a database file for - Richard Nowitz, Photographer 


Art Museum report generation. This would have taken more 4. “This program has changed my life. The first ic a h 
USGS, Hawaiian Volcano than four days on our old system. It took two of | month I had it, we labeled 8,000 slides and got upports monochrome, 
Ob t us working fast to keep pace with the CRADOC __ them to our stock agency.” color, and LCD displays. 
servatory CaptionWriter.” ~ Greg Heisler, Photographer e Runs on the IBM & MAC. The 
The Image Bank - Tom Carroll, President 5. “I can’t begin to tell you how much I 4 2 
9 CaptionWrit - 
St. Jude Children’s Tom Carroll Photography, Inc. appreciate your returned phone calls supporting aptionWriter Is super-easy 


to use. Labels are super-easy 
to apply. 
Our guarantee: 
It works. 
Or your money back. 


our product. It is simple, wonderful and a photo- 
2. “The CaptionWriter has made my stock ieee dream.” 2 P 


photography a joy! I trained my assistants in 10 - George Farinas, Photographer 
mintes, and they now crank out labels so easily. 6. “We have been going great guns and for the 
Somebody there sure knew what photographers first time in our photographic lives having FUN 
needed. ‘ labeling slides.” 

- Bill Bachmann, Photographer — Betsy Braden, Photographer 


Research Hospital 
U.S. Pentagon, Army & Navy 


And numerous professional 
photographers known 
the world over. 


Get the ready-to-use, on-disk, American Society of Magazine Photographers 


pea & legal forms for photographers FREE. (A $29.95 value FREE.) “Yesterday, I'd never heard of the CRADOC 
luable forms, ready for you to use. Here’s what you get: . A ee Z ae 
+ Advertising Assignment Estimate/Confirmation - Advertising Assignment Invoice CaptionW1 riter. Today, I can’t live without it. 


+ Editorial Assignment Estimate/Confirmation + Editorial Assignment Invoice , : 
+ Corporate Assignment Estimate/Confirmation + Corporate Assignment Invoice That’s what our customers keep telling us about the 


+ Assignment Photography Delivery Memo + Stock Photography Invoice CRADOC CaptionWriter. See for yourself, risk-free, 
+ Stock Photography Delivery Memo + Adult Release what this remarkable program can do for you. 

+ Simplified Adult Release - Pocket Release 

+ Minor Release + Property Release 
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CRADOC CaptionWriter™ Check Enclosed [] MasterCard/Visa [] American Express (] COD 


, The Slide Captioning Solution” . Exp. , 
| 30-Day Money-Back Guarantee* | 
| IBM versions support Epson and IBM compatible, and HP emulating laser emir enone , | 
INCLUDED printers. Macintosh version supports most compatible printers. When ordering, 
I ON DISK be sure to specify IBM or MAC version. Name i 
Yes! Please send me the following version: Peres 
I CIBM/Compatible: 5 1/4"disk 0 3 1/2" disk $69.95 I 
Macintosh $69.95 City/State/Zip 
| 3 1/2" wide labels 13/4" wide labels i 
For Dot Matrix Printers: 10,000 labels 0 $55.00 Send orders to: = 
| 5,000 labels. $30.00 CRADOC CaptionWriter I 
| Ror Laser Inkjed, 100 sheets** go $43.95 6962 E. First Ave., Suite 103, Dept. OT - Scottsdale, Arizona 85251 USA | 
StyleWriter™ and other \ 50 sheets** $23.95 (602) 945-2001 - FAX (602) 949-1707 i 
I Futtsheet printers: 25 sheets** =O o $12.95 
DIR Co casnige tt etpeqrmebertenas | weer peat ara The capone, The Sie Cptonng Slaton, nd i 
i penis steels “dd ie ee ae = ponders sora si _ jaa ng ap . rund re i The Professional Photographer's Choice, are trademarks of Perfect Niche Software, “ty 
= eee ee 
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These are just some of the photographers we print color for: Geoffrey Clifford 
David Duncan 
Dick Frank 

Burt Glinn 

Ernst Haas 

Greg Heisler 
Walter looss 
George Kalinsky 
Art Kane 

Neil Leifer 
Harvey Lloyd 
Jay Maisel 


AG Editions... 
Alaska Wildland 


Brandenberg. 

Branham Ranch 

BushHawk.... 

Cambridge.... 

Camp Alaska Tours a 

Campmor . 54 

..Cover 3 
89 


@ We specialize in making 


color prints from 35mm slides Phil Marco 


Castle Chrome.. 
Central Camera. 
Chop Shop Inc. . 
Coast... 
Columbi 
Copitar. 


@ We can enlarge to 48"x144" Helen Marcus 


@ We can mount ona variety Arthur Meyerson 
of materials, ready to exhibit Gordon Parks 
Eliot Porter 
Roger Ressmeyer 
@ Send or call for catalog of services Cindy Sherman 
Pete Turner 
Roman Vishniac 


Destination Himalaya 
Eco Images .. 

Eagle Creek.. 
Ellenco. 


Europtik ... 

Filter Connectio 
First Light 

Four Seasons 
Franklin Distri 
Galapagos Travel .. 
General Ecology 
Gould Trading ... 
Great Canadian. “i > Circle #55 on Reader Service Card 
Green Mountain s 

Hasselblad ... 
Hubbard 

IBIS .. 


KEN LIEBERMAN LABORATORIES, INC. 


118 WEST 22 STREET NEW YORK NY 10011 WM 212.653.0500 FAX 675.8269 


WHOOPING CRANES y fh 
Aransas Refuge | 
March 20-22 


BIG BEND 
April 21-25 
Y. O. RANCH 
Native and Exotic Game 
May 28-30 


John Jefferson 
Photo Workshops 
10433 Firethorn Lane, Austin, TX 78750 
512-219-1199 


PHOTO TOURS 


with Robert Oinslow 


Journeys .. 
Kantishna. 
Kelly Color 
Ken Hansen . 


Helicopter Flight Options 
Research Station or Hotel Lodging 


Light Impressions . 
LowePro... 


October ¢ $1,745-$2,595 


1-800-943-8917 


Photo American Newslette “8 >» Circle #95 on Reader Service Card > Circle #96 on Reader Service Card 


See What You’re Missing 


Nature One 

New York Institute of Photography 
North American Photo .. 

Ohio Institute 

Oklahoma Arts Inst. . 

On Location Seminars .. 


Photo Focus . 
Photographic 

Photo Shop .. 
Phototrack 
Pickerell... 
Porter’s.... 

Pur Water Purifier. 
Quality First Frames . 


Rocky Mountain Schoo! 
Sailwind/Camera World 
Sand River Safaris 
Santa Fe Worksho 


Saunders . 

Sekonic.... 

Seminar by W. Conway . 
Shooters 

Sierra Photo . 

Sierra Trading Pos 
Silver Moon .. 


aus JENA 


e Unsurpassed Brilliance e Wide-angle design 


and Clarity GERMANY e Fold down eye cups 
) Precise Construction Europtik, LTD. e Roof or Porro Prism 
e 26 Binocular Models P.O. Box 319- e Rubber armored or 
¢ 6 Spotting Telescopes Dunmore, PA 18512 leatherette 


. 717-347-6049 
Tale Ruustrenoa 800-873-5362 
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OUTDOOR & TRAVEL PHOTOGRAPHY IS NOW PUBLISHED SIX TIMES A YEAR! 


e Multi-coated optics e Generous Eye-Relief 


WeNoNah . 


Look for our June issue on sale April 13th. 
Deadline for passport listings is February 16th. 


Yellowstone Basin Prop. 
Zone VI 


TRIPS, TOURS&WORKSHOPS 


ALASKA 


Kantishna Roadhouse (Above) is 
pleased to announce the opening of the 
“Alaskan” log lodge on June 15, 1993. It 
will include a large, comfortable lobby, 
dining area for 88 guests, Smokey Joe’s 
Saloon with dog sledding memorabilia 
and artwork years of mushing in the Kan- 
tishna/Mt. McKinley area and a library 
with meeting facilities available for semi- 
nars and groups of up to 40 people. The 
package includes transportation, meals 
and accomodations, and activities such 
as guided hikes, mountain biking, and 
fishing. And of course, the photo opportu- 
nities are endless. Contact Roberta Kop- 
penberg, P. O. Box 130, Denali National 
Park, AK 99755; (800)942-7420. 


Alaska Wildland Adventures (right) intro- 
duces a new altemative for photographers 
planning to visit Denali National Park. You 
can avoid the crowded park entrance by visit- 
ing Denali Backcountry Lodge, located in the 


heart of the park. Transportation to and from 
the lodge is by private coach, via the 90 mile 
limited access park road. An experienced 


naturalist staff offers further guidance at the | 


lodge. Call or write Alaska Wildland Adven- 
tures, P. O. Box 389, Girdwood, AK 99587, 


Palm Beach Workshops is delivering a | 


1993 season with outstanding classes in | 
architecture, commercial photography, | 
fashion, landscape, photojournalism, por- | 
trait and wildlife. As always, PBW offers | 
black & white and color classes with mas- | 
ter photographers such as Peter Aaron, | 
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Don Selva 


DENALI NATIONAL PARK 


ENDLESS PHOTO OPPORTUNITIES 


Join autumn photo 
workshops as the 
tundra colors 
turn to fire at 
the exclusive 
west end of Denali. 


Kantishna Roadhouse 
Box 130 Denali Park, AK 99755 
(800) 942-7420 
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rr feria 


PALASKA 7208iten 
jWILDLAND ease bh me 


Kenai Refuge 
ADVENTURES Seacoast Glaciers 


-”iey sightoen Alaska when you con experience it!” 
1-800-334-8730 Po. Box 389, Giniwood, AK 99587 
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GREEN MOUNTAIN 
PHOTOGRAPHIC WORKSHOP 


WORKSHOPS, & TOURS 
In 


VERMONT, MAINE, NEW HAMPSHIRE 
& ALASKA 
Where you learn from the best! 


Workshops: 
Thom Harrop & Gary W. Stanley 
Jim Zuckerman 
____ Robert Glenn Ketchum 
Jeff Foott 


May 20-23 


May 10-14 
May 17-21. Pet sham Vermont / /Spring 
June 6-13 "Alaska I Inside Passage Cruise 
June 21-25 _____ New Hampshire 
July 19-23, SC Mating 
Sept.27-Oct.1 Vermont/Fall 
Oct. 4-8 Vermont/Fall 


Oct. 11-15 ___ Vermont/Fall 


For a free brochure and complete descriptions 
on all of our 93' programs; 


Call or Write Today: 
Green Mountain Photographic Workshop 
P.O. Box 26, Brandon, VT 05733-0026 
1-800-257-5681 
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Jay Dusard 


TRIPS, TOURS 
& WORKSHOPS 


Barbara Bordnick, Olivia Parker, Rodney 
Smith and John Sexton. Classes are 
offered “On the Road” to Alaska, Ver- 
mont, and other scenic locales, and the 
new field of Digital Imaging is being 
taught at the Workshops in Florida. Con- 


| tact Palm Beach Workshops, 2310 East 
| Silver Palm Road, Boca Raton, FL 
| 33432, (407) 391-7557. 


Photograph Costa Rica’s national parks, 
birds and plants on a 14-day safari with 
On Location Seminars, July 2-15, 1993. 
Groups will visit Monteverde Cloud For- 
est, Poas, Santa Rosa, and a butterfly 
farm. Other tours and photo workshops 
being offered include: Joshua Tree Natl. 
Monument, April 5-8; Wildflowers of Ante- 
lope Valley (CA), April 14-17; Rnododen- 
drons and Redwoods, California’s North 
Coast, May 22-24; Costa Rica cruise, 
April 24-May 2. Contact: On Location 
Seminars, P. O. Box 1653, Dept OTP, 
Ross, CA 94957; (415) 927-4579. 


Spend a week with landscape photog- 
rapher Jay Dusard and the Rocky 
Mountain School of Photography on a 
photographic exploration of northern 
Arizona’s magical and inspiring desert 
canyonlands. The radiantly hued land- 


scapes of the great Scutiveest and the 
Native American people of the region 
make spectacular photographic sub- 
jects. You'll explore the extraordinary 
slit canyons and the vast landscape of 
isolated buttes and red sandstone 
spires in Monument Valley along with 
the Indian ruins of Canyon de Chelly. 
For a free catalog of our over 20 week- 
end and week-long workshops and our 
10-week career training and summer in 
Montana, call 1-800-394-7677 or write P. 
O. Box 7605, Missoula, MT 59807. 


Sierra Photographic Workshops is 
sponsoring an Alaskan Wildlife Cruise 
July 17-26, led by Lewis Kemper. 
Whales, glaciers, and bears are the high- 
lights of this unique trip. On board the 
boat, workshoppers will photograph sea 
lines, humpback whales, Dalls porpoises, 


Afognak Wilderness Lodge 
in ‘“‘enchanted’’ Chugach Nat’l Forest 
Enjoy photographing, at close range, our unique combination of land 


& sea wildlife from EAGLES to AUKLETS, KODIAK BROWN BEAR 


to SEA-OTTER and excellent Salmon/Halibut fishing. Elegant log 
lodge & guest cabins with superb local cuisine for 12 guests. 
Floatplane access. Color brochure. International references. 
Roy & Shannon Randall Micro-wave phone: 
Seal Bay, Alaska, 99697- OT (907) 486-6442 
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Because you can't experience Alaska 
in a hotel lobby. 


Suite 3, P.O. Box 872247, Wasilla, AK 99687 
(907) 376-9438 
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PHOTO WORKSHOPS 


ie 


“An inspiring setting for creative people" 
Whistler '93 
Workslnops 


Box 1172, Whistler BC, Canada VON 1B0 
(604)$32-8310 -Fax (604)932-4461 
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1993 Photography Workshops 
July-October 


Steve Anchell 
Towns and Pueblos 
of Northem 
New Mexico 


Thom Harrop 
Outdoor 
Photography with 
Impact 


Bob Shell 
Studio and 
Location 
Glamour 
Photography 


George and Grace 
Schaub 
Photographing the 
New Mexico 
Landscape 


Branham Ranch is 18 miles north of his- 
toric Taos, NM overlooking the Rio 
Grande Valley. The location is stimulat- 
ing and inspiring with intensive five day 
workshops, and lodging is available on 
site. All instructors are highly profes- 
sional with international recognition. 


P.O. Box 220, San Cristobal, NM 87564 
505 776-2622 
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Northwest Territories 
! DANCE WITH THE WOLVES! 
| Join ‘Tundra Tom' on an amazing 
l| journey to the most remote regions of 
| the Canadian Arctic...you can ‘dance 
| with the wolves’ during the spring 
| denning period; 'waltz with the 
/ muskoxen' in mid-summer; or ‘dance 
| with the caribou’, and immerse your- 
| self in the incredible autumn migra- 
| tion of the 420,000 strong Beverly 
| herd. Four 1993 departures all-inclu- 
| sive from Winnipeg or Minneapolis. 
| We also offer 8-16 day canoe expedi- 
| tions on the Thelon, Kazan, Seal, 
| Bloodvein, and other Canadian 
| Heritage Rivers: escorted by some of 
}| the best trip leaders in the North. We 
j| will also supply canoe rentals/logis- 
tical support for experienced 
}| padilers. 
| For a copy of our colour expedition catalog contact: 


GREAT CANADIAN 
ECOVENTURES 
P G Box #25181-P 
Winnipeg, MB 
RaV-4C& CANADA 
1-866-667-wiLD 


Taos, Santa Fe, Crested Butte 
Zion, Yosemite, Tetons, Big Bend 
-} Monument Valley, Canyon de Chelly | 
I Rocky Mountains, California Deserts } 
4 Fjords of Norway 


Antelope Valley, CA Wildflowers Apr 2-4 
Joshua Tree Natl Mon. Apr 5-8 
Redwoods & Rhododendrons May 22-24 
Costa Rica July 
Autumn in Eastern Sierra,CA Oct 8-13 


Write: On Location Seminars, PO Box 1653, Dept 
OTP, Ross CA, or call (415 937-4579, There's more 
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LADAKH ZANGSKAR 


Mountains Monasteries Masked Dancing 
Tibetan Buddhist Festivals of 
Lamayuru & Hemis Monasteries 
Jun. 24-Jul. 10, 1993 $ 2650 (4 - 6 pax) 
DesTINATION HIMALAYA — (207) 721-0303 
+ Ledgeview Lane * Brunswick * Maine 04011 
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TRIPS, TOURS 
& WORKSHOPS 


and the tidewater glaciers of Tracey and 
Sawyer’s Arms. Hikes will be led through 
prising old growth rain forests, and to 
Pack Creek to photograph brown bears. 
Contact: Sierra Photographic Workshops, 
P. O. Box 214096, Sacramento, CA 
95821; (800) 925-2596. 


oe i i i ptaaey AB ; 
J K. Lange and Daniel Pleschook, 
Jr. leading groups on scenic photogra- 
phy Tours in the Desert Southwest. Four 
Seasons features small groups and indi- 
vidual instruction, and trips are planned 
to Joshua Tree and Death Valley Nation- 
al Monuments in California, Bryce 
Canyon and Zion National Parks in Ari- 
zona, and the Moab in Utah. A trip to 
Yosemite National Park and Mono Lake 
in California is also planned. For more 
information, contact Four Seasons 
Nature Photography, P. O. Box 620132, 
Littleton, CO 80162, (303) 972-1893. 


Allaman’s Montana Photographic 
Adventures presents some new addi- 
tions to their 1993 schedule of tours. B. 
Moose Peterson, noted endangered 
species photographer and writer, will lead 
several Safaris throughout the year. Later 
summer seminars and tours will feature 
Tom Ferguson, noted educator and pho- 
tographer on medium and large format, 
and Ken Allaman will be doing his Old 
West Tours. For more information: Alla- 
man’s Montana Photographic Adven- 
tures, West Fork Road, Darby, MT 59829; 
(406) 821-3763. 


If you’ve been thinking about a spring or 
fall foliage tour in Vermont, the White 
Mountains in New Hampshire, the rugged 
coat of Maine, or an inside passage 
cruise to Alaska, then Green Mountain 
Photographic Workshop has the tours 
for you in 1993. Workshops are led by top 


INUIT) 


ADVENTURES 
DISCOVER ARCTIC QUEBEC! 


¢ DOGSLED EXCURSIONS 
¢ SNOWMOBILE EXPEDITIONS 
* CANOE TRIPS & BOAT CRUISES 
¢ PHOTO SAFARIS 
¢ ARCTIC WILDLIFE AND SCENERY 
¢ INUIT ART AND CULTURE 
INUIT ADVENTURES 
19950 CLARK GRAHAM, SUITE 3 
BAIE D'URFE, QUEBEC, 
H9X 3R8, CANADA 
TEL: (514) 457-9371 


FAX: (514) 457-4626 
TOLL-FREE USA: 1-800-465-9474 
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MANA POOLS #® TRANSVAALS 


® CASTLETON s 


SANDS 


EXCLUSIVE PHOTO SAFARIS 


Copture a bull elephant or rhino on film. Up close and 
personal in South Africa's and Zimbabwe's exclusive areas. 
Personal guides in exclusive camps - maximum of 6. 
Call today for a free color brochure. 

LOCAL: 210-497-7535 TOLL FREE: 1-800-525-4868 


SAND RIVER SAFARIS 
11839 Parliament, Suite 813, San Antonio, Texas 78216-2454 
Vvaluyvmy 3anvt ®# ISLILIW 
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Adventure 
Photography at 
ADVENTURE PHOTOGRAPHY its Finest! 
Photo Workshops, Tours And Seminars 
Colorado — Mt. Evans Wilderness, Rocky Mt. N.P. and 
Great Sand Dunes N. M. * Utah — Arches, Canyonlands 
N.P., Anasazi Ruins, Bryce N.P. « Arizona — Slot Canyons 
Call / Write (303)730-0744, 6526 S. Elmwood St. Littleton, Co. 80120 
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"IVLUN © MGNNUNHD # SI1T1V4 VINOLDIIA 


BSANGWA @ SABI 


Feb.-Dec 


Mens pte ney Sa 


® Shooting for Slide Shows 


© Equipment Needed e The Final Product 


© Script Writing © Marketing 
Seminar by W. Perry Conway. Write: Aerie Nature 
Series, 303-499-7256, Box 303, Louisville, CO 80027 


igtaaia SUR so Sie atins Gaetan Baad 


ANDERSON RANCH ARTS CENTER SE 


TRIPS, TOURS 
& WORKSHOPS 


outdoor and nature photographers, such 
as Jeff Foott, Jim Zuckerman, and Thom M - 
Harrop. For more information, contact Rocky untain School of 
Green Mountain Photographic Workshop, Photog raphy 


P. O. Box 26, Brandon, VT 05733-0026; || Learn photography from the best in the 
(800) 257-5681. business! John Shaw, Neil Chaput de 


Saintonge, Bruce Barnbaum, Alison 


Red sandstone fins protrude from a daz- || Shaw, Jim Bones, and many more 
zling display of desert wildflowers in this photographers. 


Explore The 
American Wilderness spring excursion into Arches/Canyonland : 
Nation Parks (May 7-9, 28-30) led by Weekend and week-long workshops in 


Cowboy Life/ Cowboy Landscape First Light Adventure Photograph Montana, Yellowstone National Park, 
Jay Dusard & Bill Ellzey, May 8-15 g Se Fnotograpny. Colorado, Georgia's islands, Martha's 
Vineyard, California, Arizona and other 

exciting destinations. 


This journey will take you into Arches dur- 


The Heart of Canyon Country ing the peak season for wildflowers in this 


Sam Abell, Sept. 26 - Oct. 7 


Mark Klett, May 14 - 23 | area. Day hikes will be made to many of 
the most spectacular arches in the park. If e SE ss 
The Colorado Landscape you are a landscape photographer, this ae same ae oe % tack 
Robert Dawson & Ellen Manchester, trip will be the experience of a lifetime. August 13. Study ittepies fatselonals in 
July 24 - Aug. © Contact Lee Watson, First Light Adven- || camera, darkroom, zone system, studio 
ture Photography, 6526 S. Elmwood St., lighting, landscape in Glacier National Park, 
Green & Colorado River Expedition | | | ittieton, CO, 80120, (303) 730-0744. business & marketing, portfolio and more. 


"Intensive certainly, exhausting, challenging, 
crammed full of practical advice and fun." 
- Pheroze Keeka, 1992 SI graduate 


Twenty-five intensive workshops 
for the serious photographer. 


CALL us at 1-800-394-7677 


Join us for our 28th season! P.O. Box 7605, Missoula, MT 59807 


Call or write for our free catalog: 


ANDERSON RANCH ARTS CENTER 
Box 5598, Snowmass Village, CO 81615 
303-923-3181 © fax: 303-923-3871 
Sponsored by Professional Imaging, Eastman Kodak Co. 
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John Shaw _ 


| The Cuyahoga Valley Association is 
sponsoring a two day weekend semi- 


nar with John Shaw May 8-9. The first . Old West and Outlaw-Ghost 
Allaman 


Travel Photography Workshop in 


S A N T A F FE ? « e | day will cover all aspects of field nature Towns with Ken 
; ae e 4 | | techniques: film, equipment, flash, 
with Lis] Dennis =o aE . Photo-Biolgical Safaris for 
| | close-ups, landscape, wildlife and trav- | rare species with B. Moose 
“May 8-14 15-21: Sept 18-24, 25-Cct1 | el photography. Day two is a compre- Peterson, Nature Columnist 
P.0, Box 2847 Santa Fe, NM 87504-2847 (505) 982.4879)  Mensive discussion on marketing your . Large and Medium Format 
> Circle #81 on Reader Service Card _ work, and will include organizing and in Montana with top 
_ presenting your work, computer appli- educator Tom Ferguson 
1993-1994 TOURS | cations, stock agencies, contacting edi- . Wilderness and 
Catlin cath wih over 20 carat Nature Photosniphy Experenee, | | tOFS, even ideas for articles and sub- Environmental Awareness 
SMALL GROUPS. PERSONALIZED INSTRUCTION. | | missions. Contact the Cuyahoga Valley Tours led by Ken 
Death Valley & Joshua Te = SE 5 Mar. 13-19 | | Association at (216) 657-2909. CVA Box 5. 2nd Annual Science of 
aga: em ie 036 | 222, Peninsula, OH 44264. Herbology Workshop 
Arches in Springtime. Utah May 15-21 
Ve iat 22 || Bryan World Tours had additional || Mguire about Pheto-Sefars 
Sirona n 28 Wis oie | _ JePartures for their Amazon Rain Forest | dealing with Wildlife-Birds- 
Nan Sth Aten We ees | | Capectionsin Teas: ious sre Aiainied | = ee ees 
African Extension Aug 30-Sep.4 || for monthly departures January through BE va se r ee eeee > 
ee ee sep bea | | May, and October through December. 
Polar Beas, Churchill. Canada Oct. 15-224 2229 | | Travellers stay on a riverboat owned by WRITE TO: 
Bosque del Apache NWR. NM Dec. 4-10 | | Moacir Fortes, a native of the river who ALLAMAN'S MONTANA 
Antarctic Peninsula S”~S*S*«éS ee. 26-Jan9 | | NAS SPENt Many years taking small PHOTOGRAHIC ADVENTURES 
Falklands & South Georgia Island Jan. 9-26 groups on adventure expeditions. The WEST FoRK ROAD 
\ _ comfortable riverboat holds only 16 peo- Darby, MT 59829 
~ Ree oe ple, so space is extremely limited. For 406-821-3763 
| more information on the Expedition, call ESTABLISHED SINCE 1975 
Box 620132, Littleton, Colorado, 80162 * 303-972-1893 | Bryan World Tours at (800) 255-3507. 
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86 OUTDOOR & TRAVEL PHOTOGRAPHY 


SILVER MOON 


PHOTOGRAPHY 


Unda Joseph 
(310) 470-2914 (310) 926-7096 


13337 € South St, *Ste* 


Sall on Princess Cralse's 
Royal Princess, 


Contact Mary Brennan at 
(800) 285-2786 for details. 
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* Beautiful Models Supplied 
© Photograph Nude, Swimsuit, 
Lingerie & Wedding Gown 
¢ Fantasy Seminar Comes True 
Feb 16-22, Mar 23-29, July 23-29 
(1992-1993 Wi ) 
ONLY $1300.00 
(216) 243-5683 
Al Fess Master Photographer cr/artist 
44 W. Bagly Rd. Berea, Ohio 44017 
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Personalized Instruction 
in Outdoor Photography 


nN location with 
Lewis Kemper and William Neill 


Sierra Photographic Workshops 
P.O. Box 214096 Sacramento, CA 95821 
800 - 925 - 2596 or 916 - 974 - 7200 
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er Ay Rib PHOTO) 

@ Bryan Peterson 

@ Marilyn Bridges WORKSHOPS APRIL-MAY 1993 

@ Gary Braasch on Magnificent Whidbey Island 

. eee M P.0.Box 1910 
Rear HH Coupeville, WA 98239 

@ MANY MORE! | (206) 678-3396 
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TRIPS, TOURS 
& WORKSHOPS 


Keith Ledbury and Tim Durham will hold 
two of their “Capture A Moment” global 
workshops at thé Woody Bay Hotel, 
North Devon, England in March 1993 and 
three at Rosturk Castle in Rosturk, Coun- 
ty Mayo, Ireland in April/May 1993. These 
acclaimed workshops offer a unique 
learning opportunity for anybody interest- 
ed in photography, and the instructors’ 
distinctive teaching style will add to the 
beautiful surroundings of the workshops. 
For more information, contact En-Vision 
Photo, Box 929, 13209 , N. Victoria Rd., 
Summerland, BC, Canada, VOH 1ZO, 
(604) 494-3131. 


Max Finkel: ein 


SES ait : = abe 
The “Dance with Wildlife” series of Artic 
photography tent basecamp trips are 
being planned by “Tundra” Tom Faess. 
The “Dance with the Wolves” (July 2- 
10/July 10-18), “Waltz with the Muskox- 
en” (July 26-Aug 3), and “Dance wih the 
Caribou” (Aug 19-27) trips are designed 
for maximum close-up exposure to 


| exotic animals. Based from comfortable 


tent camps set up at primary wildlife 
water crossings, denning hollows and 
grazing ranges. Contact Tundra Tom, 
Great Canadian Ecoventures, P. O. Box 
#25181-P, Winnipeg, MB, R2V-4C8, 
Canada, (800) 667-WiILD. 


With more that 3,000 miles of marked 
and groomed snowmobile trails, Montana 
is the top snowmobile destination in the 
country. This year’s Montana Snowmo- 
biling Guide gives specific information 
on the groomed trail systems. Other sec- 


tions provide a windchill danger chart and | 


avalanche safety information, winter pho- 
tography tips, and Forest Service cabin 


| rental referral. The Guide also provides | 


information on winter wildlife watching, 
Yellowstone and Glacier National Parks, 
ghost towns, getting into the state, and 
getting around the state. For a free copy, 
call (800) 541-1447. 


Whistler Photography Workshops has 
announced their 1993 schedule. Work- 
shops in adventure, landscape, nature, 
stock photography and technique are 


Show, sell & receive 
awards for coastal water- 
fowl, wildlife, seascape 
and landscape pho- 
tographs at the 
WINGS'N WATER 

/ FESTIVAL, Wetlands 


Institute, Stone Harbor, 
NJ September 18&19, 
1993. 8000 attendees in 
1992, 25 juried photogra- 
phers. Call for informa- 
tion: (609) 368-1211 
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DISCOVER THE 
WORLD ON 
PHOTO-JOURNEY 


MEXICO'S COPPER CANYON 
‘a 
NATIONAL PARKS OF COSTA RICA 
a 


«and more.... 


JOURNEYS ETC. 
Incorporated 
313 South Robertson Blvd. Suite P 
Beverly Hills, CA 90211 
(800) 924-JRNY (CA) (800) 282-8934 


Offering geil year round tours and 
workshops throughout the U. S. 
Specializing in wich ries for more 
personal attention. Taught by established 
pros. Numerous genes available, 
includeing Wildlife Model Workshop: 
January, June and October. 


Want the best, Contact Us!! 


s in 


RE 


dgo9b8 
Fax: (303) 932-2622 


PHOTO TOURS 
with Robert Winslow 
Photograph: 


Elephant * Cheetah « Lion 
Leopard ¢ Desert Eviron 


Sept. 25-Oct. 9 * $3,795 


1-800-943-8917 
NATURAL HABITAT WILDLIFE ADVENTURES 
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AMAZON 


Travel the Amazon by small riverboat. 
Various departures in 1993. 11 days. 
BRYAN WORLD TOURS 
1-800-255-3507, 
P.O. Box 4156-OTP, Topeka, KS 66604 


ye eS ee ee Se ee a Se er OS Oe 


NATURE ONE PHOTO TOURS 
SMALL GROUPS © PROFESSIONAL INSTRUCTION 


“WE SPECIALIZE IN WILDLIFE UP CLOSE, VERY CLOSE” 


JON PHOTOGRAPHER JOHN FiNiEY FOR AN ExoTING Ur Close ADVENTURE 
1993 

Vermont in Winter, Birds of Prey... 
Ding Darling NWR, Sonibel, FL ..... 
Wildlife of Montana in Winter, Up Close* 
Harp Seals of Gulf of St. Lawrence® 00.0... 
Gray Whales, Up Close, British Columbia* 
Vermont in Spring, Birds of Prey ...........:c0ss0+ 
Grizzly Bears, Up Close, BC*:Limit 4 Persons........ 
Grizzly Bears, Up Close, BC*:Limit 4 Persons... 
Nantucket island, Mass. 
Galapagos Islands, Equador* wi 3 
Alaska's Coastal Trip, Inside Passage* --» dune 13-18 
Alaska's Pribilof Islands. Up Close® .........:..ecesessscseeseees Sune 20-26 
Alaska's Brown Bears of Katmai, Up Close* «. June 27-July 1 
Newtoundland "Dancing with Whales**....... seduly 9-16 
Newfoundland "Dancing with Whales** cvseduly 16-23 
Helicopter Hiking Canadian Rockies, BC* August 6-10 
MooseEscapades, Up Close Maine® ......... <seeeeeAwguat 13-17 
Pulfins & Other Seabirds, Newtoundiand* «August 19-26 
Wildlife in the Canadian Rockies, Up Close* September 5.10 
Gray Wholes & Killer Whales, Up Close, BC* September 12-16 
Bald & Golden Eagles, Up Close, BC*....... September 18-21 
Wildlife of Montana, Up Close* September 23-28 
Wildlife of the Grand Tetons* October 16 


OUR TRIPS ARE ADRENALIN PUMPERS 


“DENOTES TOURS ONLY. PROFESSIONAL INSTRUCTION 
1S AVAILABLE ON ALL TOURS 


vensnnarwory 22-25 
von February 5-11 
February 23-28 


May 16-19 
«May 23June 1 


CALL OR WRITE FOR '93 SCHEDULE: 
P. O. BOX #531 HADDONFIELD, NJ 08033 
609-427-9223, 800-659-9718 
FAX: 609-427-9139 
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OUTDOOR GEAR 


We're a Mail-Order OUTLET STORE 
selling Name-Brand outdoor clothing and 
equipment at INCREDIBLE prices. 
SATISFACTION GUARANTEED 
Save on Names like... 
New Balance Marmot 
Hanes ° Asolo _ Sierra Bean 
Sportif USA —_ Hind And more.. 


Call or write for a FREE catalog: 
SIERRA TRADING POST 
5025 Campstool Rd. 

Dept. OTP0493 
Cheyenne, WY 82007 


(307) 775- 8000 fax (307) 775-8088 
» Circle #98 on Reader Service Card 


Lowe 


PHOTO EQUIPMENT/SERVICES 


OAK FRAMES 


nk AND MATS AT WHOLESALE PRICES. 
| NO MINIMUM ORDER. 
CALL FOR FREE CATALOG. 


CHOP SHOP « 1-800-345-3576 
» Circle #99 on Reader Service Card 
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TRIPS, TOURS 


& WORKSHOPS 


held in the spectacular mountain setting 
of Whistler Resort, British Columbia, 
Canada. Most workshops feature a field 
trip, up Whistler or Blackcomb Mountain, 
and some include heli-hikes to remote 
mountain lakes and meadows. Quick 
turn-around E-6 processing available. For 
more information and dates of trips, con- 
tact Whistler Centre for Business and the 
Arts, P O Box 1172, Whistler, BC VON 
1B0, CANADA, (604) 932-8310. 


Phototours to Mexico’s Grand Canyon, 
also called Copper Canyon, are being 
conducted by Joe Carder Tours. These 
tours are perfect for the traveller who 
appreciates having his own photography 
instructor and bilingual guide. Dates for 
1993 are March 29 thru April 6, April 17 
thru 27, and October 16 thru 26. For fur- 
ther information and a detailed itinerary of 
the tour, contact Joe Carder, 6470 N. 
Tierra Cataline, #96, Tucson, AZ 85718, 
(602) 577-6453. 


Lis] Dennis is conducting a six day work- 
shop to Santa Fe May 8-13; Sept. 18-23, 
25-30. The trip includes lodging with a 
continental breakfast, several lunches and 
dinners, a photo daytrip to Taos, and 25 
hours of instruction and three critiques. 
Curriculum for the Travel Photography 
Workshops includes overcoming inertia, 
photographing people, handling color, and 
going pro and stock photography opportu- 
nities. For a color brochure on the Work- 
shop in Santa Fe, write to P O Box 2847, 
Santa Fe, NM 87504-2847; (505) 982- 
4979. For information on Travel Photogra- 
phy Workshop Tours with Lisi Dennis to 
Guatamala and Provence, contact: 
Waters Travel, 888 Seventeenth St., NW, 
Washington, DC 20006; (800) 296-0071. 


3%X5 .25 each 
5 

3xio ANALYZED 

11X14 5 each 


4x6 49 each** 
FREE Photo keychain ae order! 


SUPER SPECIAL 
.85 each 
Each negative video analyzed 


Wal. prts $ .20 each* 
VIDEO 
‘ e each 
for color and density. 


Include $3.00 shippin: &, 
handling with each o 


*Min. of 4 wallets per neg. 

**From 35mm eae only. 

Color 35mm/ 120/220 menreren 2 only. 
Cash-Money Order-Credit Card 
(name-numb-exp) VISA-MC- DISC. 


THE Seer SHOP 
OTT rUMWA IA 52501 
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SOLID OAK FRAMES 
AND MAT AT WHOLESALE PRICES. 
NO MINIMUM ORDER 

ALL SOLID OAK 
5x7 $2.85 
8x10 $3.85 
11x14 $6.25 


16x20 $9.95 


CALL FOR FREE CATALOG 
All frames include glass backing, 
hanger and shrinkwrap 


QUALITY FIRST FRAMES, INC. 
1-(800) 352-7337 
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Attention Photographers 


Model's Portfolio Special! 


12 - 8x10 


Additional Services Available 
Call or write for information and price lists 


KELLY COLOR 


Box 576 Dept. PP 
inton, NC 28680-0576 
(704) 433-0934 
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USED PHOTO EQUIPMENT 


Specializing in large format and darkroom equipment 
PHOTO*GRAPHIC SYSTEMS 
412 Central SE ¢ Albuquerque, NM 87102 
Phone 505/247-9780 © FAX 505/243-4407 
Send tor 50+ page c equipment 
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Data-Slide 


alalogue of used phot 


improves Planning & Presentation 
@ Accepts Labels or Handwritten Notes 
@Lift-In-Place or Remove for Reference 


Box of 100 Fy 
$D495 "wsss.00 DASE 
Shipping . Eas' 
WIRES. ADD $1.25 Fort Atkinson, WI 53538 
SALES TAX. (414) 563-8208 
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SUN AND MOON SOFTWARE 
¢ Azimuths/altitudes, rise/set times, phase 
* Detailed daily output, multi-day charts 
* Worldwide locations. IBM compatibles 


USED BY MANY PRO PHOTOGRAPHERS INCLUDING 


TOM BEAN, JEFF GNASS, ART WOLFE... 
SUNTRACKER -« (206) 644-0077 
4439 189 PI. S.E., Issaquah, WA 98027 
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CUSTOM 


DARKROOM 
SERVICES 


106 Partition St., Saugerties, NY 12477 « (800)695-0028 
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CYCLOPS 140 


THE 
Ultimate 
IN 120-220 
PANORAMIC 
CAMERAS 


f: 2.8-32 


1/250-15 SECONDS 
140° FIELD OF VIEW 
21 SHUTTER SPEEDS 


WW + 16640 So, 104th Ave. » Orland Park, IL » 60462 USA 708/403-7576 
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Send me a FREE copy of the 
Light Impressions 
Visual Resource Catalog! 


Quam IMPRESSIONS 


Dept. 813R, 439 Monroe Ave., Rochester, NY 14607 
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EDUCATION/SCHOOLS 


Wilderness Survival School 
_ a 


Primitive & Modern Skills 


7 Day Courses T C 


500 Acre Private Training Preserve 
All Meals & Accomodations Included 
Certified Instructors-Summer & Winter Courses 


Free Brochure 
Write To: 
Wilderness Training Center 
RR2 Box 168 Dept OT 
Chanteaugay, NY 12920 


518°497°3179 
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Training in Photographic 


TECHNOLOGY 


Ohio Institute of Photography & Technology (OIPT) 
trains students for a photographic career through 


specialized education. This training focuses on 
combining technical and creative skills. 
Associate Degrees and Diplomas are available 
in the following majors: 

«Commercial Visual Communications 

¢ Portraiture * General Applied 

* Corporate * Photo Lab Technician 

* Biomedical (Diploma only) 
For more information, call or write: 


Ohio Institute of Photography 
Ol} & Technology 
— Dept. 18 * 2029 Edgefield Road 
— T Dayton, OH 45439-4984 © (543) 294-6155 


OH Reg. #72-11-0344T Accredited Member of CCA 
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Slot canyons of northern Arizona are meta 8 eculrewes of red Naveie sandstone. 
eis an reservations. 


Most are hidden in the deserts and on 


| AMERICA NEWSLETTER tells you WHERE, WHEN, and HOW to pponcaren 
recommendations on camera gear, film, lodgings, and ek hg e details on 
Antelope Canyon and Buckskin Gulch areint 
photograph a professional nature photo: dn skp Calltoll-free now. Start your sub- 
scription with theissueon HIDD 
$30 per year — bimonthly — Call 1-800-GET-FOTO and charge it. 


america 
newsletter 


NEWSLETTERS/GUIDES 


FULLY APPROVED UNIVERSITY DEGREES! 
Economics home study for Bachelor's, Master's Ph.D. 
fully approved by the California Superintendent of 
Public Instruction. Prestigious faculty counsels for 
independent study and life experience credits (5000 


enrolled students, 400 faculty). Free information- 
Richard Crews, MD (Harvard), President, COLUM- 
BIA PACIFIC UNIVERSITY, Department 3PI4, 1415 
Third Street, San Rafael, CA, 94901. Toll free: (800) 
227-0119; CA: (800) 552-4422; or (415) 459-1650 
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REAL ESTATE 


PICTURE PERFECT 
> MONTANA--— 
20 ACRES from $12,900 


« 


r 


Spectacular unspoiled beauty awaits you! 
Camp, hike, explore, more. There's lots to 
do & see. A camera lover's dream! Easy 
financing, low down payment. 

Call for a FREE COLOR BROCHURE 
VOID WHERE PROHIBITED « YELLOWSTONE BASIN PROPERTIES 


1 -800-252-LAND In Montana, call 


1-406-587-5469 
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SHOOT ON 
YOUR OWN 
PRESER\ 


ACT NOW - SAVE 100’s! 
For your own private 
shooting grounds call 


813-347-2211 
1-800-532-CAMP 


~ 


AMERICAN CAMPGROUND MARKETING, INC. 
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olated Ind OTOGRAPH 


h them with 
is newsletter, written by 
N DESERTCANYONS. Our fourth year. 


Explore North America's great wonders with this 


new quarterly newsletter. Includes great photo- 


graphs, ideas for capturing the best images, trip 
Planning, accurate and detailed maps, trail guides, 
site histories, and detailed accounts of uP % ri- 


ences. One year (4 issues, 16 pages eac 
Write or call today for more information: 
NORTH AMERICAN PHOTO ADVENTURES 
1670 Green Oak Circle * Lawrenceville, GA * 30243 
(404) 995-8982 phone/fax 
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ci 
Send for the essential 275 page TRAVELER'S GUIDE 
$16.50 PP, Also, FREE INFO, On-Your-Own Discovery 
Tours and 2 week Workshops on a 12 passenger yacht. 
Travel, PO. Box 1220 
San Juan Bautista, CA 95045 @ (800) 969-9014 
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The newsletter 
T ée ; for nature 
photographers 
R Gul [fovle who want to sell 
their pictures. 
eport For detalis: 


AGaEditions, Inc., Box P, 142 Bank St., 
New York, NY 10014 
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GPU SHE Ore A 
P.O. Box 4517 
Santa Clara, CA 95056-4517 


SPECIAL OFFER! 


SAV 
$29.95 EW 
14) 


Exp. Date 8/30/92 5 ROLLS OF COLOR 
PRINT FILM PROCESSED & PRINTED 
5 COLOR ROLL 36 EXP. $29.95 
5 COLOR ROLL 24 EXP. $24.95 


¢ FULL SERVICE CUSTOM COLOR & B&W 
¢ £6, C41, AND B&W PROCESSING (135, 120, 220) 
¢ 35 MM SLIDE DUPES, PRINTS FROM SLIDES 

¢ MOUNTING & FRAMING 

© COLOR & B&W ENLARGEMENTS, REPRINTS 

© NEXT DAY SHIPPING AVAILABLE 


SEND FILM TO: 
TODAY’S IMAGE, P.0. BOX 4517, 
SANTA CLARA, CA 95056-4517 

CALL FOR MORE INFORMATION 


1-800-872-6222 


Name: 1 

Address: 

City: State: Zip: 

| 5-36 exp. $29.95 5-24 exp. $24.95 | 
Shipping $3.00 


i i oe hast sie 


LIMITED OFFER 
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BOOK REVIEWS 


BY KATE MUSICK 


The Cousteau Society 
AN ADVENTURE IN 
NEW ZEALAND 


a 


An Adventure in New Zealand 


by The Cousteau Society 

Simon & Schuster Children’s Books 

45 pages, $14.00 

Rare photographs from the Cousteau 
expedition to New Zealand take readers 
on a close-up tour of this beautiful, dis- 
tant world. This book delves into the 
rare environment and its animals, such 
as the elephant fish and the flightless 
kiwi bird. Again, the audience for this 
book is the adolescent reader. 


Mallards 

by Scott Nielsen 

Voyageur Press 

144 pages, $35.00 

Nielsen has captured a vivid portrait of 
the mallard’s annual cycle of living and 
renewal, from nesting to migration. The 
accompanying text and stunning pho- 


SGQOTT 


NLELSEN 


tographs introduce readers to the most 
common waterfowl species in the North- 
ern Hemisphere. 


Colorado’s Fourteeners: 

From Hikes to Climbs 

Gerry Roach, Fulcrum Publishing 

249 pages, $15.95 

This guide covers 197 routes on 55 
peaks over 14,000 feet of Colorado 
mountains. Gerry Roach’s guide is writ- 
ten in a clear, concise and accurate man- 
ner, and describes many alternative 
routes on the easier fourteeners. Each 
route is given a difficulty rating, each with 
Grade, Class, and Snow Steepness. 


Shetland: Land of the Ocean 

written by Colin Baxter and Jim Crumley 
Colin Baxter Photography Ltd 

120 pages, $45.00 

The northernmost point of Great Britain, 
Shetland, is the subject of Colin Baxter 
and Jim Crumley’s latest book. Shetland 


lies just 200 miles off the coast of Nor-’ 


way to the very north of Scotland. Bax- 
ter’s vivid photographs and Crumley’s 
lyrical text display the landscape, light, 
wildlife and history of this unique land. 


Along the Colorado Trail 

by John Fielder & M. John Fayhee 

Westcliffe Publishers, 112 pages, $29.95 
The 470-mile trail connecting Denver 
and Durango, Colorado serves as the 
subject matter for this wittily written and 
superbly photographed book. Fayhee’s 
writing is humorous and serves as an 
interesting accompaniment to Fielder’s 
breath-taking photos of the many land- 
scapes to be seen in Colorado. 


Faces of the Eastern Shore 

by Frank Van Riper, Quesada House 

108 pages, $19.95 

Photographer Van Riper has captured 
the true nature of the people who make 
the Eastern Shore their home. This book 
is made up entirely of black and white 
photographs, which, along with the 
accompanying text, give a vivid descrip- 
tion of life on the Delmarva Peninsula. 


The Wilderness Companion: 

Reflections for the Back-Country Traveler 

by David Backes, NorthWord Press 

112 pages, $6.95 

For those of us lucky enough to have taken 
a walk through a deep, rich forest, or float- 
ed a canoe down a meandering river, poet- 
ry only seems natural as a way to express 
the moment. David Backes has collected 
the thoughts and wisdom inspired by such 
wildemess journeys. Writers from Thoreau 
to Edward Abbey and Barry Lopez, from 


Annie Dillard to John Muir and Sigurd 
Olson all make this book a wonderful com- 
pilation of writings created by nature. 


Antarctica: The Last Unspoiled Continent 
by Laurence Pringle 

Simon & Schuster Children’s Books 

56 pages, $15.00 

This book serves as an excellent source 
to learn more about the history, explo- 
ration, geology, climate, wildlife, and 
ecology of Antartica. Written for young 
readers, this book talks about the conti- 
nent that holds clues to our past and 
possible solutions for our future. 


The Garibaldi: Fish of the Pacific 

by The Cousteau Society 

Simon & Schuster Children’s Books 

27 pages, $12.00 

This book is written for very young read- 
ers, and explores the life, environment, 
and neighbors of the Garibaldi. This 
unique fish lives in the kelp forests of 
the Pacific Ocean, and serves as a 
wonderful star for this book. 


Water’s Way: Life Along the Chesapeake 
photographs by David W. Harp 

essays by Tom Horton 

Elliott & Clark Publishing, 132 pages 
Through vivid photographs and stirring 
prose, this book serves as a great por- 
trait of the romantic and rugged area 
simply known as the Bay. Water’s Way is 
neither strident nor sentimental, but 
instead shows a fundamental respect 
for the Bay that is a key to its survival. 


WATERS 


PHOTOGRAPHY BY DAVID W. HARP « ESSAYS BY TOM HORTON 


The market? The stock photo market. The 
investment? You've already made most of it: your 
cameras, lenses, film and processing. Your negotiable 
instruments? The hundreds, maybe thousands of 
photos you have taken and developed over the 
years. Further investment necessary? Only $29.95, 
(plus $3. shipping.) Without a trip to Wall Street! 


With today’s economic conditions, everyone 
needs a couple of extra bucks. Do you know that 
advertising and publishing are historically two of the 
few recession-proof industries? People just like you, 
continue to read and act as consumers; ad agencies 
continue to advertise products both old and new, 
and special interest publications continue to prosper. 


Faced with diminished production budgets, 
more and more commercial users of photography 
turn to the stock photo market rather than utilize 
other costly photo services. This great need for stock 
photos has led to the proliferation of "stock houses,” 
clearing agencies for millions of dollars’ worth of 
.photos every year. 


Many serious amateur or semi-professional 
photographers have suddenly found their work to 
be in high demand and worth more than they could 
have ever believed. They sold photos that were sit- 
ting in files, gathering dust. Most didn't realize that 
the stock photo market is the fastest growing seg- 
ment of today’s graphics industry! 

The problem is, unless you're a professional 
immersed in the business and well acquainted with 
agency contacts, you don't know where to begin the 
process of turning photos into dollars. Commercial 
users can't contact you — you have to know where 
they are and how to seek them out. For anyone who 
has the wish to turn their art into profit, some basic 
information is necessary. First you'll need to see 
what kinds of photos and subjects really sell in the 
stock photo world, and next you'll need the names, 
numbers and procedures of potential buyers. 


Gould Trading now offers you the key to open- 
ing the door to the lucrative and rapidly growing 
stock photo market. This two-volume package leaves 
no stone unturned, providing you with the key infor- 
mation that could bring you thousands of dollars in 
income this year! Both volumes are written by suc- 


PHOTO FROM PHOTOGRAPHY BEST SELLERS BY MARK KELLER 


Best Seller # 61. Total Sales: $12,880. Times sold: 33. 
Average Annual Sales: $2,576. Average Sale Price: $390. 
Highest Single Sale: $2,250. 


HOW TO MAKE A FORTUNE IN THE MARKET 


(AND YOU'VE ALREADY MADE THE INVESTMENT) 


¢ 


cessful working professionals who know what it takes 
to reap the rewards that the stock photo market offers. 


You'll start with Photography Best Sellers, 120 
amazing color photographs that have been sold over 
and over again. It's astonishing what kinds of subjects 
sell for up to $75,000... One cloud shot has been sold 
156 times, netting it's creator even more than that! 


Authored by James Ong, president of Four By 
Five, a top photo agency, Photography Best Sellers 
not only shows you what kinds of subjects sell, each 
photo is also accompanied by a description of where 
and how it was used, its sales record and a descrip- 
tion of why it has that certain successful "look." 


Critical raves for Photography Best Sellers came 
from Modern Photography, A rare insight into the quali- 
ties that make a good stock photo...," and Herbert Kep- 
pler, publishing director of Hachette magazines, "A 
brilliant concept. A photographer studying the subject 
material... should be able to raise his/her stock photo 
income considerably." 

The photos in this volume have earned their 
owners hundreds of thousands of dollars in royal- 
ties...you may have similar shots that are ticketed 
for extra-ordinary success! If you are motivated by 
money, this volume will get you searching through 
your photo library today. 


Once you've seen the kinds of photos earning 
photographers top dollars, the second volume, The 
Photo Marketing Handbook will give you the knowl- 
edge and tools to turn your photos into immediate 
income. This 228 page guide covers every aspect of the 
photography business. A truly invaluable reference 
work, it was written by top working photographers. 


The Photo Marketing Handbook was enthusi- 


Best Seller # 16. Total Sates: $26,710. Times sold: 29. Average Annual Sales: 
$4,452. Average Sale Price: $921. Highest Single Sale: $8,000. 


astically reviewed by Shutterbug, "An 
amazing amount of invaluable infor- 
mation..."; Peterson's Photographic, 
“All the detail one has to know to sell 
photos worldwide..."; and Outdoor & 
Travel Photography, "Information that 
any career-minded photographer 
should arm themselves with...!" 


The Photo Marketing Hand- 
book will take you through every step 
of the marketing process and offers 
information on how to price your 
work; how to negotiate contracts and 
fees with agents and publishers; list- 
ings of all potential markets from 
advertising to posters, calendars and 
photo books; national and internation- 
al directories for stock agencies, pub- 
lishers, galleries, newspaper markets 
and much much more! Also included 
are all the necessary forms and releas- 
es to enable you to start making money immediately. 


PHOTO FROM PHOTOGRAPHY BEST SELLERS BY ROBERT LLEWELLYN 


You can put the advice of experts to work for 
you by owning these two acclaimed and invaluable 
full-sized volumes. Order today to receive both 
books, and soon you will be on your way to realizing 
the dream of a lifetime - the publication of your pho- 
tographic work. We can't guarantee you millions, but 
if people have admired your work behind the lens, 
you owe it to yourself to take advantage of the spe- 
cialized information contained in Photography Best 
Sellers and The Photo Marketing Handbook. 


PHOTO FROM PHOTOGRAPHY BEST SELLERS BY ROBERT LLEWELLYN 


Best Seller # 5. Total Sales: $48,042. Times sold: 151. 
Average Annual Sales: $8,007. Average Sale Price: $318. 
Highest Single Sale: $1,250. 


ee 


Total: 
If paying by credit card: exp. date 
[-] Mastercard [_] Visa [_] Discover 


CREDIT CARD NUMBER 


SIGNATURE 
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GOULD TRADING - 7 EAST 17TH STREET * NEW YORK, NY 10003 
US & CANADA 800-367-4854 + FOREIGN. 212-243-2306 * FAX 212-243-2308 


Yes! Please rush me sets of Photography Best Sellers and The Photo Marketing Handbook at $29.95 
per set (plus $3. shipping). NY residents please add sales tax. 


SHIP TO: 


NAME 


ADDRESS 


ary STATE 


ZIP CODE 


TENBA 


Lens 
Protector 
Divider 
System 
Camera Bags 


Resistant 


Tenba provides you with the best 
designed dividers available. Each 
divider has four pairs of double hook 
tabs to anchor in eight places against 

force from any direction. 


Canon 


i-/ 
-—~— - 


For Protection 


Only Tenba bags offer the unique 
LPDS™ dividers that provide your photo 
equipment with complete and secure 
protection. Your camera with a long lens 
attached will be protected against shock 
and abrasion on all sides, top and below. 
Against Shock 


Petersen’s PHOTOgraphic Magazine 
tested our bags for shock resistance. 
Their tests showed that Tenba bags 
protected camera equipment even when 
dropped from a height of 20 feet . 


Dependable 


So unique and so revolutionary is our 
Lens Protector Divider System there is a 
patent pending on our design. For the 
best available protection for your camera 
and expensive photo equipment your 
choice should be Tenba. 

Tenba makes over 100 kinds of photo equipment cases . At 


least one is right for you. Call or write: Tenba, Dept. LPDS: 
OT292, 503 Broadway, New York, NY 10012 (212) 966-1013 
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‘We accept mail and foreign orders. We import. We export. Send check or money order. 
24 Hours FAX AND FAX ORDER LINE 1.212.463.0093 WHOLESALE DEPT. 1-212-924-8660 


*Orders onl 


ing - 7** Ave. and 13** St., N.Y.C. 


(212) 675-8600 


NTAX PZ10 8 PIECE OUTF: 


Wide Angle Lens 
Set. Only 29.95 
With a Purchase of 
any Video Camera. 
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very Dest price and ask for Kirk. our Video 
SYSTEM ALSO 
AVAILABLE! 
CONTAX / YASHICA 


St) v.00 printers as well as the stil videos trom 
1] Sony, Canon, Panasonic, etc. Call for your 
Specialist and he will save you MONEY 


‘69% 


For Most 35mm SLR's 
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ile Slide Copier 
Zoom 


Cambron 
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Versat 


Telephoto 
2X Tele Lens for the 500mm 
Telephoto converts the lens 

to a 1000mm Su; 
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Telephoto Pens. 3495 
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UNDER WATER 


, Buy, Trade 
Call Danny Lang at 212-675-0600 


collectable Photo Equipment 
We Sell 
. SHD Lic # 


All items in our ads are Brand New unless specifically 
selection of 


described otherwise. However, we maintain a Huge 
inventory of Used Equipment. We also have a large 
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Konica, itterd and Kodak Films Are 
‘Available Call For Detaits! 


Tele Converter 
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Tokina 
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Make $10.00 
in ONE MINUTE: 
Model IV (4 IDs) $499.50 


ID and Passport Pictures! 
Model! II (2 Passports) $489.50 


Earn Plenty of money 
ime. Part Time. Side Line. 
Invest a mere $500 


2 or 4 Pictures with one Exposure! 
takin 
Full 


and Passport Cameras 
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of all your lenses 
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Light 


Professional 


Three-Way Li 
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® Flash Exposure 
® Reflected Li 


® incident 
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Minolta 
Maxxum 
$8995 


Tubes 
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"Cam 


al Body 


yaaa Lenses 
Universal Screw Mount 
® internal CdS Meteri 

@ $50 Merchds. Certificate 


5mm Single Lens Reflex 
© Self Timer @ All Meta 


@ 58mm F/2 Automatic Len: 


@ Interchan: 


S 


ve. and 13th St., N.Y.C. 
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TopRated 


CALL 


lili 


aS it2a5 


Top Quality Seven Element 2X. . only $89.95 


Low-low Cambron Price. 


idually Automatic 


Triple Power (3X). 


Exposure Meters 


For Macro Photography 


ONICA HEXAR 
waa © Set of 3 Different Lengths 
a4 @ Indiv: 
Binoculars 
FUJI FUJINON 
CELESTRON, JASON 
LEITZ LEICA TRINOVID® 
MINOLTA BINOCULARS 
NIKON BINOCU! 
PENTAX BINOCULARS 
STEINER BINOCULARS 
SWIFT BINOCULARS 
ZEISS BINOCULARS 


3 
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a 
8 
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ro 
3 
3 
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Extens 


@ Use singly or combined 


Reispsencss’ 3 


319.95 


(E08 100) 
50 CANON EF-M 168.95 


STORE HOURS WEEKDAYS 9-6 SUNDAY 10-3 
354.95 


14959 


and 13th Street - New Yerk, N.Y. 10011 + Tel 
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‘10d (4°)-200mm (f°) F253 men 
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OPTIC ER CAMBRON 


Special Trades’ 
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Cambridge Camera Exchange, Inc. 
Cambridge Camera in the Cambr 


Electronic Flashes 
Projectors, Viewers 


my 2 
‘Toma (3°) 128mm (5) FS 


qui 
Call Out Leica Expert 

LEICA Collectors Cameras 

and Accessores jvanabie GALL 

LEICA R6 With 28-70 


LEICA 


7th Ave. 
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CHICAGO'S OLDEST wee TE 
PHOTOGRAPHIC STORE oe 
OUR 93rd ANNIVERSARY WZ aMI a 


= Ew y, ep 


cau rou FREE 1-800-421-1899 


FROM.” ALL 50 STATES * PUERTO RICO * ALL CANADA 


Nikon we are 


The Nikon F4 — NIKON . 
The New Tool ExPERTs! WE STOCK: 


o mee ee NIKON Gee 
a= INVENTORY!! LENSES = 


CALL FLASH 


FOR OUR | 
*¢ Choice of Metering Systems — LOW PRICE U N ITS | = 


Matrix, Center-Weighted or Spot 

° Full information, virtually 100% 

coverage Viewfinder and High Nikon 
Eyepoint © Solid aluminum-alloy 

diecast body ° Fast operation — 

up to 1/8000 second and 1/250 

Flash Sync. ¢ Matrix Balanced 

Fill-Flash ¢ Full Nikon lens and 

system compatibility 


ALL NIKON ITEMS INCLUDE NIKON INC. LIMITED WARRANTY ALL AT OUR LOW PRICES! 


93rd ANNIVERSARY 


NEW IN STOCK: N 90 BODY SALE ITEMS 


NEW "D" ZOOM LENSES (LIMITED QUANTITIES) 


CENTRAL CAMERA HAS BEEN S NEW NIKON ITEMS 
A PHOTOGRAPHIC RETAILER SB 25 FLASH SB16A FLASH $249.00 


FOR OVER 92 YEARS. WE RS NIKONOS SYSTEM SB16B FLASH $229.00 
HAVE EMPLOYEES WORKING 120mm f4 (IF) MEDICAL NIKKOR SET 
OUR COUNTERS AND PHONES 300mm f2.8 D AF-I #983 $1298.00 
WHO PROBABLY TOOK CARE CONSUMER ita ciaernaRYAtasenr: alae eescoaet 135mm f2 AF DC NIKKOR — $875.00 
OF YOUR PARENTS AND FOR YOUR PROTECTION WE THOROUGHLY INVESTIGATE —30C...1m (2.8 ED IF N 

THE VALIDITY OF CREDIT CARD ORDERS. 


GRANDPARENTS. PERSONAL CHECKS WELCOME, BUT musT ciEAR #1945 $3095.00 


BEFORE ORDER IS SHIPPED. 
C.D. CASH OR CERTIFIED CHECK. UPS. OMY. 35-200 f3.5-4.5 AIS $750.00 
28-70mm f3.5-4.5 AF 


#1957 $325.00 
& 
Miledhe Ps: Crarone: £450 SB21A MACRO FLASH SET 
IN STORE PRICING MAY VARY. #4701 $385.00 
: é THIS AD SUPERCEDES ALL PREVIOUS ADS. 
STORE HOURS "5 Since ES ae” WE ARE NOT RESPONSBLE FOR TYPOGRAPHICAL WE STOCK EL NIKKOR LENSES 
MONDAY-FRIDAY — 8:30-5:30(CT) — MANUFACTURERS’ USA. WARRANTES WE STOCK NIKKOR LARGE FORMAT 


SATURDAY : :00(CT) 
SUNDAY PRICES ARE SUBJECT TO CHANGE jin you ror vow oor LENSES 


Make a Resolution to 
Get the Best—Nikon. 
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INFORMATION: 
(212) 807-7474 


PHOTO-VIDEO 


CUSTOMER SERVICE: 
(212) 807-7479 


RUSH OR OVERNIGHT SERVICE AVAILABLE (extra charge) 


TOLL FREE ORDERS 


FAX: 
= DISCOVER 
omnes 
119 West 17th Street, New York, NY 10011 (Between 6th & 7th Ave.) 
Store & Mail Order Hours Sun 10 — 4:45 » Mon & Tues 9 — 6 * Wed & Thurs 9 - 7:30 « Fri 9 - 2 


AMERICA’S NUMBER ONE PROFESSIONAL PHOTO 


DEALER CARRYING A FULL LINE OF THE FOLLOWING 
PRODUCTS, AND MORE, AT THE LOWEST PRICES 
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MONO-BALL 
Nikon 
Nikkor W 


novatron 


OLYMPUS 


Panasonic 
PENTAX 


Photek 


P| C “PRO” 
EPolaroid 


ES QUANTUM 


Rodenstock 
Rolle! 

raSCO 

SONY 


SEACSEA 
SEKONIC 


>. SIGMA 


SINGH-RAY 
SLIK 
SUNPAK 


@tamrac 
TamRON 


TENBA 
TIFFEN 


t Tokina 
TOYO 
Vivitar 
WISTA 


SZERO 
HALLIBURTON 


"THE CALL IS FREE, THE SERVICE IS PRICELESS !" 


SUPREME CAMERA & VIDEO 2123 UTICA AVENUE BROOKLYN NEW YORK 11234 


UNRESTRICTED 
SUPREME 
CANADIAN DUTY 
FREE POLICY: 
Supreme will ship your cam- 
ena on camcorder onder un- 
conditionally DUTY FREE ro 


oa aera alas WE WELCOME CANADIAN TOLL FR ALLS 1-800-241-2661 ae 
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las te ta ded CALL F4S 90.6 


| PENTAX 


GUARANTEE 


HODJIU diouvT1od 


3500 Xi Flash | Oe Saaire re L = Usutenska\ 
2000 Xi Flash saute. S49. -80, pijes 10m 105, Tazo. 100-300 
im Xi Ker ya - oe Flashes _ N 
25-80, aie 80-200 AAS Ses bab 3 
100-300, 95:200-5 5 CALL SB24 Flash oe 
CL Rated Best Camera Innovation All Nikon Lensés & Accessories In Stock 


CANON MINOLTA fig NIKON [3M OLYMPUS PENTAX 


Smile Taker : 

One Touch 200 84.95 

Zoom Touch 500 ... 164.95 

Zoom Touch 600 .... CALL | Super Zoom 3000 . 219. 95 
Zoom Touch 800 .... CALL | Super Zoom 330 .... 199.95 
Nikonos RSAF 

Nikonos V 


~ MINOLTA ~— NIKON — OLYMPUS 


VwoIs — SNNSWYS 


* SIGMA LENSES IF YOU DON’T SEE WHAT YOU WANT, CALL!! 


KODAK C3 CHINON RICOH Z om 
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Mirai Zoom III . B 28mm Wide Angle 
PHOTO CD PLAYER | NEW! Genesis IV Tru-Zoom B 300mm Tele. 


IN STOCK Genesis III i Ultra-Zoom B Macro Close up. 
PCD-250, PCD-850, PCD-5850 ! Pocket Zoom 70M-AF Ultra-Dual ... 


~ FUSI - 


MINOLTA BT ha SAMSUNG PENTAX MINOLTA 
FREEDOM K-1000 AF 200 i PZ-10 ESCORT 


105i w/ 28-80 Lens* [Steere W/35-80 Lens” Strap, Case 
Strap, Case Battery, Strap [EB i Strap, Case Case w/ 28-80 Lens Battery 


Battery, Film ithi i Battery 299 95 $329 95 Extended Warranty 
$249.95 hadaauede 95 bi 
NIKON OLYMPUS CANON Wiive]mw SAMSUNG Me Sagt 
SPORTS IS-1 QD PHOTURA 105 P-30T REBEL SI 5Xi AF 1050 STYLUS 
TOUCH Strap, Case Strap, Case w/50mm Lens Strap, Case Strap, Case 
Strap,Battery Battery Tripod 160 SA Flash w/35-80 Lens* Battery 
Film 3 Year Warranty BR BCeaeneunm 4 Year Warranty w/ 35-105 Lens™ HRSARMCERGRYEE 5 Year Weneuvm 3 Year Warranty 


WICKS e $219.95 BlzeeEcad $419.99 


HITACHI 


VOU — N2dsaIL —- NOUWVL — IVdANNS 


CANON — CHINON — 


PLUS se ba oe MORE! 


ui ON EQUIPMENT ARE SUBJECT TO A RESTOCKING 
FEE, SOME UNITS MAY BE PARALLEL IMPORTS AND USA WARRANTY MAY BE ADDITIONAL. NY RESIDENTS MUST ADD APROPRIATE SALES TAX. EQUIPMENT iS SUBJECT TO AVAILAI . ELIVERY AVAILABLE UPON REQUEST. NOT 
SPONSIB RT YPOGR Al ERRORS > 


KIT3 
+ Camera Body 
+ Electronic Flash 
+ 28-70 Macro Zoom Lens 


hum Holder + Pro Strap 
* Lens Cleaning Kit Filter 


KIT 1 
+ Camera Body - Pro Strap 
+ 50mm Lens + Lens Brush 
+ Film + Elect. Flash 


KIT2 
+ Camera Body + Lens Brush 
+ 50mm Standard « Elect Hash 
28mm Wide Angle Lens + Shide Fim Holder 
+ 135mm Telephoto Lens + Gadget Bag 
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Mail Order is ow Busines 
Low Overhead : Lew Prices’ 


Canon EOS RT Nikon 8008 (801) 
Nikon 5005 

Nikon FM-2 

Nikon N2000 (F301) 
Nikon 6000 
Otympus OM88 
Pentax K1000 
Pentax P-3 

Pentax P30T 
Pentax SF-1 
Pentax PZ-10 
PZ-1 

Ricoh KR10 

Ricoh KRSI 

Ricoh KR1OM 
Vivitar V2000 
Yashica FX3 Super 
Yashica FX 108 
Zenit 12KP 


MINOLTA MAXXUM 


3 


For Phone Orders 
Exchange, Inc. 
chai 
43 Seventh Avenue @ New York, N.Y. 
We accept Discover VISA - Mastercard - Money Orders = Certified Checks “Mae? 


ex 1-860-221-9521 
nge, Inc. 
10011 


Send Orders to AAA Camera =~ 
For Information and Orders Call (1-212) 242-5800 
For Rush Orders Cail Mr. Deer @ 1-212-242-5800 
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Convert Hix Her oid Manual SLR 
to Auto Focus 


70-210 
Available tor most SLR 


— 
CAMBRON/KOBORON 
2028... 24969 28°28 99.69 
500 F8 9 69 

249.95 28-105 
i 


- 169.95 70-210 
28/200 F4 Super Comp 
100-500 15.6 Macro 
120-600 


ELICAR MACRO 
5528. 39969 902.5 


139.50 


1049 1089.50 1 1" 
599.95 654.95 9.69 


Side Trays tor Most 
European Side Pry 6.95 


Vivitar 3000 Proy 108 6 
Vitar S000 Pry 119.69 


KODAK SUDE PROJECTORS 
“4S 0 He 


£88 88 


6x6 of 6x45 Format 
Twia Lens Reflex 
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ELAN (100) 364 69 
EOS 10S Commemorative Kit 
Special Lenses tor EOS 


1428 
228 
BR 


‘Aap. Your Menolta Lens to Maxum 
Maxxum to Screw Mt 

Adp. Your Maxx. Lens to Nikon 
Ryko 490 149.69 Alton 602 


Pry 
BR 
28. 
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focusing magnityer 
ts finder 


$001 
+ Depth of fheld 99 69 
scale . 
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Infinity 3000 QD 
Zoom 330 

‘Super Zoom 330 Data 
220 Pano 


Zoom 210 149.69 210 Date 164. 
Zoom 230 ..173.69 230 Date .198 
Trip Panorama. 54.95 XA-3..99 


OLYMPUS LENSES 
35 399.13 


219.13 
184.69 
819.69 


= 
Dae 


Lit 
3 
a= 58 


Ky 
Seseze 
a 


2388 


34 
Exsssss 


eae 
gees 


8 
8 


& 
BRERSEZ BRRS 


PESFEe 
8 


rs 
2 


z 
Bs 


{ 


g eseiies 


; 
3 


2088 
i 
Fy 


ry 
2° 


External Battery Pak (EP-1) 
Expansion Card 
Expansion Card xi 
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New 3X Teleconverter 
for EOS Owners 
iY 


Cambron 2x Converter 
Tamron 2x Converter 
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65-200 59 
35-703 5 149 13 
.— DA. 99.69 


:eet fn _—*1319.69 For OM Owners! 


Mar 645 Pro 6 Preece Kit. 1199.00 
NEW 99.95 
7 9913 80-200 69.69 
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200 2.8 
1C201 189.69 


ts ioyournwon 29.69 
LENS CLEARANCE SALE 
tor NIKON OWNERS!! 
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MIRAIS 16495 MiRATS Oa 
Shootmaster Zoom Super ...1 
Try Zoom 159.69 Tru Zoom 00 
Uttra Duel 88.83 Utra eet 00 
Uttra Zoom 119.95 Ura Zoam OD 
FFSSD Limited 1 
KRS 9969 KRIOM 1 
Wireless Shutter Release 
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323.69 
6. 2679.00 


Canon FD to EOS 
Remote 20-160. 769.00 2x. 


] 
Ott Camera Shoe Cord 
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New 3X Teleconverter 
49 Cir Pol. 39.95 55mm 
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‘Above lenses for FUJI mt 
Other mts, may vary in price 
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174.95 
CALL 
139.70 


Bs 
219.95 


Orive 
Winder tor EMFGFG-20 


28 F2.8 49.69 
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BIS35 119.8 
2X Converter 
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69.69 35-200 
75-200mm F4.5 
2X Tele Converter 


Instant Pro 
Weathermatic Dua’ 
Weathermatic Dual Kit 
Weathermatic-A 
Freedom Vista 
Freedom Vista Date 
Freedom Zoom 65 
Freedom Dual C 
Freedom 70C 
Freedom Zoom 90 
Freedom Zoom Data 90 
Freedom 90C 
Freedom 105 
Freedom Tele 

NEW! Escort 
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Niionos V 
Nikonos 35 2.5 


| Nikcnos $8103 Fash 829.69 


Nkonos Vw 3525 
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$02-56 
SCREW MOUNT 


ew 
Yashica, Minolta, Konica, 
Pentax, Fujica for only 19.69 
‘Screw Mount to Roliei 
and Mam "3.69 


2X Converter 16.95 3k Converter 24 

2628 4995 3535 39.95 
13628 WSS B1535 95 
80200 F45 79.% 


LEICA 


R6 wi28-70 
RG Ht... 2029.69 
Leica RE 1149.69 
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Close Up Lens For Nakons 
RS CALL $8104 
CALL 2828 


SEA & SEA 
MAM I Complete Kit 


79.95 
Above lenses for Fuji mounts other 
mounts may vary m price 
2870 Maxx/Nikon 
70210 Max/Nikon 


TAMRON 


264.95 24mm 
400/4 


500 18 
28-80 


2x8 
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CANON 
49.95 99.95 


124.69 
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230 Body 
2870 ....11995 2885 
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KALIMAR SOZ56 

Mega Zoom 105 
Zoom Capton 

NEW Photura 135 
Photura 135 Caption 
PHOTURA 
Caption Photura 
Zoom Max 
Zoom Max Captor 
Sure Shot Tele 
Sure Shot Tele Date 
Sure Shot Zoom S 
Sure Shot 
‘Sure Shot Date. 


28-135 
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169.70 70-210 
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13828. NEW 10x42 Uttra 7 


x42 Utra 799.69 7x42 Ultra 789.69 
NIKON BINOCULARS 
i 


59.69 9x25 34 69 
10x25 69.69 8x23, 63.69 
81200 8469 10x25) 94.69 
COMPANION DELUX 
8x200 138.69 10x25D 148.69 
612024 279.69 


{ FRLEEE FF 
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Miri Date 259.69 
169.69 


Polaroid Back 449 69 
LENSES FOR LEICA 
53.5 3595.00 192.8 1699 69 
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599 69 
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TAMRON FOR AF CAME 
New 28-200 


28-70 
35-90 89 
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‘Sure Shot Mega Zoom 76 
Mega Zoom 76 Caption 


CALL C320 


Gensis ii 258.69 
Gensis IV 318.69 


Pocket Zoom M-AF70. 
Pocket Zoom MAF7 
Genesis Date 
Genesis Ii 


Close up 

1.4 39.95 0.8x 

220 134.69 330MM 179.95 
SSOMM Lens 299. 
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TWO HOUR RECHARGEABLE 
BATTERY FOR MOST VIDEOS 39.69 
Video Recharger 39.69 


LCD 118.69 
eo Monitor 


CITIZEN 
Color V 


3 Way Bracket. 12 95 


ROKONAR LIGHTING | 


SP2000 PRO 199.95 
SP 100....39.95 SP150 109.69 
SP147 69.69 SP72 5 
72°C 28,69 SP920 

‘SP33 19.95 SPWIDE 

HOME PORTRAIT KIT 

HOME STUDIO KiT 

STARTER KIT 

LOCATION KIT 

COMMERCIAL KIT 


1399.69 
M-SYSTEM 


2128 
2828 
529.69 35 F2 


1174.69 
829.69 
888 88 
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Konica Cable Retease 


NEW 2505E 
Tounng Camera 
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16 POWER POCKET TELESCOPE 
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70-210 F2.8 649.68 
B-1052.8 549.95 90-300. 166.66 
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1299.69 
Above lenses for FU! mount 


SBBs 
BRBS 


CRITERION SERIES 
8320 . 309.69 10x35E. 249.69 
310x400 . 339.95 10x70IF 429.69 
7x35E... 209 69 


7xSOIF 529.69 
Qx30E 224.69 3x400 .. 599.69 
61640 399.69 218.69 


9x300 
SEA 'N SPORT SERIES 


199 
scovery 3000 


SWIFT BINOCULARS 


7x35 Compact Audobon 


7x42 Uitra Lite 
8x42 Howe 
75x45 Marie 
7-15x25 .. 69. 
8x40 Faicon 
8x42 Ultra Lite 
10x42 Conde 
10x42 Uitra Lite 


95 x25 


8x300 IF 214.69 
Sx23RC 154.69 


jn SWAI 
69 Mint Dual na on 


35-105135 
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7xSOIF 164.69 
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WHY DO 
PROFESSIONAL PHOTOGRAPHERS 
POINT TO ADORAMA 
BEFORE THEY SHOOT? 


BECAUSE AT ADORAMA THE FOCUS IS ON YOU! 


Adorama’s complete Inventory: If you Adorama’s Professional Sales Staff: 
fe . can’t find a piece of equipment here, When you come to Adorama, you talk to 
te the chances are that you won't find fellow professionals, not uninformed 
it anywhere. That’s because ' salespeople. Our staff are trained 
Adorama carries a complete problem solvers able to give 
line of brand name cameras and our customers professional 
lenses; filters, lighting equipment advice on any situation that 
and umbrella units; batteries, shutter releases, books and may confront the professional photographer. 
chemicals. Even those little gadgets and hard to find Adorama’s Chill 55 Film System: Making 

sxcy\ accessories, we have them all, and sure that our film is always fresh, Adorama 
they're always in stock. stores our professional film and color ASE 
Adorama’s Unbeatable Prices: paper in a chilling 10,000 cubic Z Fy / 
Because Adorama buys in ie’ Vd 
such huge quantities, we cut space at no extra cost to you. | 
the best deals which givesusthe That’s why it makes sense to shoot for the best. Adorama. 
power to pass these tremendous 
savings on to our customers. 


The professional’s home away from home. 
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42 West 18th Street, New York, NY 10011 
Order toll-free: 1-800-223-2500 Or fax your order: 212-463-7223 Orders & Information: 212-741-0052 
Hours: Monday = Thursday: 9am - 9:30pm; Friday: 9am - 1:45pm; Sunday: 9:30 - 6pm EST 
© 1992, Adorama Inc. Store Hours: Mon. = Thurs.: 9am -7pm; Fri.: 9 - 1:45pm; Sunday: 9:30 - 5:45pm. 
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Andre Agassi captured in time. 


Canon's new generation of EOS Rebel is here. 
With the power to create images you dream of. 
Not just snapshots. 


EOS Rebel II and Rebel S II, with built-in flash. 
Affordable, compact, easy-to-use dream 
machines that let you take what you want. 


At speeds up to 1/2,000 of a second. 


Rebel's ultra-fast autofocus sets you free, 
keeping you focused until the moment is right. 
So you get a sharp, clean image. 


Ever dream you could fly? Turn Rebel's 
Command Dial to whatever mode you're in. 
Portrait. Landscape. Close-up. Sports. From 
auto-everything to manual, you're free. 


The new Rebel is quieter. So as the film moves 
through the camera, you don't get a lot of 
sound effects. Rebel S II even helps reduce the 
one visual effect you don't want. Red eye. 


And Rebel takes every Canon EF lens, including 
the ultra-fast, ultra-quiet Ultrasonic lenses. 


Want more out of photography? 


More power to you. Rebel. 


Canon 


So advanced. it’s simple 


IMAGE IS EVERYTHING 


© 1992 Canon U.S.A., Inc. For color brochure write 
Canon EOS Rebel, C.S.B. 3192A, Melville, NY 11747. 
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Photo and video baggage from the Oasis™ Red Accent® Brigade™ Mohawk® and RedLine™ 
collections. GoldCoast®, Mohawk® and Red Accent® photo and video tripods. Coast Audio cases and 
totes. Darkroom supplies and pegboard photo accessories. All from COAST. The one name in 
multi-media accessories that stands for quality, innovation, style...and reliability. No matter which 

of the visual and audio arts you practice. 


COAST. The Multi-Media Accessory Company. 


The World's Largest Manufacturer of Photo, Video, Audio, Specialty Luggage and Accessories 


COAST MANUFACTURING COMPANY « 200 CORPORATE BOULEVARD SOUTH # YONKERS, NY 10701 
(914) 376-1500 * (800) 333-6282 


